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Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 
compliment  your  news  product  24  hours  a  day. 


"The  Seattle  Times  Infoline  (A  Member  of  the  National  CITYLINE 
Netwoflc)  has  touched  a  responsive  chord  in  our  community.  By 
providing  updated  irformatUm  on  topics,  such  as  stock  prices,  business 
news,  weather,  mortgage  rates,  etc.,  we  have  extended  the  timeliness  and 
immediacy  of  our  product  into  the  community.  ...toe  believe  strongly  that 
this  service  is  fuelling  a  community  need.  ” 

Carolyn  Kelly,  director  of  marketing/new  business,  The  Seattle  Times 


SlikTCMCMI 

BY  HUSKIES 

A  Show  Of  Moon  tor 


“CITYLINE  reirforces  our  position  in  the  market  as  the  source  qf 
information  in  the  community.  It  enables  us  to  do  a  better  job  as  the 
preeminent  source  of  information.  ” 

Bob  Haring,  executive  director.  Tulsa  World 


“CITYLINE  has  given  The  Gazette  a  new  way  to  serve  the  public,  2k  hours  a 
day,  providing  information  on  demand,  free  to  the  caller.  It  permits  us  to 
update  reports  as  often  as  necessary. .  .tocompternentwhatappearsinaur 
editions.  .  .to  promote  the  newspaper.  .  .and  to  serve  as  a  community 
bulletin  board.  CITYLINE  reinforces  The  Gazette’s  position  as  Eastern 
Iowa ’s  number  one  information  source.  ” 

Dale  Larson,  assistant  to  the  pubusher,  The  Gazette,  . Cedar  Rapids,  Iowa 


I  Thuraday 


WORn/Notr*  Oanw  no<ch«s  Important 


“We’re  in  the  information  business.  CITYLINE  is  another  facet  of  infor¬ 
mation  thatpec^are  looking  for.  CITYLINE  creates  a  new  dimension  in 
information  services  by  providing  more  timely,  helpful  reports.  There  is 


South  Bend  (tribune 


Emery  Hiischler,  vice  president  of  sales  and  marketing,  Tribune 


Cowboya 

Goto  Mtistc 


“The  Daily  Camera  decided  to  offer  a  variety  of  irtfornudionronrdetnand 
programs  to  solidify  our  role  as  the  dominant  ittformatUm  provider  in 
Boulder  County.  This  innovative  approach  for  information  has  proven 
verypopular.  Ourrequestsforinfornuitioncontinuetogroweach'month.  ” 

Craig  D.  Wells,  production  director.  Daily  Camera,  Boulder,  Colorado 


iiicra 


Newspapers  are  constantly  seeking  ways  to  better  serve  their  customers. 
CITYLINE  helps  them  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  customer  service  from  Brite  Voice  Systems.  With  CITYLINE  your 
new^N^rer  provides  up-to-the-minute  news,  weather,  sports  and  financial 
information,  through  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  caller. 
Your  readers  have  access  to  stock  quotes  and  financial  news  updated  every 
half  hour  bom  Associated  Press  and  Dow  Jones.  Weather  and  ^rts  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  crqiabilities  and  more. 
Almt  as  many  customer  services  as  you  can  dream  up.  Ail  available  24  hours 
a  day,  bom  your  newqnper. 

Isn’t  it  time  you  got  the  whole  story  on  CITYLINE?  To  find  out  how,  use  your 
touch-tone  phone  and  call  us  at  316-687-4444. 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 


A  QUARTERLY  REPORT  TO  NEWSPAPERS 


AD 

STATUS 


2ND  QUARTER  1989 


AD/SAT  into  triple  digit  jumps 


What  could  be  nicer  than  double  digit 
increases  after  only  one  year  in  busi¬ 
ness?  How  about  a  hat  trick? 

After  only  one  year  of  full  network 
operation.  AD/SAT’s  newspaper  ad 
transmissions  really  heated  up  in  the 
last  quarter  of  1988.  Up  34%  in  Octo¬ 
ber,  32%  in  November  and  a  whopping 
154%  in  December! 


AD/SAT  Receptions 

%  increase  over  prior  year 


So  far  in  1989,  AD/SAT’s  newspaper 
receptions  on  the  Network  are  up 
107%.  More  proof  that  to  use  AD/SAT 
is  to  love  AD/SAT. 

Chicago  and  Los  Angeles 
on  line,  on  time. 

Chicago  and  Los  Angeles  Trans¬ 
mission  Centers  are  right  on  schedule, 
now  operational  and  transmitting  ads 
every  day  to  AD/SAT  Network  news¬ 
papers  nationwide. 

Now  your  agencies  and  advertisers 
can  reach  you  with  transmissions 
originating  between  9:00AM  and  mid¬ 
night  (local  time)  from  both  Chicago 
(312)  472-2728  and  Los  Angeles  (213) 
660-2222  — plus  New  York  from  the 
AD/SAT  Network  Control  Center  (212) 
330-0679. 


And  now  there  are  118! 

The  Spokesman-Review  and  evening 
Chronicle,  Spokane,  Washington  dai¬ 
lies,  became  the  117th  and  118th  mem¬ 
bers  of  the  AD/SAT  Network,  bringing 
total  Network  circulation  to  almost  44 
percent  of  the  daily  and  58  percent  of 
Sunday  circulation  in  America. 

Publisher  W.H.  Cowles  III  is 
chairman-elect  of  the  American  News¬ 
paper  Publishers  Association. 


Testing  of  the  ADSPACE  system  will 
begin  this  month  with  A  &  S,  an  Allied/ 
Federated  division,  and  eight  New 
York-area  newspapers.  Commercial  re¬ 
lease  of  the  first  version  is  planned  for 
this  July. 


Enter 


Making  life  easier 
for  media  buyers. 

AD/SAT  is  the  proud  new  papa  of 
ADSPACE,  a  computerized  space  res¬ 
ervation  and  ordering  system  for  retail¬ 
ers  and  newspapers. 

The  ADSPA(!:E  concept  systemizes 
and  organizes  the  routine  (but  cumber¬ 
some)  space  reservation  procedure  so 
vital  to  many  department  stores  and 
mass  merchandisers.  The  very  flexible 
software  (IBM  PC/AT  compatible) 
allows  the  retailer  to  cover  all  newspa¬ 
pers  on  the  schedule,  and  provides 
management  reports  for  both  adver¬ 
tiser  and  newspaper. 


ADSPACE  was  developed  in  consul¬ 
tation  with  the  Newspaper  Advertising 
Bureau,  Retail  Committee  of  INAME, 
committees  of  the  Future  of  Advertis¬ 
ing  Project  and  the  Retail  Advertising 
Conference. 


MAXWELL 


M  I, 


W»  deItVBr  nmnpaper 
ads  at  Urn  ol  light 


MAXWELL  AD/SAT,  INC  •  527  WEST  34TH  STREET,  NEW  YORK,  NY  10001  •  TELEPHONE  212;33(W)678  •  FAX  212/330-0660 
TRANSMISSION  CENTERS:  CHICAGO  •  LOS  ANGELES  •  NEW  YORK 


APRIL 

3-5— The  Press:  On  the  Leading  Edge.  1989  Glennan  Lecture  Series, 
Programs  free,  open  to  the  public;  Old  Dominion  University,  Norfoik. 
3-6 — Inter  American  Press  Association,  Asuncion,  Paraguay. 

4 —  Canadian  Daily  Newspaper  Publishers  Association;  and  Aprii  4-5 
Canadian  Press,  L’Hotei,  Toronto. 

5-  Now  England  Associated  Press  News  Executives  Association,  Sher¬ 
aton  Inn,  Boxborough,  Mass. 

5-7 — Suburban  Newspapers  of  America,  Advertising  Conference,  Dallas. 

5- 8— Asian  American  Journaiists  Association,  Second  Annuai  Conven¬ 

tion,  San  Francisco. 

6- 6— Iowa  Newspaper  Association,  AnnueU  Convention  and  Trade  Show, 

Des  Moines  Mariott. 

64 — Midwest  CMA  Conference,  Arkansas  Excelsior  Hotel,  Little  Rock. 

6  9  New  Jersey  Press  Association,  Spring  Conference  and  Trade  Show, 
Sheraton  Intemationai  Crossroads  Hotel,  Mahway,  N.J. 

9-12 — Newspaper  Research  Council,  General  Conference,  Fairnwnt  Hotel, 
New  Orleans. 

10—  'Women,  Men  and  Media,’  Conference  Piut  Two,  Sponsored  by  the 
Gannett  Foundation  and  the  University  of  Southern  California, 
National  Press  Club,  Washington,  D.C. 

11 —  Newspaper  Features  Councii  Inc.,  Directors  Meeting,  Marriott  Hotel, 
Washin^n,  D.C. 

11-1 4— American  Society  of  Newspaper  Editors,  Marriott  Hotel,  Washington, 
DC. 

13-14— Tennessee  Press  Association,  Adverlising/Circulation  Conference, 
Airport  Quality  Inn,  Nashville. 

13- 15 — Sunday  Magazine  Editors  Association  Conference,  Adolphus  Hotel, 

Dallas. 

14- 16— Pacific  Northwest  Association  of  Journalism  Educators.  Conference 

of  College/University  Joumaiism  Instructors  and  Media  Advisers, 
Holy  Names  Center  at  Fort  Wright,  Spokane,  Wash. 

14- 18— Inter-State  Circulation  Managers  Association,  Hotei  Hershey,  Her- 

shey,  Pa. 

15- 19— Organization  of  News  Ombudsmen,  Balboa  Bay  Club,  Newport 

Beach  Calif. 

16- 17— “Ethics  in  the  Media:  A  Question  of  Privacy."  Conference,  University 

of  Rhode  Isiand,  Kingston,  R.l. 

19-21 — PNPA/IAMA  Joint  Advertising  Conference,  Eden  Resort  Inn,  Lan¬ 
caster,  Pa. 

21-22— Wisconsin  News  Photographers  Association,  Convention,  Civic 
Center  Inn,  Eau  Claire. 

24-28— American  Newspaper  Pubiishers  Association,  Convention,  Hyatt 
Regency,  Chicago. 

27-29 — Southern  Circuiation  Managers  Association,  Spring  Meeting, 
Ramada  Inn  Renaissance,  Jackson,  Miss. 

SeminarsIWorkshops/Clinics 

APRIL 

6-6 — Newspaper  Research  Council  Workshop,  Advanced  Newspaper 
Research  Applications,  Fairmont  Hotel,  New  Orleans. 

7 — NENA  &  Georgetown  University  Workshop,  Covering  Nutrition 
Issues,  Tufts  University,  Boston.  NENA  Strategic  Planning  Seminar, 
Park  West  Hotei,  Marlborough,  Mass. 

9-14 — American  Press  Institute,  Management  of  the  Weekiy  Newspaper, 
Reston,  Va. 

10- 1 1— NENA,  Credit  &  Coilections  Workshop,  Sheraton  Hotei,  Portsmouth, 

N.H. 

11- 1 6 — Annuai  Caiifornia  Workshop  &  Picture  Editing  Workshop  Aprii  14-15, 

Sponsored  by  Photojournalism  Option  at  Caiifornia  State  University 
Long  Beach  and  Professionai  Photography  Division.  Eastman 
Kodak:  Selma,  Calif. 

13—  Hot  Topics  in  Newspaper  Circuiation,  Seminar,  Presented  by  NENA, 
ICMA,  and  King  &  Baiiow  Law  Finn,  Marriott  Hotel,  Burlington,  Mass. 

14 —  NENA.  Desktop  Publishing  for  Newspapers,  Westford  (Mass.) 
Regency  Inn  and  Conference  Center. 

16 — Illinois  Press  Photographers  Association,  Seminar,  Ramada  Renais¬ 
sance  Hotei,  Springfieid. 

16-19— SNPA  Foundation,  Buiiding  Circuiation  Seminar,  Jacksonviiie,  Fia. 
16-26— American  Press  institute.  Sports  Editors,  Reston,  Va. 

21-22 — Georgia  Press  Association,  Ad  Seminar,  Hyatt  Ravinia,  Atianta. 

Vol.  122,  No.  13  April  1,  1989  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0013-094X)  is 
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postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co. , 
East  Stroudsburg,  Pa.  1 8301 .  Titles  patented  and  registered  and  contents  copyrighted  1 988 
by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00.  No  claims  for  back  issues  honored 
after  one  year. 
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About  Awards 


Investigative  awards.  Winners  have  been  announced  in 
the  reporting  competition  sponsored  by  the  Investigative 
Reporters  and  Editors,  a  national  organization  headquar¬ 
tered  at  the  University  of  Missouri-Columbia  School  of 
Journalism.  A  panel  of  investigative  reporters  selected  the 
top  winners  in  each  of  the  newspaper,  television,  radio, 
magazine  and  book  categories. 

Winners  in  the  newspaper  category,  over-75 ,000-circu¬ 
lation,  were:  the  Philadelphia  Inquirer  for  a  series  by 
Donald  Barlett  and  James  Steele  showing  how  congres¬ 
sional  committees  granted  special  tax  breaks  for  wealthy 
individuals  and  corporations;  the  Dallas  Morning  News 
for  a  series  by  Craig  Flournoy  that  revealed  how  150  poor 
black  fairdlies  were  forced  to  live  in  a  crime-ridden  slum 
costing  millions  of  federal  tax  dollars  after  the  government 
bailed  out  of  a  housing  project;  and  the  Atlanta  Journal 
and  Constitution  for  a  series  by  Bill  Dedman  about  how 
home-mortgage  lending  practices  by  banks  and  savings 
and  loans  discriminated  against  blacks. 

Newspaper  winners  in  the  under-75, 000-circulation  cate¬ 
gory  were:  the  Charleston  (W.  Va.)  Gazette  for  stories  by 
Paul  Nyden  about  the  West  Virginia  Department  of  Ener¬ 
gy’s  failure  to  enforce  environmental  safety  laws  in  the 
coal  mining  industry;  and  the  Anchorage  (Alaska)  Daily 
News  for  a  staff  series  examining  the  cultural  devastation 
of  the  Indians,  Eskimos  and  Aleuts  of  Alaska,  shown  in 
part  by  suicides,  homicides,  accidents,  domestic  violence, 
fetal  alcohol  syndrome,  sexual  abuse  and  alcoholism. 

Nathan  Award.  San  Francisco  Examiner  theater  critic 
Scott  Rosenberg  has  been  awarded  the  1987-88  George 
Jean  Nathan  Award  for  Dramatic  Criticism. 

First  presented  in  1958,  the  award  is  administered  by 
Manufacturers  Hanover  Trust  of  New  York.  It  is  given,  as 
requested  in  the  will  by  Nathan,  a  famed  drama  critic,  "to 
the  American  who  has  written  the  best  piece  of  drama 
criticism  during  the  theatrical  year  ..." 

Rosenberg,  29,  has  been  the  Examiner’s  drama  critic 
since  1986.  A  Harvard  graduate,  he  began  his  career  on  the 
Boston  Phoenix. 


EDITOR  &  PUBLISHER  for  April  1,  1989 


TOM  MEYER 


In  On  Your  Own, 

this  respected 
psychologist 
addresses  issues 
facing  single 
people  of  all  ages 
(weekly). 


This  former 
White  House 
insider  comments 
each  week  on 
politics  and 
policies  in 
Wlittnfs  of  Suto. 


In  weekly 

interviews  with  the 
top  names  in  rock 
music,  Robinson 
conveys  the 
excitement  of 
today’s  music 
world. 


UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 
NEW  YORK,  NEW  YORK  10166 
212-392-3700  •  1-800-221-4816 
United  Media  Canada,  1-800-668-4649 

AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWMU>  COMMNY 


This  influential 
civil  rights  activist 
provides  insightful 
commentary  to 
stir  opinion  each 
week. 


RICHARD  ZACKS 


GABE  MIRKIN,  MJ). 


USA  ROBINSON 


RAYMOND  PRICE 


HOWARD  HALPERN,  PhD. 


Living  with* 
MsaliMtyisa 

unique  Q&A 
column  that 
provides 
valuabie 
information  for 
all  readers. 


This  award- 
winning  interior 
f  ^  designer  gives 

readers  ideas  on 
making  the 

I  >  most  of  their  living 

\  I  '  space  in  Your 

—  Famly  Decorator 

(twice  weekly,  one  a  Q&A). 


HOWARD  BLUMENTHAL 


DIANNE  B.  PIASTRO 


CORETTA  SCOTT  KING 


Four  political 
cartoons  each 
we^  from  the 
renowned  liberal 
cartoonist  for 
the  San  Francisco 
Chronicle. 


His  witty  weekly 
Honw  VMoo 

column  offers  a 
unique  perspective 
on  the  best  and 
latest  tapes  for 
home  viewing. 


This  accomplished 
physician, 
professor,  writer 
and  media 
personality 
discusses 
health  and 
exercise  in  his 
weekly  column.  Fitness  CMc. 


Each  week  his 

W-Todi  HonM 

column  tells 
readers  about  the 
latest  in  home 
electronics, 
including  audio, 
video,  computers, 
and  electronic  gadgets. 


CARLETON  VARNEY 


Editor  St  Publisher 

THE  fourth  estate 


Robart  U.  Bro«vn,  Praakiant 
Fardinand  C.  Taubnar,  Publiahar 


Jamaa  Wright  Brown 
Publiahar,  Chainnan  of  tha  Board,  1912-1959 


ABP 


Charter  Member 

T,..  Audit  Bureau 
The  . 

Audit  T)t  Circulations 

Bureau  Member  American  i^iraA 
Newspaper  ANR\ 
Publishers  Association 
6  mo.  avg.  circulation  June.  1988 — 27,735 


Obsession  with  secrecy 

Twice  in  the  last  two  weeks  we  have  been  treated  to  the  spectacle 
of  the  United  States  government  objecting  to  the  release  of  vital 
information  to  the  American  people  when  many  other  people,  includ¬ 
ing  governments,  already  were  aware  of  it. 

The  first  instance  involved  a  warning  from  the  Federal  Aviation 
Administration  that  it  had  received  information  about  a  threat  by 
three  terrorists  (which  it  named)  to  hijack  a  United  States  airliner  in 
Western  Europe.  A  London  newspaper,  the  Daily  Express,  broke 
the  story  which  then  was  published  and  broadcast  all  over  the  world. 

U.S.  government  officials,  almost  in  a  body,  condemned  the  disclo¬ 
sure  as  premature  and  counterproductive,  and  the  secretary  of  trans¬ 
portation  said  he  had  directed  the  FAA  to  begin  an  investigation  of 
who  leaked  the  information. 

According  to  the  New  York  Times,  the  warning  from  the  FAA 
“was  sent  to  airlines,  airports,  foreign  governments  and  diplomatic 
stations.  The  bulletins  are  meant  for  the  sole  use  of  security  officials 
responsible.  It  is  illegal  to  disclose  their  contents  without  permis¬ 
sion.” 

It  is  extremely  naive,  in  our  opinion,  to  believe  that  any  informa¬ 
tion  can  be  bottled  up — kept  secret — that  has  been  so  widely  trans¬ 
mitted  all  over  the  world.  About  the  only  people  who  were  not  told 
about  the  threat  were  the  traveling  public  and  we  believe  the  press 
was  right  in  doing  just  that. 

The  second  instance  of  our  government’s  penchant  for  secrecy  was 
also  revealed  in  the  press  and  involved  the  release  of  information  on 
the  underground  nuclear  testing  experiments  in  Kazakhstan  and 
Nevada  which  were  jointly  monitored  by  U.S.  and  Russian  experts. 
We  are  told  that  Moscow  is  willing  to  make  public  that  data,  which 
American  and  Soviet  officials  have  already  exchanged,  but  that  the 
U.S.  government  opposes  release  of  the  information. 

Here  again  we  have  a  situation  in  which  the  U.S.  government  is 
hiding  from  the  American  people  information  which  the  Soviets  know 
all  about.  The  Soviets  are  willing  to  share  it  all  with  the  American 
public  but  the  U.S.  government  isn’t. 

Now  it  appears  that  the  Supreme  Coiut  may  be  infected  with  the 
virus.  It  is  futile  and  silly  to  take  issue  with  a  unanimous  decision  of 
the  Supreme  Court  but  it  is  more  than  a  little  confusing  to  be  told  that 
criminal  records  are  public  records  in  some  jurisdictions  but  not  in 
others. 

In  its  decision  last  week  involving  FBI  “rap  sheets,”  the  Court 
ruled  they  are  a  compilation  of  data  for  law  enforcement  purposes 
and,  therefore,  are  exempt  from  disclosure  under  the  Freedom  of 
Information  Act.  The  court  said  they  contain  much  personal  informa¬ 
tion  about  individuals,  as  well  as  criminal  records,  and  release  could 
be  an  invasion  of  privacy.  Criminal  records  are  public  records  and 
available  in  original  form  in  local  jiuisdictions  but  they  are  not  avail¬ 
able  from  the  FBI,  the  Coiut  said. 

Since  the  FBI  is  the  repository  of  all  criminal  information,  and  “rap 
sheets”  contain  all  manner  of  information  about  an  individual — not  all 
of  it  necessarily  true — wouldn’t  it  be  a  logical  solution  for  those  FBI 
records  to  be  separated  so  that  criminal  records,  already  on  the 
public  record,  continue  to  be  public  records  even  in  Washington? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  t,  1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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WITH  THE  OMBUDSMAH 


Journalists  are  public  figures 


By  Sue  Ann  Wood 

Employees  of  the  St.  Louis  Post- 
Dispatch  also  are  readers  of  the  news¬ 
paper  and  they  often  are  among  the 
most  critical  readers.  They  feel  free  to 
register  complaints  with  the  Reader’s 
Advocate  just  like  others  who  see 
something  in  the  paper  they  dislike. 

Numerous  calls  and  messages 
came  to  me  from  employees  upset  by 
seeing  a  Post-Dispatch  photographer 
identified  in  a  news  story  as  the  father 
of  one  of  the  suspects  charged  with 
murdering  Kelli  Patricia  Hall,  17,  of 
St.  Charles. 

The  suspect,  Jeffrey  Ferguson,  34, 
did  not  live  with  his  parents,  the  call¬ 
ers  pointed  out.  They  asked  why  it 
was  necessary  to  name  his  father, 
Renyold  Ferguson,  and  state  that  he 
was  a  Post-Dispatch  photographer. 
The  father  of  the  other  suspect,  Ken¬ 
neth  Ousley,  23,  was  not  named  in  the 
story,  they  added. 

“I  feel  that  a  Post-Dispatch 
employee  should  be  treated  with  the 
same  courtesy  as  any  other  parent  of 
an  adult  child  who  happens  to  be 
accused  of  a  crime,”  one  staff  mem¬ 
ber  told  me. 

“It  looks  to  me  as  if  Post-Dispatch 
employees  are  discriminated 
against,”  another  one  said. 

Laszlo  Domjan,  the  executive  city 
editor,  nodded  his  head  when  I  men¬ 
tioned  that  particular  complaint. 

“That’s  right,”  Domjan  said,  “We 
would  mention  a  parent  who  is  a  pub¬ 
lic  figure  or  who  is  prominent  in  a 
large  local  corporation  or  institution. 
We  feel  that  a  photographer  or 
reporter  whose  byline  appears  in  the 
paper  is  enough  of  a  public  figure  to  be 
mentioned  when  a  family  member  is 
in  the  news.” 

It  had  been  an  agonizing  decision, 
to  put  the  elder  Ferguson’s  name  in 
the  story,  Domjan  and  other  news 
editors  told  me.  A  photographer  at  the 
paper  for  36  years,  Fergie  —  as  he  is 
popularly  known  —  is  one  of  the 
best-liked  people  on  the  staff. 

Sympathy  for  him  and  his  wife  was 
heard  throughout  the  Post-Dispatch 
building  as  news  spread  of  the  murder 
charge  against  their  son.  As  the  story 
was  being  prepared,  reporters  were 
trying  to  talk  to  relatives,  neighbors 
and  associates  of  both  suspects  to  add 
to  the  information  released  by 


(Wood  is  Reader’s  Advocate  of  the 
St.  Louis  Post-Dispatch,  where  this 
article  first  appear^.) 


authorities. 

A  reporter  telephoned  Renyold 
Ferguson  and  asked  if  he  wanted  to 
make  a  comment  about  his  son.  He 
declined  to  comment,  as  was  reported 
near  the  end  of  the  40-paragraph 
story.  That  was  the  only  mention  of 
the  father  in  the  story. 

Domjan  said  he  felt  that  was  the 


family  member  is  in  the  news. 

“In  order  never  to  be  accused  of 
distorting  the  news  to  protect  one  of 
our  own,  we  must  treat  any  journalist 
who  works  for  the  Post-Dispatch  as  a 
prominent  person.” 

Any  editor  or  officer  in  the  corpo¬ 
rate  hierarchy  of  the  newspaper  could 
expect  his  or  her  name  not  only  to  be 


“In  order  never  to  be  accused  of  distorting  the 
news  to  protect  one  of  our  own,  we  must  treat  any 
journalist  who  works  for  the  Post-Dispatch  as  a 
prominent  person” 


appropriate  way  to  handle  the  matter 
of  identification.  It  was  not  a  major 
part  of  the  story,  he  said,  but  it  had  to 
be  included. 

The  ultimate  decision  to  put  the 
photographer’s  name  in  the  story  was 
made  by  editor  William  F.  Woo  and 
managing  editor  David  Lipman,  after 
a  long  discussion  with  news  editors.  It 
was  a  decision  made  “with  great 
pain,”  Lipman  told  me. 

“A  newspaper  is  something  like 
Caesar’s  wife,”  he  said,  “in  that  not 
only  is  the  fact  of  propriety  important 
but  the  appearance  of  propriety.  We 
routinely  will  report  a  family  connec¬ 
tion  with  a  prominent  person  when  a 


mentioned  in  such  a  news  story,  Lip¬ 
man  added,  but  also  to  be  placed  in  or 
near  the  lead  paragraph  of  the  story. 

While  reporters  and  photographers 
may  not  be  prominent  or  public  fig¬ 
ures  in  the  usual  sense,  their  bylines 
appear  in  the  newspaper  and  are 
known  to  many  readers.  They  are  not 
like  private  citizens  with  the  right  to 
protest  if  their  names  are  reported  in 
the  paper  without  clear  or  logical  rea¬ 
son. 

1  must  agree,  painfully,  with  the 
decision  to  include  Fergie’s  name  in 
the  news  story.  Loss  of  privacy  is  one 
of  the  prices  all  of  us  pay  who  choose 
to  be  journalists. 


NATIONAL 


SERVICi: 


Offer  your  readers  this  weekly  report  of  geographic 
and  scientific  breakthroughs,  features,  photos, 
drawings  and  maps  from  the  prestigious 
National  Geographic  Society. 

Now  available  in  Canada,  Latin  America  and 
overseas  through  The  New  York  Times 
Syndication  Sales  Corp. 

For  details  caU  Sue  Sawyer  at  8(X)-972-3550  or  (212)  645-3000. 


EDITOR  &  PUBLISHER  for  April  1,  1989 


5 


IT’S  NO  LONGER  NEW  YORK  CITY’S 
BEST  KEPT  SECRET. 


Everybody  is  discovering  Staten  Island.  In  fact,  it’s  the  only  county  in  New  York  City  that’s 
growing  .  .  .  in  population,  with  over  400,000  people  .  .  .  and  in  the  last  three  years  almost 
one-third  of  the  city’s  total  housing  gain  of  37,000  units  came  from  Staten  Island. 

Affluent  people  have  discovered  Staten  Island!  Nearly  50%  have  attended  college.  The 
median  EBI  per  household  is  $36,133,  New  York  City’s  highest.  Almost  70%  are  homeowners, 
and  Staten  Island  is  New  York  City’s  youngest  county  with  a  median  age  of  32.8  years. 

There’s  one  part  of  Staten  Island  that’s  never  been  a  secret  ...  the  STATEN  ISLAND 
ADVANCE  .  .  .  with  a  readership  penetration  of  nine  out  of  ten  adults. 

For  an  in-depth  analysis  of  this  booming  market  ask  for  the  Staten  Island  Market  Study,  call 
(718)  981-1234  ext.  2504. 


Jalanii  Abaanr^ 


fbmiding  blit, 


Staten  Island’s  Newspaper 
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National  Press  Club  approves  borrowing  plan 

Agrees  to  take  a  $93-million  loan  from  Japanese  bank  to  refinance 
cost-overrun  of  the  1982  restoration  of  the  National  Press  Building 


By  George  Garneau 

Thomas  Hobson,  noted  17th-cen¬ 
tury  British  liveryman,  gave  every 
customer  a  choice:  Choose  the  horse 
nearest  the  door  or  take  a  hike. 

The  National  Press  Club  took  the 
horse  by  the  door,  approving  a  deal 
that  nobody  liked  but  nobody 
opposed.  The  option  —  bank¬ 
ruptcy  —  seemed,  well,  unseemly  for 
a  symbol  of  American  journalism. 

So  members  reluctantly  said  yes 
March  16  to  their  last  and  only  offer: 
borrowing  $93  million  from  a  Japan¬ 
ese  bank  in  a  10-year  loan  to  refinance 
the  cost-overrun-plagued  1982  resto¬ 
ration  of  the  National  Press  Building. 

The  loan  from  Sumitomo  Bank 
Ltd.,  which  submitted  the  only  qual¬ 
ifying  proposal  from  among  more 
than  30  lenders  contacted,  would  pay 
off  $87  million  to  Bank  of  America.  It 
was  due  March  I  and  extended  to 
April  1. 

Facing  default  in  15  days,  about  125 
club  members,  out  of  1,400  eligible, 
heard  club  and  building  officials  give 
the  first  public  airing  of  the  complex 
deal  that  risks  the  building  and  land 
under  it  as  collateral. 

Terms  of  the  club’s  financial  com¬ 
mitment  were  up  in  the  air  and  left  to 
negotiators  to  decide.  After  an  hour  of 
explanations  and  questions,  a  voice 
vote  was  unanimous,  save  for  a  lone 
“nay.” 

“When  you  review  what  the  alter¬ 
natives  are,  this  clearly  is  the  best 
alternative,”  said  Kathryn  Kahler, 
chairman  of  the  club  board  and  a 
Newhouse  Newspapers  reporter. 

The  loan  raises  the  building’s 
steadily  climbing  debt  burden  and 
again  postpones  repayment  of  the 
first  penny  of  principal. 

The  latest  episode  in  a  long  saga  of 
tenuous  financing  began  in  1980  when 
the  National  Press  Building  Corp.,  a 
subsidiary  of  the  club,  announced  a 


“$28-million  restoration”  of  the 
building  whose  cornerstone  was  laid 
in  1926  by  President  Calvin  Coolidge. 

When  work  began  in  1982  the 
Washington  Post  cited  a  $35-million 
construction  loan  from  Bank  of 
America  and  a  $50-million  mortgage. 
In  1985  the  loan  grew  from  $75  million 
to  $85  million. 

When  renovation  began,  the  club 
owned  11%  of  the  building.  Today  it 
owns  1%  through  the  building  corpo¬ 
ration.  In  1983,  it  formed  the  National 
Press  Building  Limited  Partnership 
and  sold  interest  to  investors.  The 
partnership  owns  the  building,  and 
the  corporation,  as  general  partner, 
manages  it. 


Under  the  loan  agreement,  the  club 
retains  title  to  the  land  and  keeps  its 
rent-free  two  floors  atop  the  building 
for  at  least  10  years.  The  building 
keeps  its  press  character  and  reverts 
to  the  club  in  35  years,  Andrew  Molli- 
son,  building  corporation  president 
and  Cox  Newspapers  reporter,  said. 

After  paying  Sumitomo  $110  mil¬ 
lion  in  interest  over  10  years,  the 
building  in  1999  confronts  a  deja  vu  — 
only  bigger.  It  will  owe  $93  million 
and  will  have  to  negotiate  a  new 
loan  —  and  new  interest.  Officials 
hope  and  expect  the  building’s  value 
and  rents  will  be  high  enough  to 
attract  permanent  financing. 

Meanwhile,  the  14-story  office  and 
retail  complex  —  located  a  block 
from  the  White  House  at  14th  and  F 
streets  NW  and  appraised  at  $126 


million  —  generates  only  $8.4  million 
a  year  over  expenses,  far  shy  of  $10. 1- 
million  annual  interest  payments. 
Estimates  project  a  1989  shortfall  of 
$1.8  million,  dropping  as  rents  rise, 
until  1992,  when  the  building  should 
be  able  to  pay  interest. 

Meanwhile,  the  loan  requires  a 
$7. 5-million  escrow  fund.  Most  of  it 
will  come  from  the  loan  itself.  In  fact, 
the  building  is  borrowing  money  to 
pay  interest,  but  the  club  also  will 
have  to  borrow  or  guarantee  a  $1 -mil¬ 
lion  loan  to  the  escrow  fund  from  the 
National  Bank  of  Washington.  That 
could  cost  the  club  $100,000  a  year  in 
interest.  Specific  terms  were  left  to 
negotiators. 


The  payment  plan  is  founded  on 
economic  assumptions.  According  to 
projections,  less  than  half  of  the 
escrow  will  be  needed  before  break¬ 
even  in  1992.  If  assumptions  are  10% 
too  optimistic,  the  building  will  be 
“close  to  the  edge,”  Mollison  said. 

If  the  building  defaults,  the  club 
retains  its  $l-a-year  lease,  valued  at 
$1.4  million  a  year,  for  10  years. 

Mollison  told  members  the  loan  he 
negotiated  “has  more  benefits  than  it 
has  risks  and  it  is  far  better  than  the 
alternative.” 

Jimmy  L.  Thomas,  financial  vice 
president  and  treasurer  of  Gannett 
Co.  Inc.  and  a  director  of  the  building 
corporation,  called  the  loan,  fixed  at 
about  11%  depending  on  prevailing 
rates  the  day  of  signing,  “very 
(Continued  on  page  41) 


“When  you  review  what  the  alternatives  are,  this 
clearly  is  the  best  alternative,”  said  Kathryn  Kahler, 
chairman  of  the  club  board  and  a  Newhouse 
Newspapers  reporter. 


Gannett  imposes  ‘stay’  on  the  Detroit  JOA 

Meanwhile,  unions  hint  about  imposing  a  strike  deadline 


By  Mark  Fitzgerald 

A  higher  authority  slapped  another 
“stay”  on  the  Detroit  newspaper 
joint  operating  agreement. 

This  time,  however,  it  was  not  a 
court  taking  the  action  but  Gannett 
Company,  owner  of  the  market-lead¬ 
ing  Detroit  News. 

Gannett’s  three  representatives  on 
the  Detroit  Newspaper  Agency  — 
which  would  run  the  partial  merger  of 
the  News  and  Knight-Ridder's 
Detroit  Free  Press  if  the  JOA  were  to 
go  into  operation  —  vetoed  a  pro¬ 
posal  from  the  two  Knight-Ridder 
representatives  to  begin  the  merger 
on  March  27. 

The  JOA  —  first  proposed  by  the 
two  chains  nearly  three  years  ago  — 
could  have  begun  that  day  because 
the  U.S.  Supreme  Court  on  March  20 
lifted  a  stay  on  the  partial  merger. 

However,  opponents  of  the  JOA  on 
April  3  will  ask  the  Supreme  Court  to 
hear  a  further  appeal,  even  though  the 
JOA  has  been  approved  by  the  U.S. 
attorney  general,  a  U.S.  district  judge 
and  a  federal  appeals  court. 

Gannett  evidently  feels  that  the  risk 
of  having  the  JOA  overturned  at  a 
later  date  outweighs  the  continuing 
financial  losses  at  the  News. 

If  the  JOA  were  to  be  dismantled 
after  some  months  of  operations, 
Gannett’s  newspaper  might  find  it  had 
lost  its  hard-won  big  competitive 
leads. 

In  daily  circulation  alone,  the 
News,  now  on  an  all-day  publishing 
cycle,  would  lose  nearly  all  its  morn¬ 
ing  circulation  to  the  Free  Press. 
Similarly,  on  Sundays,  joint  publica¬ 
tion  of  the  paper  would  wipe  out  the 
News’  118,000  copy  lead. 


In  a  five-hour  meeting  March  21  at 
Gannett’s  Arlington,  Va.,  headquar¬ 
ters,  Gannett  and  Knight-Ridder 
executives  clashed  on  whether  to  go 
ahead  with  the  JOA.  A  Free  Press 
story  characterized  the  meeting  as 
“difficult,”  while  a  News  article  said 
it  was  “cordial  and  businesslike.” 

Nonetheless,  what  emerged  was  a 
public  statement  that  resembled  the 
sort  of  diplomatic  communique  in 
which  unfriendly  nations  speak  of  a 
“frank  exchange  of  views.” 

“There  was  disagreement  as  to  the 
timing  of  launching  the  Detroit  News¬ 
paper  Agency.  Knight-Ridder  was 


the  JOA  without  some  “conditions” 
unacceptable  to  Knight-Ridder.  The 
story  said  executives  declined  to  say 
what  those  conditions  were. 

Opponents  hailed  this  extra  legal 
stay  on  the  JOA. 

William  Schultz,  attorney  for 
Michigan  Citizens  for  an  Independent 
Press,  said  it  was  “a  very  sensible 
development  for  everybody  because 
it  will  be  less  disruptive.” 

This  latest  block  to  the  largest  JOA 
ever  proposed,  however,  did  nothing 
to  cool  the  increased  anger  of 
Detroit’s  1 1  newspaper  unions,  which 
have  worked  without  contracts  since 


A  Free  Press  story  said  Gannett  executives  refused 
to  go  ahead  with  the  JOA  without  some  “conditions” 
unacceptabie  to  Knight-Ridder. 


prepared  to  go  forward  next 
week  .  .  .  Gannett  preferred  to  wait 
until  the  final  disposition  of  a  petition 
for  certiorari  by  the  Supreme  Court,” 
the  statement  read. 

Executives  from  both  sides  were 
not  much  more  helpful  publicly. 

After  the  meeting,  Knight-Ridder 
president  James  Batten  spoke  briefly 
with  reporters  and  said  his  company 
believed  it  is  unlikely  that  the  U.S. 
Supreme  Court  will  either  accept  the 
opponents’  case  or  overturn  the  JOA. 

Knight-Ridder  chairman  Alvah 
Chapman  declined  to  answer  ques¬ 
tions  as  he  stalked  to  his  limousine, 
according  to  press  accounts. 

A  Free  Press  story  said  Gannett 
executives  refused  to  go  ahead  with 


June  17,  1987. 

Several  union  leaders  indicated 
that  the  upcoming  second  anniver¬ 
sary  of  that  contract  expiration  may 
serve  as  a  strike  deadline. 

“We’re  not  willing  to  wait  past 
June  17  without  a  raise.  It’s  as  simple 
as  that,”  Thomas  Brennan,  president 
of  Graphic  Communications  Interna¬ 
tional  Union  Local  13N,  recently  told 
the  News. 

Elton  Schade,  the  secretary-trea¬ 
surer  of  Teamsters  Local  372,  which 
also  bargains  jointly  with  union  mail¬ 
ers,  told  the  Free  Press,  “Let’s  face 
it,  nothing  gets  done  without  a  dead¬ 
line.” 

Newspaper  Guild  employees  at  the 
(Continued  on  page  40) 


Supreme  Court  turns  down  photographer’s  appeal 


Former  Detroit  News  photography 
intern  Mark  Robert  Hoffman  was  to 
begin  a  five-day  jail  sentence  March 
30  on  his  1986  obstruction  of  police 
conviction  stemming  from  his  pursuit 
of  a  police  chase. 

On  March  20,  the  U.S.  Supreme 
Court,  without  comment,  let  stand 
Hoffman’s  conviction  of  obstructing 
police  work. 

In  May  1986,  Hoffman  was  driving 


in  his  car  when  he  heard  on  a  police- 
band  radio  that  police  were  pursuing  a 
suspect  on  nearby  1-75.  Hoffman  gave 

Other  legal  stories  appear  on  pages 
22,  23  and  29  of  this  issue. 

chase  and  was  able  to  be  on  the  scene 
as  police  made  the  arrest. 

At  his  subsequent  trial,  accounts 
differed  about  what  happened  next. 


Hoffman  maintained  he  was  photo¬ 
graphing  the  arrest  from  a  distance  of 
about  10  feet.  Police,  however,  said 
he  was  18  inches  from  the  suspect 
when  he  ignored  orders  to  get  out  of 
the  way. 

Hoffman  was  arrested  and  charged 
under  a  Troy,  Mich.,  ordinance 
that  says  no  one  “shall  obstruct, 
resist,  hinder  or  oppose”  a  police  offi- 
(Continued  on  page  41) 
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Locked  away  from  public  view 

Supreme  Court  rules  rap  sheets  are  for  law  enforcement  purposes 
and  are  exempt  from  disclosure  under  the  Freedom  of  Information  Act 


By  George  Garneau 

Since  1930,  people’s  criminal  rec¬ 
ords  have  been  locked  away  from 
public  view  in  Federal  Bureau  of 
Investigation  files. 

On  March  22,  the  Supreme  Court 
threw  away  the  key. 

In  a  9-0  decision ,  the  Court  said  that 
even  though  “rap  sheets”  may  con¬ 
tain  previously  made-public  informa¬ 
tion  such  as  arrests  and  convictions, 
disclosure  “could  reasonably  be 
expected  to  constitute  an  unwar¬ 
ranted  invasion  of  personal  privacy.” 

Rap  sheets,  the  Court  ruled,  are  a 
compilation  of  data  for  law  enforce¬ 
ment  purposes,  not  a  report  on  gov¬ 
ernment  activity  and,  therefore,  are 
exempt  from  disclosure  under  the 
Freedom  of  Information  Act. 

Press  advocates  said  the  decision 
augured  badly  for  future  prospects  of 
public  disclosure  of  the  government’s 
vast  and  growing  storehouse  of  com¬ 
puterized  information. 

The  FBI  currently  keeps  rap 
sheets  —  computerized  data  such  as 
birth  dates,  fingerprints,  arrests  and 
convictions  —  on  over  24  million 
people.  They  are  generally  for  use  by 
law  officers  only.  However,  individu¬ 
als  may  see  their  own  files  or  may 
waive  confidentiality. 

Rap  sheet  information  is  used  to 
identify  “wanted”  suspects  and, 
under  federal  and  state  laws,  rap 
sheets  can  be  used  by  local  police  — 
but  not  released  —  for  legitimate 
investigations,  and  by  businesses 
such  as  banks,  day  care  centers  and 
nuclear  plants  for  background 
checks. 

The  decision  means  public  portions 
of  criminal  records  remain  public  in 
original  form  in  various  jurisdictions, 
but  the  FBI  has  no  obligation  to 
release  them  in  combined  form. 

A  blow  to  media  access  to  govern¬ 
ment  records,  the  decision  ended  an 
11 -year  legal  battle  by  the  Reporters 
Committee  for  Freedom  of  the  Press 
and  CBS  correspondent  Robert 
Schakne. 

Arguing  there  was  an  overriding 
public  interest,  they  sought  public 
portions  of  the  rap  sheet  on  Charles 


Medico,  whose  mob-connected  com¬ 
pany,  Medico  Industries,  allegedly 
won  government  defense  contracts  in 
exchange  for  contributions  to  the  late 
Rep.  Daniel  J.  Flood  (D-Pa.).  The 
FBI  had  released  rap  sheets  on  three 
deceased  Medico  brothers,  but  with¬ 
held  Charles’,  prompting  the  suit. 

U.S.  District  Court  in  Washington, 
D.C.,  ruled  against  disclosure,  but  the 
D.C.  Circuit  Court  of  Appeals  over¬ 
ruled. 

Overturning  the  appellate  decision, 
the  Supreme  Court  majority  decision, 
written  by  Justice  John  Paul  Stevens, 
rejected  journalists’  “cramped  notion 
of  personal  privacy.” 


Observing  how  “In  today’s  society 
the  computer  can  accumulate  and 
store  information  that  would  other¬ 
wise  have  surely  been  forgotten,” 
Stevens  found  “a  vast  difference” 
between  public  records  of  county 
courts  and  police  stations  and  a  com¬ 
puterized  clearinghouse  of  informa¬ 
tion. 

He  found  in  the  law  congressional 
intent  to  protect  the  privacy  of  people 
named  in  rap  sheets  and  said  FolA 
was  intended  to  expose  govern¬ 
ment  —  not  individuals. 

“Although  there  is  undoubtedly 
some  public  interest  in  anyone’s 
criminal  history  .  .  .  FoIA’s  central 
purpose  is  to  ensure  that  the  govern¬ 
ment’s  activities  be  opened  to  the 
sharp  eye  of  public  scrutiny,  not  that 
information  about  private  citizens 
that  happens  to  be  in  the  warehouse  of 
the  government  be  so  disclosed,” 
Stevens  wrote. 

If  Medico’s  rap  sheets  were 
released  to  reporters,  Stevens 
warned,  “any  other  member  of  the 
public  is  entitled  to  the  same 
disclosure  —  whether  for  writing  a 


news  story,  for  deciding  whether  or 
not  to  employ  Medico,  to  rent  a  house 
to  him,  to  extend  credit  to  him,  or 
simply  to  confirm  or  deny  a  suspi¬ 
cion.” 

A  concurring  opinion,  written  by 
Justice  Harry  Blackmun  and  joined 
by  Justice  William  Brennan,  would 
leave  the  door  open  for  disclosure  of 
rap  sheets,  perhaps  in  the  case  of  a 
congressional  candidate  who  was 
convicted  of  fraud  years  earlier. 

The  decision  involved  the  compet¬ 
ing  civil  liberties  of  personal  privacy 
and  freedom  of  information,  as  well  as 
strange  bedfellows:  the  American 
Civil  Liberties  Union  supported  the 


Justice  Department  in  a  friend-of-the- 
court  brief.  The  ACLU  applauded  the 
Court’s  decision. 

“In  this  case  it  was  our  considered 
judgment  that  individuals  who  paid 
their  debt  to  society  or  weren’t  con¬ 
victed  deserved  the  protection  of  pri¬ 
vacy,”  said  ACLU  spokeswoman 
Coleen  O’Connor,  praising  the  opin¬ 
ion’s  “fairly  strong  language.” 

Jane  Kirtley,  executive  director  of 
the  Reporters  Committee,  which  was 
joined  in  an  amicus  brief  by  the 
American  Newspaper  Publishers 
Association,  saw  two  “very  trou¬ 
bling”  results. 

“The  Court  says  taking  a  publicly 
available  paper  document  and  putting 
it  in  a  computer  alters  its  public  nature 
and  makes  it  private,”  she  said.  “If 
they  can  find  this  transformation  hap¬ 
pens  to  something  that  is  so  obviously 
of  public  interest  —  like  a 
conviction  —  I  don’t  think  there  is 
any  limit  on  where  they  will  find  a 
privacy  interest  in  data  on  an  individ¬ 
ual.” 

Reporters  can  siill  get  public  crimi- 
(Continued  on  page  40) 


The  decision  means  pubiic  portions  of  criminai 
records  remain  pubiic  in  originai  form  in  various 
jurisdictions,  but  the  FBI  has  no  obligation  to  release 
them  in  combined  form. 
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Pictures  of  the  Year 

Winners  of  the  46th  annual  competition  announced  by 
University  of  Missouri-Columbia  School  of  Journalism 


John  Kaplan  of  the  Pittsburgh 
Press  was  named  the  Newspaper 
Photographer  of  the  Year,  as  the  win¬ 
ners  of  the  46th  annual  Pictures  of  the 
Year  competition  were  announced  by 
the  University  of  Missouri-Columbia 
School  of  Journalism. 

The  contest  is  co-sponsored  by  the 
National  Press  Photographers  Asso¬ 
ciation  and  the  School  of  Journalism. 
Grants  were  provided  by  Canon 
U.S.A.  Inc.  and  the  Professional  Pho¬ 
tography  Division  of  Eastman  Kodak 
Co. 

“The  entries  we  received  this  year 
were  among  the  more  innovative  of 
the  past  three  years,”  said  Bill  Kuy¬ 
kendall,  Pictures  of  the  Year  director. 
“The  panel  looked  for  work  that  was 
fresh  —  photographs  that  went 
beyond  what  traditionally  is  consid¬ 
ered  a  good  picture  and  subject.  We 
were  able  to  do  that  this  year,  and  it 
was  very  positive.” 

This  year’s  judges  were:  Bill 
Greene,  staff  photographer  for  the 
Boston  Globe',  Jim  Brandenburg,  a 
contract  photographer  for  National 
Geographic;  Carolyn  Lee,  picture 
editor  for  the  New  York  Times;  Terry 
Eiler,  professor  of  visual  communica¬ 


Cross  Her  Heart.  (Photogra¬ 
pher,  Brian  Johnson,  Cham- 
paign-Urbana  News  Gazette, 
Ill.;  second-place.  Newspaper 
Sports  Feature.)  Allison  Hight- 
shoe,  far  right,  who  starts  on 
University  High  School’s  boys’ 
soccer  team,  protects  herself  dif¬ 
ferently  than  the  boys  during  a 
penalty  kick. 


Solicitation  Bust.  (Photographer,  Bruce  Chambers,  Long  Beach 
Press-Telegram,  Calif.;  first-place.  Newspaper  General  News.)  After 
soliciting  a  female  police  officer,  left,  an  ususpecting  “john”  is  arrested 
as  he  enters  a  motel  room  in  Long  Beach  during  a  prostitution  sting 
operation. 


tions  at  Ohio  University;  Rich  Clark¬ 
son,  free-lance  photographer  for 
Sports  Illustrated;  Michel  duCille, 
picture  editor,  the  Washington  Post; 
Karen  Borchers,  staff  photographer, 
the  San  Jose  Mercury  News;  and  J. 
Bruce  Baumann,  assistant  managing 
editor,  the  Pittsburgh  Press. 

Prize-winning  and  other  outstand¬ 
ing  photos  from  the  competition  will 
appear  in  The  Best  of  Photojournal¬ 
ism  14  in  the  fall. 

First-place  winners  in  the  newspa¬ 
per  categories  follow: 

Newspaper  Photographer  of  the 
Year,  John  Kaplan,  the  Pittsburgh 
Press;  Newspaper  Spot  News,  Charles 
Daughty,  the  Associated  Press; 
Newspaper  General  News,  Bruce 
Chambers,  the  Long  Beach  (Calif.) 
Press-Telegram;  Newspaper  Cam¬ 
paign  ’88,  Larry  McCormack,  the 
Nashville  (Tenn.)  Banner;  and  News¬ 
paper  Feature  Picture,  Robert  Durell, 
free-lance  for  the  Los  Angeles  Times. 

Also:  Newspaper  Sports  Action, 
Brian  Smith,  the  Miami  Herald  for 
Agence  France-Presse;  Newspaper 
Sports  Feature,  Brian  Gadbery,  free¬ 
lance  for  the  Los  Angeles  Times; 
Newspaper  Portrait/Personality,  Guy 
Reynolds,  the  Baton  Rouge  (La.) 
Morning  AdvocatelState-Times; 
Newspaper  Pictorial,  Richard 
Schmidt,  the  Sacramento  (Calif.) 
Bee;  Newspaper  Food  Illustration, 
Thomas  Szalay,  the  San  Diego 
(Calif.)  UnionITribune;  Newspaper 
Fashion  Illustration,  Betty  Udesen, 
the  Seattle  (Wash.)  Times;  and  News¬ 
paper  Editorial  Illustration,  Susan 
Gardner,  the  Fort  Lauderdale  (Fla.) 
News!  Sun-Sentinel. 

Also:  Newspaper  News  Picture 
Story,  John  Kaplan,  the  Pittsburgh 
Press;  Newspaper  Feature  Picture 
Story,  Genaro  Molina,  the  Sac¬ 
ramento  Bee;  Newspaper  Sports 
Portfolio,  Gerard  Michael  Lodriguss, 
the  Philadelphia  Inquirer;  and  News¬ 
paper/One  Week’s  Work,  Raymond 
Gehman,  the  Virginian-Pilot  and  Led¬ 
ger-Star. 

Newspaper  first-place  winners  in 
the  editing  division  were: 

Newspaper  Picture  Editing/Team, 
team  entry,  the  Seattle  Times;  News- 
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paper  Picture  Editing/Individual,  J. 
Bruce  Baumann,  the  Pittsburgh 
Press;  Newspaper  Editing/News 
Story,  Fred  Nelson,  the  Seattle 
Times;  Newspaper  Editing/Feature 
Story,  team  entry,  the  Memphis 
(Tenn.)  Commercial  Appeal',  News¬ 
paper  Editing/Sports  Story,  Tom 
Hardin,  the  Louisville  (Ky.)  Courier- 
Journal',  Newspaper  Editing/Series 
or  Special  Section,  Richard  Murphy, 
the  Anchorage  (Alaska)  Daily  News', 
and  Newspaper-Produced  Magazine 
Picture  Editing,  Bert  Fox,  David  Grif¬ 
fin,  and  Tom  Gralish,  the  Philadel¬ 
phia  Inquirer  Sunday  Magazine. 

Also:  Best  Use  of  Photos  by  a 
Newspaper,  circulation  25,000- 
150,000,  the  Colorado  Springs  (Colo.) 
Gazette-Telegraph',  Best  Use  of 
Photos  by  a  Newspaper,  circulation 
over  150,000,  the  Boston  Globe',  and 
Best  Use  of  Photos  by  a  Newspaper, 
Zoned  Editions,  the  Orange  County 
(Calif.)  Register  Community  News. 


aiv  piiiiivu  uviiiiiu  a  piwtvviiw 

wall  during  a  Portuguese  blood¬ 
less  bullfight  in  Astesia,  Calif., 
with  the  spears  in  the  bull’s  back 
stuck  in  a  Velcro-like  pad. 


Crash.  (Photographer,  Charles  Daughty,  AP;  first  place.  Newspaper 
Spot  News.)  Three  jet  planes  of  an  Italian  stunt-flying  team  collide 
during  an  air  show  over  the  Ramstein  U.S.  Air  Base,  just  before  one  of 
the  jets  falls  near  the  spectators,  killing  42  and  injuring  350. 


Vandals  deface  door  of  N.Y.C.  weekly  paper 


Vandals  defaced  the  door  of  a  New 
York  City  community  weekly  with 
anti-Semitic  slogans  ^ter  the  news¬ 
paper  ran  editorials  criticizing  black 
mayoral  candidate  David  Dinkins  for 
his  close  association  with  Jesse  Jack- 
son. 

Scrawled  on  the  door  to  Our 
Town’s  offices  were  a  swastika  and 


the  words,  “Honky  Kike  Kayatt.” 

The  publisher  of  Our  Town  is  Ed 
Kayatt.  He  reported  receiving  threat¬ 
ening  phone  calls  following  the  publi¬ 
cations  of  his  editorials  attacking 
Dinkins. 

The  police  anti-bias  unit  is  investi¬ 
gating  the  incident.  Our  Town  has 
offered  a  $5,000  reward  for  informa¬ 


tion  leading  to  the  arrest  and  convic¬ 
tion  of  the  individual(s)  responsible. 

The  Our  Town  incident  marks  the 
second  time  a  small  New  York 
weekly  has  been  attacked  recently. 

The  offices  of  the  Riverside  Press 
were  firebombed  shortly  after  it  pub¬ 
lished  editorials  about  The  Satanic 
Verses. 


Rodney’s  Crime.  (Photographer,  John  Kaplan,  the  Pittsburgh  Press; 
one  of  12  images  winning  first  place.  News  Picture  Story.)  Rodney 
Woodson  stands  shamefully  as  a  police  detective  crawls  to  retrieve  the 
.22  used  in  the  shooting  death  of  John  Bolden  in  a  back  alley.  Woodson, 
who  had  never  before  been  in  trouble,  turned  himself  in  to  police, 
claiming  that  Bolden  had  beaten  and  choked  him,  leading  Woodson  to 
fire  in  self-defense.  He  had  hidden  the  gun  for  four  days. 
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‘Us’  against  ‘them’ 


Spring  training  is  an  increasingiy  hostiie  time  for  newspeopie 
as  basebaii  players  are  encouraged  to  take  it  out  on  the  media 

“If  you’re  associated  with  the  Phil¬ 
adelphia  media  or  town,  you  look  for 
negatives.  That’s  just  the  way  it  is,” 
Schmidt  continued. 

“I  don’t  know  if  there’s  something 
in  the  air  or  something  about  their 
upbringing  or  they  have  too  many 
hoagies,  too  much  cream  cheese,  too 
much  W.C.  Fields  —  I  don’t  know 
what  it  is,”  he  said. 

As  a  peace  offering  the  next  day, 
Philadelphia  Daily  News  reporter 
Paul  Hagen  presented  Schmidt  with  a 
hoagie,  which  appeared  to  mollify  the 
player. 

“I  won’t  overreact  to  what  you 
write,  if  you  won’t  overreact  to  what  I 
say,”  Schmidt  said. 

It’s  not  just  sportswriters  who  are 
feeling  the  ire  of  players. 

Frank  Scalise,  a  cameraman  for 
KSDK-TV  in  St.  Louis,  was  recently 
filming  St.  Louis  Cardinals  pitcher 
Danny  Cox  in  Lambert  Airport 
when  the  player  grabbed  him  by 
the  throat  and  threw  him  backward 
over  a  chair. 

Said  Scalise  later,  “I’m  very  con¬ 
cerned  about  the  frequency  with 
which  this  is  happening  to  people  in 
our  profession.” 

He  plans  to  file  a  lawsuit  against 
Cox  over  the  incident,  which  was 
recorded  on  film. 

—  Compiled  by  Mark  Fitzgerald 


Governor  tells  paper:  ‘Put  up  or  shut  up’ 


Irked  at  its  editorial  criticism  of  his  asserted,  “California  is  not  falling  off  Terming  the  Times’  position  a  “dis- 
tight  budget  policies,  California  Gov.  a ‘cliff  or  sinking  into  an ‘abyss’ —  credited  prescription  for  medi- 

George  Deukmejian  challenged  the  to  cite  just  two  examples  of  the  ocrity,”  he  vowed  that  “we  will  never 

Los  Angeles  Times  to  donate  its  prof-  hyperventilated  phrase-making  that  return  to  that  philosophy  as  long  as  I 

its  to  help  the  state  out.  has  become  a  staple  of  your  ‘Chicken  am  governor.” 

“Put  up  or  shut  up,”  the  Republi-  Little’  —  style  editorials.  Virtually  However,  Deukmejian  added,  if 
can  governor  said  in  a  March  15  letter  the  whole  world  knows  that  when  it  the  Times  feels  so  strongly  about  the 

to  the  Times.  comes  to  the  quality  of  life,  the  level  state’s  need  for  additional  revenues, 

Deukmejian  bristled  over  a  Feb.  17  of  public  services  and  the  opportuni-  it  can  make  a  cash  contribution, 

editorial,  which  charged  that  the  gov-  ties  for  personal  fulfillment,  few  “The  Times  Mirror  Co.  reported 
ernor’s  budgets  have  scrimped  on  places  on  Earth  can  match  Califor-  that  it  made  $322  million  last  year, 

critical  programs  ranging  from  trans-  nia.”  after  taxes,”  he  noted.  “We  will 

portation  to  family  planning.  The  edi-  Deukmejian,  who  is  not  running  for  gladly  accept  your  voluntary  higher 
torial  was  headed,  “State  Budget;  re-election  next  year,  berated  the  tax  payments.  Simply  make  your 

Over  the  Cliff.”  Times  for  its  “endless  refrain”  of  checkpayabletotheStateofCalifor- 

In  his  letter,  which  ran  alongside  a  “more  spending”  and  “higher  nia,  and  send  it  to  my  attention.  In 

“Times’s  Response,”  the  governor  taxes.”  other  words  —  put  your  money 


Traditionally  during  spring  train¬ 
ing,  baseball  players  work  on  bunts, 
double  plays  and  curveballs. 

Increasingly,  though,  spring  train¬ 
ing  is  becoming  a  time  for  work  on  an 
additional  skill:  developing  hostile 
relations  with  the  news  media. 

Players  and  coaches,  it  seems,  are 
no  longer  waiting  to  vent  their  spleen 
until  those  high-humidity  August  dog 
days  when  their  team  starts  a  skid. 


diets  the  team  will  be  m  or  near  the 
cellar  of  their  division  —  and  get  mad. 

“  ‘You  think  I  can’t  play?’  ”  Tor- 
berg  said  he  suggests  his  players 
think.  “  ‘Let  me  show  you  some¬ 
thing.  Nobody  believes  in  us  but  we 
do.’  It’s  all  part  of  the  attitude  situa¬ 
tion  we’ve  been  talking  about  all 
spring.  It’s  part  of  pulling  together  as 
a  team  and  a  family.” 

Philadelphia  Phillies  third  baseman 


“It’s  all  part  of  the  attitude  situation  we’ve  been 
talking  about  all  spring.  It’s  part  of  pulling  together  as 
a  team  and  a  family.’’ 


Consider  Chicago  White  Sox  skip¬ 
per  Jeff  Torberg.  He  freely  acknow¬ 
ledges  using  the  media  as  a  way  to 
motivate  his  players. 

Torberg  recently  told  Chicago  Sun- 
Times  sportswriter  Dave  van  Dyck 
that  he  preaches  an  “us  versus  them” 
philosophy  to  his  players.  “Them”  is 
the  news  media. 

“Absolutely.  It’s  ammunition,”  he 
said. 

Torberg  recommends  that  his  play¬ 
ers  read  the  predictions  sportswriters 
make  of  the  Sox’s  fortunes  this 
season  —  just  about  everybody  pre- 


Mike  Schmidt  also  adopted  that  atti¬ 
tude  this  spring  training. 

In  an  interview  with  the  Tampa 
(Fla.)  Tribune,  the  aging  ballplayer 
said  he  believed  Philadelphia  sports¬ 
writers  were  hoping  he  would  fail  in 
an  attempt  to  come  back  after  shoul¬ 
der  surgery. 

“Everyone  sort  of  likes  to  be  a 
prognosticator  of  sorts,”  Schmidt 
said.  “It  would  give  some  people  a  lot 
of  joy  to  see  me  fail,  so  they  could  tell 
other  people,  ‘See?  Told  ya  he 
couldn’t  make  it  back.’  That’s  what 
people  are  waiting  for. 
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where  your  mouth  [or  pen]  is.  Or 
stated  another  way  —  put  up  or  shut 
up.  I  will  make  sure  that  your  gener¬ 
ous  contribution  ...  is  wisely 
spent.” 

In  its  adjoining  editorial,  the  Times 
replied,  “Gov.  Deukmejian  is  correct 
when  he  says  that  few  places  on  Earth 
can  match  California’s  quality  of  life 
and  opportunities  for  personal  fulfill- 

ment.  But  he  is  wrong  when  he  says 
that  his  administration  is  maintaining 
a  superior  level  of  public  services,  let 
alone  making  the  investments  that 
will  allow  California  to  forge  into  the 
21st  century  with  a  healthy  economy 
and  a  vibrant  society.” 

The  newspaper  proposed  a  “mini¬ 
mum  investment”  that  would  include 
a  state  gasoline  tax  increase  and  about 

$1.3  billion  in  new  general  fund 
revenues  to  offset  Deukmejian’s  pro¬ 
jected  deductions  in  his  1989-1990 
budget. 

The  editorial  was  the  first  of 
three  in  which  the  Times  examined 
the  need  for  expanded  school,  health 
care,  transportation  and  other  pro¬ 
grams. 

—  M.L.  Stein 

ADVERTISING  — 

Newspapers  reject  SCROOGE  ads 


By  Debra  Gersh 

The  SCROOGE  program  —  Sup¬ 
port  Children,  Remember  Obligations 
Or  Get  Embarrassed  —  was  designed 
to  do  precisely  that:  embarrass  those 
who  failed  to  make  their  assigned 
child-support  payments  by  running 
their  names  in  the  newspaper. 

However,  when  it  came  time  for  the 
county  social  services  department  to 
run  the  list  of  names  in  an  ad  in  the 
official  newspapers  of  Chatauqua 
County,  N.Y.,  the  two  newspapers 
refused  the  ad,  citing,  among  other 
reasons,  the  possibility  of  legal  action 
from  one  of  those  named. 

“The  ads  were  not  an  official  legal 
notice,  and  we,  and  our  attorneys,  felt 
they  left  us  open  to  possible  legal 
action,  considering  the  number  of 
people  involved  and  the  way  they 
were  identified,”  said  H.  Kirk  Wil¬ 
liams,  publisher  of  the  Dunkirk  (N.  Y.) 
Evening  Observer,  who  noted  that 
some  of  those  on  the  list  were  not 
specifically  identified  —  no 
addresses,  ages,  etc. 

“It  was  more  than  just  names,” 
said  Jamestown  (N.Y.)  Post-Journal 
publisher  Donald  L.  Meyer.  “The 
text  in  there  also  had  to  be  exam¬ 
ined.” 

Meyer  explained  that  when  the 
newspaper  received  the  ad  the  day 
before  it  was  to  appear,  he  told 
Charles  Ferraro,  county  social  ser¬ 
vices  commissioner,  that  based  on  the 
content  of  the  ad  the  newspaper  had 
decided  not  to  run  it  until  it  could  be 
seen  by  the  paper’s  legal  counsel. 

The  next  morning,  Meyer  said,  Fer¬ 
raro  called  and  said  he  wanted  a  firm 
decision,  but  Meyer  told  him  the  ad 
would  not  run  at  that  time.  Meyer  said 
Ferraro  called  back  and  canceled  the 
ad. 

Meyer  added  that  the  newspaper 
would  consider  running  the  ad  if 
legally  indemnified  by  the  county,  but 


he  said  Ferraro  did  not  agree  to  that, 
instead  saying  he  was  releasing  the 
list  as  a  news  item. 

“We  don’t  do  a  news  story  without 
checking,”  he  said  of  the  paper’s  fur¬ 
ther  hesitancy  to  run  the  names. 

“No  one  took  exception  to  the 
intent  as  much  as  to  the  execution,” 
Meyer  noted. 

Williams  commented  that  the  lan¬ 
guage  in  the  ad’s  text  was  “very 
harsh,”  accusing  the  delinquent 
parents  of  child  abuse,  and  was  not 
just  a  list  of  those  late  in  their  pay¬ 
ments. 


social  services  attorney. 

Hyde  said  the  list  of  names  was 
certified  and  caiefully  checked  to  see 
that  the  individuals  listed  “did 
indeed,  pursuant  to  a  court  order, 
owe  us  $500  or  more.”  He  added  that 
the  individuals  listed  had  been  sent 
“at  least  two  written  notices  warning 
of  our  intent  to  publish  their  names.” 

Hyde  said  that  the  papers  also 
asked  the  social  services  office  to 
guarantee  any  legal  fees  they  might 
encounter  if  one  of  those  listed  sued 
the  paper,  but  the  county  declined. 

“I  said  to  him  fFerrarol  that  if  the 


“The  ads  were  not  an  official  legal  notice,  and  we, 
and  our  attorneys,  felt  they  left  us  open  to  possible 
legal  action,  considering  the  number  of  people 
involved  and  the  way  they  were  identified ...” 


About  a  week  later,  Ferraro’s 
office  purchased  a  full-page  ad  in  the 
two  newspapers  telling  readers, 
“This  space  has  been  paid  for  by  the 
County  of  Chautauqua  Department  of 
Social  Services  for  the  purpose  of 
publishing  the  SCROOGE  list  of 
names  of  persons  seriously  delin¬ 
quent  in  payment  of  court-ordered 
support. 

“The  major  newspapers  of  Chau¬ 
tauqua  County  have  declined  to  pub¬ 
lish  this  list  as  a  paid  ad  or  as  a  news 
release  at  this  time.” 

“The  thing  that  made  this  the  most 
irksome  to  us  was  that,  on  a  regular 
basis,  we  put  news  releases  in  these 
two  newspapers  from  time  to  time, 
almost  on  a  monthly  basis  .  .  .  telling 
them  [readers]  about  the  SCROOGE 
date  [when]  we  were  going  to  publish 
a  list  of  anyone  owing  child  support,” 
said  Jerry  Hyde,  child  support  coordi¬ 
nator  for  the  county  and  assistant 


county  will  indemnify  the  paper  we 
would  run  it.  He  said  no,”  Meyer 
recalled.  “I  definitely  questioned  if 
they  were  not  that  certain,  why 
should  I  be?” 

Ironically,  however,  despite  the 
failure  of  the  county’s  threat  of  public 
embarrassment,  the  SCROOGE  pro¬ 
gram  brought  in  an  additional 
$700,000  in  delinquent  child-support 
payments,  a  20%  increase  over  the 
year  before,  according  to  Ferraro, 
who  explained  that  of  the  some  3,000 
people  originally  contacted  in  June, 
by  the  time  the  list  was  to  be  pub¬ 
lished  it  was  whittled  down  to  about 
208  names. 

“The  list  existed  kind  of  like  capital 
punishment,”  Ferraro  said.  “The 
presence  of  it  was  used  to  get  a  whole 
number  of  people  to  change  their 
minds  about  where  they  were  with 
child  support.” 

(Continued  on  page  41) 
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Weekly  paper  accuses  JOA  of  unfair  ad  pricing 

Claims  San  Francisco  dailies  are  offering  below~cost  rates 


By  M.L.  Stein 

A  weekly  newspaper  has  filed  a  suit 
charging  the  San  Francisco  Newspa¬ 
per  Agency,  the  Hearst  Corp.  and  the 
Chronicle  I^blishing  Company  with 
attempting  to  destroy  it  by  selling 
space  to  selected  advertisers  at 
“secret”  rates  of  50%  below  cost. 

The  publication,  the  Independent, 
alleges  that,  on  full-page  ads,  the  rates 
“fail  to  cover  the  fully  allocated  costs 
of  publishing  either  the  [San  Fran¬ 
cisco]  Chronicle  or  [San  Francisco] 
Examiner  by  over  $1,000.” 

The  Hearst-owned  Examiner  and 
Chronicle  are  in  a  joint  operating 
agreement  for  sales  and  production 
under  the  agency. 

Agency  lawyers  and  an  executive 
deny  the  allegations,  calling  the  suit 
“frivolous.” 


At  issue  is  the  advertising  of  the 
independent  grocers  and  drugstores, 
most  of  which  went  to  the  thrice- 
weekly  San  Francisco  Progress, 
which  folded  several  weeks  ago.  Its 
demise  left  that  segment  of  the  market 
as  a  prize  for  competition  between  the 
Independent  and  the  two  dailies. 

Independent  publisher  Ted  Fang 
claims  the  grocery  and  drug  ads  are 
the  “key  to  his  paper’s  financial  sta¬ 
bility.” 

With  the  Progress  gone,  the  free- 
distribution  Independent  lifted  its 
press  run  from  40,000  to  190,000,  of 
which  all  but  20,000  are  home-deliv¬ 
ered,  according  to  city  editor  John 
Moses. 

The  San  Francisco  Superior  Court 
suit  states,  “On  account  of  the  defen¬ 
dant’s  illegal,  predatory  pricing,  the 
Independent  has  been  prevented  from 
making  a  profit  on  its  operations.” 

The  weekly  “is  in  peril”  unless  it 
gets  an  injunction  preventing  the 
alleged  price-cutting,  the  complaint 
continued. 

It  contends  the  agency  dropped  its 
ordinary  rate  of  $44.62  per  inch  to 
$23.31.  This,  the  suit  said,  would  cut 
the  rate  of  a  full-page  advertisement 
from  $5,622  to  $2,811. 


Also,  it  was  charged,  the  agency,  in 
an  attempt  to  keep  the  50%  discount 
hushed  up,  did  not  require  customers 
to  sign  a  standard  one-year  contract, 
which  would  raise  prices  above  ordin¬ 
ary  rates. 

The  Independent  based  its  suit  on 
the  California  Unfair  Practice  Act, 
which  makes  it  unlawful  to  sell  a  prod¬ 
uct  for  less  than  the  cost  of  providing 
it  and  forbids  secret  or  “loss  leader” 
sales. 

Besides  an  injunction,  the  com¬ 
plaint  asks  for  trebled  actual  dam¬ 
ages,  $5  million  in  punitive  damages 
and  attorneys’  fees. 

Fang  said  in  a  statement  that  the 
suit  was  filed  after  the  defendants 
refused  to  stop  granting  the  discounts 
over  normal  advertising  rates. 

“It  appears  to  us  that  they  have 


targeted  the  independent  grocers  and 
other  key  accounts  that  are  the  back¬ 
bone  of  a  community  newspaper  like 
the  Independent,”  the  publisher 
added. 

“They  are  offering  rates  that  can’t 
possibly  cover  their  costs  and  are  just 
a  fraction  of  what  other  advertisers 
pay.  We  can  only  conclude  they  are 
trying  to  eliminate  the  Independent  as 
a  competitor  so  that  in  the  future  they 
can  charge  these  advertisers  what¬ 
ever  they  want.” 

Ronald  Sullivan,  an  attorney  for  the 
newspaper  agency,  scoffed  at  Fang’s 
assertions  which,  he  said,  do  not 
qualify  under  the  state’s  unfair  trade 
practice  law  because  there  have  been 
no  secret  ad  discounts. 

He  conceded  the  agency’s  ad 
department  has  solicited  the  grocer 
and  drugstore  accounts,  but  at  its 
standard  rates. 

“We  were  careful  not  to  go  after 
this  business  when  the  Progress  was 
alive,”  he  went  on.  “We  didn’t  want 
to  hurt  them  but,  when  it  folded,  those 
ads  were  up  for  grabs.  There  is  no 
reason  why  we  should  be  precluded 
from  honest  competition.” 

Sullivan  pointed  out  that  both  the 
Chronicle  and  Examiner  carry  food 


sections,  which  did  not  have  the 
advertising  from  the  smaller  stores 
when  the  Progress  was  publishing. 

According  to  the  lawyer,  the  agen¬ 
cy’s  rate  card  shows  “we’re  actually 
pricing  above  the  Independent”  for 
the  grocery  and  drug  business. 

“Our  food  rate  card  is  available  to 
the  grocery  stores.” 

Similar  denials  of  unfair  competi¬ 
tion  came  from  Jessie  Knight,  the 
agency’s  vice  president/marketing. 

“We  are  in  full  compliance  with  the 
law,”  he  stated.  “Their  allegations 
are  not  supported  by  the  facts.  It’s  a 
frivolous  lawsuit.  It’s  very  simple  to 
make  comparisons  about  our  rates 
and  theirs.  The  actual  fact  is  that  the 
Independent’s  ad  costs  are  signifi¬ 
cantly  less.” 

The  Independent’s  attorney, 
Daniel  Wall,  was  confident  the  suit 
will  stand  up  in  court. 

“When  special  pricing  is  offered,  it 
stands  to  reason  it’s  aimed  at  the 
Independent,”  he  said.  “For  the 
independent  grocers,  there  are  not  a 
lot  of  alternatives  in  placing  ads  when 
you  have  a  JOA.” 

ABC  Data  Bank 
now  offering 
ZIP  code  data 

The  Audit  Bureau  of  Circulations’ 
Data  Bank  is  now  offering  newspaper 
circulation  figures  broken  down  by 
ZIP  codes  to  advertisers  and  agen- 
cics. 

A  total  of  595  U.S.  and  Canadian 
dailies  and  weeklies  currently  partici¬ 
pate  in  ABC’s  Audited  ZIP/Postal 
Code  Circulation  Program. 

ZIP/Postal  Code  reports  are  avail¬ 
able  from  the  Data  Bank  in  hard  copy, 
on  3 '/2-inch  and  5'/4-inch  diskettes  or 
on  magnetic  tapes. 

Weekly  groups  will 
co-sponsor  study 

Suburban  Newspapers  of  America, 
the  National  Newspaper  Association, 
the  New  England  Press  Association 
and  33  state  newspaper  associations 
are  co-sponsoring  the  1988  Cost  and 
Revenue  Study  for  Weekly  Newspa¬ 
pers  conducted  by  the  Inland  Press 
Association. 

Deadline  for  submission  of  the 
reporting  form  is  April  30,  1989. 


“IVe  are  in  full  compliance  with  the  law,”  he  stated. 
“Their  allegations  are  not  supported  by  the  facts.  It’s  a 
frivolous  lawsuit.” 
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Barbs  in  Boston 

Sports  columnists  of  rival  newspapers  question  each  other’s  ethics 


By  Andrew  Radolf 

Boston  Herald  sports  columnist 
Charles  Pierce  recently  attacked  the 
ethics  of  a  rival  at  the  Boston  Globe  in 
response  to  the  Globe  man’s  own  col¬ 
umn  criticizing  the  ethics  of  a  former 
Herald  sportswriter  turned  sports 
agent. 

Globe  columnist  Bob  Ryan 
responded  to  the  Herald  attack  on 
him  with  some  barbs  on  his  radio 
show  aimed  at  Pierce,  but  Ryan  said 
he  dropped  his  counterattack  after 
one  program  at  the  request  of  Globe 
management. 

Ryan  said  the  matter  should  be  dis¬ 
missed  as  just  another  episode  in  a 
“classic  newspaper  rivalry.” 

However,  Pierce  showed  little 
inclination  to  abate  his  outrage  over 
what  he  felt  was  a  swipe  at  the  Her¬ 
ald’s  integrity  by  someone  “vulner¬ 
able  to  the  charge”  of  conflict  of  inter¬ 
est  because  he  is  ghostwriting  the 
autobiography  of  Celtics  star  Larry 
Bird. 

The  dispute  began  with  Ryan’s 
March  5  “Pro  Basketball”  column.  In 
his  lead  item,  Ryan  criticized  the 
actions  of  Mike  Carey,  agent  for  Cel¬ 
tic  player  Danny  Ainge,  when  trade 
talk  began  surfacing.  According  to 
Ryan,  Carey  hampered  the  Celtics’ 
ability  to  deal  Ainge  by  calling  around 
to  NBA  clubs  and  informing  them 
Ainge’s  salary  would  have  to  be  rene¬ 
gotiated  upward  because  he  would  be 
losing  too  much  outside  income  by 
leaving  Boston. 

Ryan  also  pointed  out  that  Carey  is 
a  former  Herald  sportswriter  who  had 
become  involved  in  the  negotiations 
over  Ainge’s  previous  contract  while 
he  was  still  covering  the  Celtics. 

Two  days  later,  Ryan  and  Carey  got 
involved  in  an  argument  over  the  col¬ 
umn  during  Celtics  practice  in  a  local 
school  gym.  Their  exchange  became 
heated  enough  for  coach  Jimmy  Rod¬ 
gers  to  ask  them  to  leave  practice 
area. 

The  incident  became  a  news  story 
in  the  Herald,  but  Ryan  disputed 
accounts  that  said  he  and  Carey  were 
ejected  from  the  practice. 

“We  were  not  ejected.  It  implies 
you  can’t  come  back,”  he  said.  After 
he  and  Carey  talked  out  their  differ¬ 
ences,  Ryan  said,  he  reentered  the 


Globe  columnist  Bob  Ryan 


gym  and  later  apologized  to  Rodgers. 

Pierce  said  he  probably  would  not 
have  written  about  Ryan  at  all  if  the 
argument  with  Carey  at  the  Celtics 
practice  had  not  become  a  news 
story. 

But  he  also  said  that  Ryan’s  column 
about  Carey  “annoyed  me  to  a  great 
extent.  This  was  Bob  taking  a  shot  at 
the  Herald.” 


In  his  column.  Pierce  charged  that 
Ryan  himself  was  “hopelessly  com¬ 
promised”  because  of  his  involve¬ 
ment  with  the  Bird  book. 

“Ryan  covered  Bird  last  season, 
while  negotiating  a  lucrative  deal  to 
write  a  book,”  Pierce  wrote.  “Ryan 
suddenly  is  back  covering  Bird  this 
season,  while  his  final  chapters  hang 
on  Larry’s  aching  tendons.  Ryan  may 
cover  Bird  next  season,  when  his 
book  will  be  on  the  stands  .  .  .  Once 
Bob  Ryan  had  a  financial  stake  in 
Larry  Bird’s  career,  there  ceased  to 
be  any  compelling  reason  to  believe 


anything  that  Bob  Ryan  wrote  on  the 
subject  of  Larry  Bird  or  the  Celtics.” 

“Bob  Ryan  was  taken  off  the  Cel¬ 
tics  beat  this  season,  and  Charlie 
Pierce  knows  that,”  said  Vincent 
Doria,  Globe  assistant  managing  edi¬ 
tor  for  sports.  “Essentially,  he  hasn’t 
covered  Larry  or  the  team  this 
year  —  something  we  agreed  on  prior 
to  the  season.” 

As  a  result  of  Bird  being  hurt,  and 
unable  to  play,  “Ryan  has  covered  a 
few  games  here  and  there  that  Larry 
has  not  participated  in,”  Doria  said. 
“There  have  been  some  instances 
where  Larry  has  told  Bob  things  that 
he  has  passed  along  to  us.” 

“You  take  money  to  write  the 
book,  you  don’t  cover  the  team  until 
Larry  Bird’s  gone,”  Pierce  said. 

Executive  sports  editor  Bob  Sales 
said  he  took  Carey  off  the  basketball 
beat  when  he  joined  the  Herald  three 
years  ago  because  of  his  involvement 
with  Ainge.  Sales  said  he  and  Carey 
“discussed  what  he  might  be  able  to 
do  if  he  stayed  here,”  but  Carey 
resigned  shortly  thereafter. 

“Ryan  brought  it  up,  probably  to 
throw  a  smear  at  the  Herald,”  Sales 
said,  “[and]  discourage  us  from  pay¬ 
ing  attention  to  the  ethics  of  his  situa¬ 
tion.” 

Ryan  said  he  was  not  taking  a  swipe 


at  the  Herald  in  his  column  but  at 
Carey  over  his  past  behavior  as  a 
journalist. 

“I  confess  to  being  somewhat  vin¬ 
dictive  in  this  regard,”  he  said.  “I 
resented  Mike  Carey  [when  he  was  a 
sportswriter].  He  was  a  total  embar¬ 
rassment  to  our  profession.  This  was 
a  chance  to  pay  him  back.” 

When  he  wrote  the  column,  Ryan 
said  he  “knew  I  was  vulnerable.  The 
only  way  they  can  go  after  me  was  on 
the  Bird  thing.” 

He  and  Pierce  have  “always  gotten 
(Continued  on  page  41) 


Two  days  later,  Ryan  and  Carey  got  involved  in  an 
argument  over  the  column  during  Celtics  practice  in  a 
local  school  gym.  Their  exchange  became  heated 
enough  for  coach  Jimmy  Rodgers  to  ask  them  to 
leave  practice  area. 
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New  York  Times  reorganization 

Marketing  and  advertising  departments  undergo  major  restructuring 


By  Debra  Gersh 

The  New  York  Times  has  under¬ 
gone  a  major  reorganization  of  its 
marketing  and  advertising  depart¬ 
ments,  creating  a  new  marketing 
department  that  will  consolidate  the 
paper’s  efforts  in  news,  advertising 
and  circulation,  as  well  as  reorganiz¬ 
ing  the  sales  structure  of  the  advertis¬ 
ing  staff. 

The  changes,  effective  April  3,  are 
designed  to  give  the  marketing 
department  a  stronger  voice  in  help¬ 
ing  the  newspaper  form  strategies  in  a 
difficult  and  changing  environment 
and  to  make  advertising  and  circula¬ 
tion  marketing  more  efficient  by  com¬ 
bining  their  functions,  according  to 
Lance  R.  Primis,  Times  president. 


Primis  stressed  that  he  wanted  to 
make  the  changes  while  the  market 
was  in  transition,  noting  that  the 
Times  has  “to  change  the  organiza¬ 
tion  to  deal  with  that.” 

The  reorganization,  which  will  not 
result  in  the  loss  of  any  jobs,  puts  the 
Times  in  a  more  tactical  position,  Pri- 
mis  added,  allowing  long-term 
strategic  planning  while  still  having 
senior  executives  available  in  adver¬ 
tising  and  circulation  sales  to  work  on 
more  short-term,  day-to-day  selling. 

“I  hope  people  view  this  change  as 
getting  ready  for  what’s  coming  down 
the  road”  both  for  the  Times  and  in 
the  marketplace,  he  commented, 
noting  that  with  the  paper’s  move  to 
color,  the  possible  roll-out  of  a 
national  edition,  and  potential  rede¬ 
signs  in  the  future,  the  marketing 
department  will  have  a  lot  of  work  to 
do. 

A  Times  spokesman  noted  that  the 
changes  also  will  help  the  newspaper 
be  competitive  by  reorganizing  adver¬ 
tising  and  circulation  sales  to  the 
extent  that  natural  demographic,  geo¬ 
graphic  and  category  links  exist,  such 
as  increasing  resources  in  the  Tri- 
State  area  to  help  build  suburban 
growth. 


The  new  marketing  department  has 
four  major  divisions;  research  and 
planning,  which  will  serve  strategic 
needs  of  news,  advertising,  circula¬ 
tion  and  general  management;  mar¬ 
keting  services,  responsible  for  sales 
presentations  and  sales  materials; 
creative  services,  which  will  oversee 
and  execute  production  and  art  sup¬ 
port;  and  promotion  and  marketing 
communications,  with  responsibility 
for  the  Times’  marketing  communica¬ 
tions  and  special  events,  including 
circulation  promotion  and  working 
with  the  paper’s  ad  agency. 

Prior  to  the  changes,  the  Times’ 
advertising  and  circulation  depart¬ 
ments  had  separate  units  for  their 
marketing,  promotion,  research  and 
strategic  planning. 


James  Cutie,  37,  former  national 
advertising  director,  will  be  director 
of  the  new  marketing  department, 
reporting  to  Primis. 

Promotions  and  appointments  in 
the  new  marketing  department,  by 
division,  include: 

Research  and  Planning:  Lee  Buck- 
ley,  marketing  planning  manager,  to 
director/planning  and  research;  Steve 
Freshman,  group  manager  for  recruit¬ 
ment,  to  marketing  planning  man¬ 
ager;  Linda  Kirby  to  continue  as 
research  manager;  and  Cathy  Chute 
and  Kerry  Gillis,  circulation  sales 
planning  managers,  and  Roberta 
Nordman,  assistant  circulation  sales 
planning  manager,  to  become  part  of 
this  group  with  responsibility  for  cir¬ 
culation  planning. 

Marketing  Services:  Lynne  Buly, 
group  manager  for  health  and  fitness, 
to  director/marketing  services;  and 
Tom  Carley,  circulation  analyst,  to 
join  the  marketing  services  group. 

Creative  Services;  Carl  Davis, 
executive  art  director,  to  director/cre¬ 
ative  services;  Diane  Kerner,  deputy 
executive  art  director,  to  executive 
art  director  for  the  art  department; 
and  Tony  Gorgone,  marketing  opera¬ 
tions  manager,  to  continue  to  head 


this  group’s  production  department. 

Promotion  and  Marketing  Commu¬ 
nications:  Jeanne  Shanley,  marketing 
services  manager,  to  director/promo¬ 
tion  and  marketing  communications; 
Ruth  Ann  Williams,  former  manage¬ 
ment  consultant  for  the  Rockefeller 
Foundation,  to  Times’  marketing 
communications  manager;  and  Lisa 
Skriloff,  circulation  advertising  man¬ 
ager,  to  circulation  promotion  man¬ 
ager 

Changes  within  the  advertising 
department  structure  include;  Louis 
Gazitano,  retail  advertising  director, 
to  group  director  responsible  for 
developing  and  implementing  retail 
and  classified  in  the  Tri-State  (New 
York,  New  Jersey  and  Connecticut) 
area;  Tim  G.  Maby,  classified  adver¬ 
tising  director,  to  group  director 
responsible  for  retail  and  classified 
strategy  on  the  national  level;  and 
Susan  Greendale,  marketing  and  pro¬ 
motion  director,  to  director  of  a  new 
division  called  strategic  and  financial 
planning. 

Also:  Robert  Czufin,  national 
advertising  manager,  to  national 
advertising  director  responsible  for 
travel,  amusements,  books,  media 
and  agency  relations;  and  Scott  John¬ 
son,  branch  office  manager,  to 
national  advertising  director  respon¬ 
sible  for  financial  services,  business 
technology,  corporate,  branch  offices 
and  automotive. 

Also:  Claire  Kay,  telephone  sales 
manager  for  classified;  to  director  of 
telephone  sales;  John  Koziel,  Chi¬ 
cago  group  manager,  to  branch  office 
manager;  Frank  Kusnir,  corporate 
advertising  group  manager,  to  finan¬ 
cial  services  manager;  Donald  Melan- 
son,  agency  relations  group  manager, 
to  media  and  agency  relations  man¬ 
ager;  Charles  Coyle,  corporate  and 
financial  manager,  to  the  new  position 
of  ad  manager  of  product  develop¬ 
ment  and  strategic  marketing;  and 
John  J.  Lucey,  operations  director,  to 
add  office  services  to  his  responsibili¬ 
ties  and  take  an  expanded  role  with 
special  sections. 

Basil  Bicknell,  international  adver¬ 
tising  director,  and  Barbara  Litrell, 
marketing  director  for  the  New  York 
Times  Magazine,  will  continue  in 
their  current  positions,  reporting  to 
Erich  G.  Linker  Jr.,  senior  vice  presi¬ 
dent  of  advertising. 


“I  hope  people  view  this  change  as  getting  ready 
lor  what’s  coming  down  the  road”  both  for  the  Times 
and  in  the  marketplace . . . 
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Congratulations  to 
our  co-sponsors 
for  making  us 
a  bestseller 

'  r 

year  after  year. 


The  unbeatable- 
combination  of 
THE  WORLD  ALMANAC 
and  over  100  great 
newspapers  has 
done  it  again! 


For  information  on 
sponsoring  next  year’s 
bestseller  call 
Kevin  McDonough  at 
(212)  692-3837. 


PHAROS 
lilill  BOOKS 


200  PARK  AVENUE 
NEW  YORK,  NY  10166 


AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 


NATIONAL  BESTSELLER 
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ALMANAC 


AND  BOOK  OF  FACTS 


NOW  IN  ITS 
I21$tYEAR 


WlillMktllhl 
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Papeij^jiJBestiellers 


THE  WORLD  ALMANAC  AND  BOOK  OF  FACTS  7 
1969.  (World  Almanac/ Pharos  Books,  96.95.)  Its 
121st  year. 


, _ _ , _ _ _ _  ..ow  to  solve 

your  own  problems  while  caring  for  other  people’s 
afflictions. 


THE  ARTHUR  YOUNG  TAX  GUIDE  1969,  edited  1 
by  Peter  Bernstein.  (Ballantii^  $11.95.)  Advice 
prepared  by  the  staff  of  a  leading  accounting  firm. 


RAND  McNALLY  ROAD  ATLAS.  (Rand 
McNally,  $6.95.)  The  1989  edition  of  a  guide  to  the 
United  States,  Canada  and  Mexico. 


Publishers  Weekly 

PAPERBACK  BESTSELLERS 


TRADE 


1  The  World  Almanac  and  Book  of  Facts 
1989.  Mark  S.  Hoffman.  World 
Almanac/Pharos  Books,  $6.95. 
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Somew^ierelnHere 
liesThe  Scoop 
QnThe  Biggest  Merger 
Of  The  Decade. 


Ad  expenditures 
up  6.1%  for  1988 

Expenditures  for  newspaper  adver¬ 
tising  in  1988  totaled  $31. 197  billion,  a 
6. 1%  increase  over  1987,  according  to 
estimates  from  the  Newspaper 
Advertising  Bureau. 

Total  retail  advertising  spending  in 
1988  rose  4.0%  to  $15,840  billion, 
classified  spending  increased  10.1% 
over  1987  Hgures  to  $11,771  billion, 
and  spending  for  national  advertising 
was  up  2.6%  in  1988  to  $3,586  billion. 

In  the  fourth  quarter  of  1988,  news¬ 
paper  ad  expenditures  were  up  6.6% 
to  $8,520  billion. 

Retail  showed  a  gain  in  the  fourth 
quarter  of  5.2%  over  the  same  period 
in  1987  to  $4,756  billion,  classified 
was  up  10.2%  to  $2,844  billion,  and 
national  spending  increased  2.9%  to 
$920  million. 

Daily  News  hires 
media  legal  firm 

The  law  firm  of  King  &  Ballow  of 
Nashville,  Tenn.,  and  San  Diego, 
Calif.,  has  been  retained  as  legal 
counsel  by  the  New  York  Daily 
News. 

The  firm,  whose  practice  is  concen¬ 
trated  in  media  law  with  an  emphasis 
on  labor  and  First  Amendment  issues, 
reportedly  represents  over  300  daily 
newspapers  and  more  than  100  televi¬ 
sion  stations  across  the  country. 

SFW  and  Russell 
offer  info  on  video 

The  Sawyer  Ferguson  Walker  Co. 
newspaper  representative  firm  and 
sales  and  motivational  trainer  Phillip 
D.  Russell  have  teamed  up  to  form 
the  Newspaper  Satellite  Network,  a 
new  system  for  delivering  training 
and  information  to  the  newspaper 
industry. 

Through  uplink  facilities  in  Dallas, 
Texas,  the  network  offers  pre-pro- 
duced  and  live  video  programming 
and  video  conferencing  in  areas  of 
newspaper  operation.  Industry 
speakers  will  conduct  information 
sessions  on  a  weekly  basis  via  satel¬ 
lite.  Subscribers  can  view  program¬ 
ming  through  a  television  hookup 
with  a  dedicated  satellite  dish. 

Subscribers  pay  a  monthly  fee  for 
ongoing  programming,  in  addition  to 
a  one-time  affiliation  fee  for  receipt 
and  installation  of  the  necessary 
equipment. 
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Hollinger  reports 
rise  in 
net  income 

Toronto-based  Hollinger  Inc. 
reported  its  net  income,  after  extraor¬ 
dinary  items,  rose  to  $35  million 
(Canadian),  or  550  per  share,  in  1988 
from  $21  million,  or  300  per  share,  the 
year  before. 

Before  extraordinary  items,  earn¬ 
ings  were  $40  million,  or  630  per 
share,  in  1988  versus  $13  million,  or 
150  per  share,  in  1987. 

Cash  flow  from  continuing  opera¬ 
tions,  and  before  extraordinary  items, 
more  than  doubled  in  1988  to  $99  mil¬ 
lion,  from  $45  million  in  1987. 

Revenues  in  1988  rose  to  $691 
million  from  $525  million  in  1987. 

Simpkins  to  lead 
Nashville  campaign 


Newsflash  IGiows 
Where  Itk 


The  Nashville  Area  Chamber  of 
Commerce  has  named  Irby  Simpkins 
Jr.,  publisher  of  the  Nashville  Ban¬ 
ner,  to  lead  its  Partnership  2000  cam¬ 
paign  for  economic  development. 

The  campaign  is  designed  to 
increase  the  region’s  economic  com¬ 
petitiveness  and  promote  Nashville’s 
economic  growth. 

New  scholarship 
for  weekly  editors 


A  reporter’s  most  valuable  assets  are  his  sources. 
Ana  the  best  sources  give  you  news  before  you  can 
get  it  anywhere  else,  loday’s  best  source  for  current 
business  news  is  Newsflash,®  the  electronic  clipping 
service  from  NewsNet* 

It’s  the  only  online  database  that  gives  you  instant 
access  to  over  350  business  and  industry  news¬ 
letters.  Plus  10  major  worldwide  newswires  in 
real  time.  All  the  business  news  you  need,  before 
it’s  in  print. 

You  don’t  have  to  look  for  the  news,  it  looks  for  you. 


The  International  Society  of 
Weekly  Editors  is  offering  a  scholar¬ 
ship  to  a  young  weekly  newspaper 
editor  who  would  like  to  attend  the 
society’s  annual  conference  in 
Atlanta,  July  1 1-15. 

The  scholarship  covers  the  confer¬ 
ence  fee  of  $325  plus  up  to  $600  in 
travel  expenses. 

Weekly  newspaper  editors  who 
have  been  in  the  field  less  than  10 
years  are  invited  to  apply. 

Applicants  should  send  a  letter  of 
no  more  than  250  words  describing 
their  job,  their  philosophy  of  commu¬ 
nity  journalism,  and  why  they  would 
like  to  attend  to  Donald  Brod, 
ISWNE,  Department  of  Journalism, 
Northern  Illinois  University, 
DeKalb,  Ill.,  60115. 

The  application  deadline  is  April 
15. 

The  five-day  conference,  which 
will  be  based  at  Ogeithorpe  Univer¬ 
sity,  will  focus  on  changing  race  rela¬ 
tions  in  the  South  and  the  role  of 
community  newspapers. 


All  you  need  is  a  PC  and  a  modem.  And  Newsflash 
literally  delivers  breaking  news  on  the  tonics  of  your 
choosing  right  to  your  desktop.  Night  ana  day.  So  if 
you’re  working  on  a  story,  Newsflash  will  keep  you 
up  to  date. 

Best  of  all,  a  subscription  to  the  NewsNet  database, 
including  Newsflasn,  is  so  economical,  you  may 
want  it  in  your  office  and  at  home.  Because  news 
never  stops  being  made.  And  NewsNet  may  be  the 
best  reporter’s  source  you’ve  ever  met. 

Call  us  and  mention  this  ad.  We’ll  put  you  online 
for  a  free  demonstration.  Right  now.  lught  over 
the  phone. 

(800)345-1301 

Outside  US  call  (215)  527-8030 


NewsNet  Knows  It  Now.” 

945  Haverford  Road  Bryn  Mawr,  PA  19010 


€  1989.  NewsNet  and  NewsFlash  are  registered  service  marks  of  NewsNet.  Inc. 
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National  Weather  Service  cutback  will  not 
affect  private  weather  information  providers 


The  National  Weather  Service 
announced  that  owing  to  budget  cuts 
it  will  eliminate  the  public  service  unit 
at  its  National  Severe  Storms  Fore¬ 
cast  Center  as  of  Sept.  30.  Announced 
in  March,  the  closure  comes  as  part  of 
servicewide  cutbacks. 

Based  in  Kansas  City,  Mo.,  for  35 
years,  the  center  will  continue  the 
part  of  its  service  dealing  with  lives 
and  property.  Two  of  the  five  jobs  in 
the  closing  unit  will  be  retained,  with 
additional  responsibilities,  but  report¬ 
ers’  questions  will  go  unanswered  and 
high  and  low  temperatures  and  record 
readings  will  not  be  provided. 

For  subscribing  newspapers,  Accu- 
Weather  Inc.  and  WeatherData  Inc. 
spokesmen  said  their  companies  offer 
the  same  reports  as  those  from  the 
center’s  public  service  unit  and  can 
handle  the  same  reporters’  inquiries. 

Both  private  weather  information 
providers  told  E&P  that  they  would 
continue  to  get  the  same  information 
from  the  National  Weather  Service 


that  has  been  available  from  the  pub¬ 
lic  service  unit. 

“As  far  as  our  clients  are  con¬ 
cerned,  it  means  absolutely  nothing,’’ 
said  Michael  Smith,  president  of 
WeatherData,  which  is  “tapped  into 
the  same  [wires  from  field  offices] 
that  the  public  information  office  is.” 

At  Accu-Weather,  Bob  Dillman 
said,  “We  still  get  our  information 
from  the  satellites  and  from  the 
National  Weather  Service,  [but]  not 
through  that  office.” 

Dillman  added,  “It’s  going  to  make 
our  database  more  valuable.” 

At  WeatherData,  Smith  also  looked 
upon  the  public  service  cutback  as  a 
positive  development.  He  said  his 
clients  receive  “more 
information  .  .  .  than  the  small  staff 
at  NPSU  was  able  to  provide-,”  and 
they  receive  it  in  a  manner  tailored  to 
their  own  needs  and  styles. 

Another  possible  advantage 
according  to  Smith  would  be  the  rfeas- 


signment  of  public  service  personnel  | 
to  field  office  staffs,  “where  they  are 
desperately  needed.”  | 

Smith  said  the  service  has  been 
used  primarily  by  broadcast  networks 
and  wire  services. 

In  a  prepared  statement.  Smith 
earlier  noted  that  “It  makes  more 
sense  for  the  taxpayer  to  support  the 
Weather  Service’s  mission  of  public 
safety  rather  than  private  weather 
briefings  for  NBC’s  Today  Show." 

Since  announcing  staff  cuts,  the 
National  Weather  Service  has  pro¬ 
posed  spending  a  billion  dollars  by 
1995  to  upgrade  its  radar  and  other 
equipment.  The  investment  is  sup¬ 
posed  to  improve  forecast  accuracy, 
especially  for  storms.  Earlier  warning 
of  tornadoes  was  promised. 

The  number  of  network  sites  will  be 
cut  back  as  automated  systems  are 
added.  Some  equipment  would  be 
paid  for  and  operated  by  other  gov¬ 
ernment  agencies. 


Ontario  Press  Council  upholds  three  complaints 


The  Ontario  Press  Council  upheld 
three  complaints  brought  against  the 
Toronto  Star,  but  dismissed  a  fourth 
during  its  recent  session. 

In  one  complaint,  a  journalism  stu¬ 
dent  said  the  Star  had  used  the  word 
“transsexual”  to  describe  an  organist 
convicted  of  setting  a  fatal  fire  in  a 
Montreal  church  but  did  not  say  why 
using  the  term  was  relevant. 

The  Star  had  reduced  a  much 
longer  Canadian  Press  story,  which 
put  the  term  in  context,  to  a  news 
brief.  The  CP  story  said  the  judge,  in 
reducing  the  sentence,  had  recom¬ 
mended  that,  as  a  transsexual,  the 
person  should  receive  regular  psy¬ 
chiatric  care  while  serving  the 
remainder  of  her  sentence. 

The  Ontario  Press  Council  ruled 
that  in  condensing  the  story  to  a  brief, 
the  relevance  of  the  information  was 
lost  and  upheld  the  complaint. 

In  the  second  action,  the  council 
upheld  a  Toronto  physician’s  com¬ 
plaint  that  an  Oct.  14,  1988,  Star  edi¬ 
torial  about  medical  costs  in  Toronto 
was  misleading  when  it  cited  the  aver¬ 
age  increase  in  doctors’  income  over 
the  last  five  years  but  did  not  state  the 
figures  were  for  “gross”  income  from 
which  office  expenses,  which  also 


have  increased,  must  be  deducted. 

The  council  also  upheld  a  com¬ 
plaint  by  a  lawyer  who  charged  the 
Star  misrepoited  quotes  she  made 
during  an  inquest. 

The  council  said  the  Star  should 
have  corrected  its  mistake  after  the 
attorney  pointed  out  the  erroneous 
quote  to  its  reporter. 

The  press  council  dismissed  a  com¬ 
plaint  that  the  Star’s  coverage  of  the 
debate  of  the  free  trade  treaty  with  the 
United  States  was  biased  against  the 
pact. 

The  council  ruled  the  charge  of  bias 
was  not  proven. 

The  council  also  dismissed  com¬ 
plaints  against  the  Ottawa  Citizen  and 
Toronto  Globe  and  Mail  and  issued  a 
split  decision  on  a  complaint  against 
the  London  Free  Press. 

In  the  Citizen  case,  the  complaint 
revolved  around  an  ad  that  ran  on 
Yom  Kippur  that  was  placed  by  the 
Grace  Baptist  Mission  and  which 
questioned  the  religious  validity  of 
the  Jewish  Day  of  Atonement. 

The  council  ruled  that  although  the 
ad  may  be  offensive  to  Jews,  it  was  a 
legitimate  expression  of  a  particular 
point  of  view  and  dismissed  the  com¬ 
plaint. 


The  complaint  against  the  Globe 
and  Mail  said  the  newspaper’s  use  of 
the  terms  “pro-choice”  and  “anti¬ 
abortion”  in  news  stories  showed 
bias  against  the  latter  groups,  who 
prefer  the  term  “pro-life.” 

The  council  said  the  two  terms  are 
understood  by  the  pubjic  to  define  the 
two  sides  of  the  abortion  debate  and 
stated  it  would  not  tell  the  newspaper 
it  was  in  error  by  using  “anti-abor¬ 
tion”  to  describe  opponents  of  abor¬ 
tion. 

In  the  London  Free  Press  case,  the 
council  found  that  the  newspaper’s 
coverage  of  Bob  Howard,  former 
chairman  of  the  Public  Utilities  Com¬ 
mission,  was  not  biased  during  the 
period  of  November  1987  through 
October  1988. 


Media  studies  plan 

Texas  Christian  University  plans  to 
begin  a  graduate  program  in  media 
studies  at  the  start  of  the  1989-90 
academic  year.  The  Master  of  Sci¬ 
ence  in  Media  Studies  degree  will  be 
jointly  sponsored  by  TCU’s  depart¬ 
ments  of  radio-television-film  and 
journalism. 
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Hispanic  ads  aim  to  stop  drug  abuse 


The  National  Hispanic  Committee 
of  the  Media-Advertising  Partnership 
for  a  Drug-Free  America  has  intro¬ 
duced  a  series  of  multimedia  adver¬ 
tisements  directed  at  stopping  drug 
abuse  within  the  Hispanic  commu¬ 
nity. 

According  to  a  statement  from 
Eduardo  Caballero,  president  of 
Caballero  Spanish  Media  Inc.  and 
chairman  of  the  Partnership’s 
National  Hispanic  Committee,  a 
recent  study  “discovered  that  His- 
panics  use  drugs  essentially  for  the 
same  reasons  as  non-Hispanics.  This 
indicated  that  the  Partnership’s 
existing  mainstream  strategy  could  be 
modified  to  incorporate  specific  cul¬ 
tural  factors. 

“However,”  he  added,  “to  com¬ 
municate  in  a  way  relevant  to  mem¬ 
bers  of  our  community,  we  have  pro¬ 
duced  messages  that  will  appear  in 
media  which  best  reach  Hispanics.” 

Carlos  Barba,  senior  vice  presi¬ 
dent/programming  and  promotion  at 
Telemundo,  according  to  information 
from  the  Partnership,  pledged  that 
Telemundo  will  run  “over  10  30-sec- 
ond  anti-drug  spots  per  week  through¬ 
out  the  United  States  on  the  Tele- 


One  of  the  print  ads  from  the 
notional  Hispanic  anti-drug  cam¬ 
paign. 

mundo  network.” 

In  addition,  he  reported  that  Tele¬ 
mundo  intends  to  propose  that  every 
one  of  the  members  of  OTI  —  La 
Organacion  de  la  Television  Ibero- 
americana,  an  international  organi¬ 


zation  of  Spanish  and  Portugese 
broadcasters  in  over  25  countries  — 
participate  in  the  campaign  by  run¬ 
ning  five  to  10  Drug-Free  America 
spots  per  week  on  television  stations 
in  their  countries  and  in  the  U.S. 

Emilio  Nicolas,  general  manager  of 
WXTV-Channel  41,  the  New  York 
City  affiliate  of  the  Univision  Televi¬ 
sion  Network,  reported  in  his  state¬ 
ment  that  “most  major  Hispanic 
media  have  pledged  support  to  the 
Partnership  for  a  Drug-Free  Amer¬ 
ica.” 

Nicolas  said  that  Univision  has 
pledged  its  support,  as  has  WLTV- 
Channel  23,  Caballero  Spanish 
Media,  Tichenor  Media,  La  Opinion, 
El  Diario/La  Prensa,  Diaro  La's 
Americas,  the  Miami  Herald,  Vea 
and  “many  more.” 

In  addition,  the  Partnership 
reported  that  English-language  media 
will  run  English  versions  of  the  ads  in 
areas  with  large  Hispanic  popula¬ 
tions,  such  as  Los  Angeles,  New 
York,  Chicago,  Miami  and  San  Anto¬ 
nio. 

Six  television,  six  radio  and  eight 
(Continued  on  page  41} 
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Newspaper’s  rights  not  to  do  a  story  is  upheid 


By  Dana  Beyerle 

The  Alabama  Supreme  Court  has 
upheld  the  right  of  a  Birmingham 
newspaper  editor  to  refuse  to  publish 
an  article  about  a  woman  who  had 
demanded  a  story  of  her  life  so  she 
could  become  “a  household  word.” 

Caroline  T.  Corbit  filed  an  action 
against  Birmingham  Post-Herald  edi¬ 
tor  and  president  James  H.  Denley  on 
July  15,  1988,  after  the  paper  refused 
to  publish  a  story  about  her. 

“Evidently  Ms.  Corbit  expected 
the  reporter  to  use  portions  of  a  manu¬ 
script  named  ‘The  Fat  Lady  Sings,’ 
which  Ms.  Corbit  had  written  and  had 
copyrighted,”  and  information  that 
Ms.  Corbit  supplied  in  two  interviews 
that  lasted  two  hours,”  Associate  Jus¬ 
tice  Gorman  Houston  wrote  in  the 
March  10  decision. 

She  alleged  that  suppression  of  the 
story  would  protect  major  advertis¬ 
ers,  firms,  persons  and  corporations 
she  alleged  would  be  harmed  by  the 
story. 


Viking  waives  iimit 
on  book  excerpts 

Viking  Penguin  Inc.  has  agreed  to 
waive  the  300-word  limit  under  the 
fair  comment  rule  and  allow  distribu¬ 
tion  of  about  750  words  from  the  book 
Satanic  Verses  to  newspapers. 

The  agreement,  worked  out  with 
the  American  Society  of  Newspaper 
Editors,  was  done  to  enable  newspa¬ 
per  readers  to  understand  better  the 
controversy  surrounding  the  book’s 
publication,  ASNE  said. 

ASNE  selected  two  “critical  pas¬ 
sages”  from  the  book  which  has 
aroused  the  ire  of  Muslims  worldwide 
who  claim  the  work  by  Salman  Rush¬ 
die  is  blasphemous  to  Islam. 

Muslims  contend  the  book 
demeans  the  word  of  God  and  pre¬ 
sents  God  in  a  secular  way,  ASNE 
said. 

Viking  is  allowing  publication  of 
the  750  words  provided  that  a  proper 
copyright  and  credit  notice  be  given 
as  follows:  “®  Salman  Rushdie  1988, 
from  Satanic  Verses  published  by 
Viking.”  The  book  company  also 
requires  that  the  material  always  be 
put  into  the  proper  context  of  the 
novel’s  overall  meaning. 

Viking’s  publicity  department  in 
New  York  (212-337-5452)  can  provide 
background  and  context  information. 


She  sought  punitive  damages  of 
2.2%  of  the  60,000-circulation  Post- 
Herald’s  gross  income. 

After  her  suit  was  thrown  out,  Cor¬ 
bit  accused  the  trial  court  of  commit¬ 
ting  an  act  of  treason  because  it  had 
denied  her  “First  Amendment  right  to 
speak  out,  accuse  and  complain  just 
like  a  rich  person  is  able  to  do.” 

In  deciding  to  review  the  appeal  of 
the  decision  in  Denley’s  favor  by  the 
Jefferson  County  Circuit  Court,  “We 
have  concluded  that  we  need  not 
recuse,”  Houston  said. 

“Apparently,  Ms.  Corbit  has 
attempted  to  plead  some  form  of 
implied  contract;  but  there  is  no  direct 
allegation  that  Mr.  Denley  entered 
into  or  breached  a  contract,”  Justice 
Houston  said. 

The  court  also  noted  that  Corbit 
revealed  that  she  refused  to  cover  up 
a  scandal  about  a  good  friend  of  a 
former  president  and  had  been  sex¬ 
ually  harassed  and  then  fired  by  a 
major  hotel  chain. 

“We  can  sympathize  with  Ms.  Cor¬ 
bit ’s  belief  that:  ‘All  of  my  horrible 
life  needs  to  come  out.  I  need  to 
become  a  household  word. ’"However, 
we  have  been  unable  to  identify  any 
cognizable  theory  of  law  that  would 
allow  Ms.  Corbit  to  recover  damages 
against  Mr.  Denley,”  the  court  said  as 
a  reason  for  upholding  the  lower 
court’s  dismissal  of  her  suit. 

*  Hi  « 

The  Alabama  Supreme  Court  on 
March  10  also  upheld  a  lower  court’s 
ruling  in  favor  of  the  Talladega  Pub¬ 
lishing  Co.,  which  publishes  the  Tal¬ 
ladega  (Ala.)  Daily  Home  and  was 
sued  for  libel  by  two  Talladega 
businessmen. 

The  Daily  Home  ran  a  story  Feb. 
12,  1986,  about  the  Coosa  Valley 
Electric  Co-operative  that  detailed 
alleged  discrepancies  with  an  electric 
meter  at  a  motel  and  restaurant  in 
rural  east  Alabama.  The  story  said 
that  a  “floating”  electric  meter  had 
been  in  use  at  one  business  and  that 
another  business  was  being  charged  a 
lower  residential  electric  rate,  result¬ 
ing  in  an  undercharge  of  $6,640. 

Although  the  story  did  not  mention 
their  names  and  never  accused  any¬ 
one  of  fraud  or  stealing  electricity, 
Travis  H.  McCaig  and  Roy  McCaig 
sued  the  paper  and  two  electrical  co¬ 
op  employees  for  libel,  slander,  tres¬ 
pass  and  violation  of  privacy  rights. 

The  Talladega  Circuit  Court 
entered  a  summary  judgment  for  the 
publishing  company  and  the  two  elec¬ 


trical  co-op  employees,  but  the  plain¬ 
tiffs  appealed. 

“Our  review  of  the  defamation 
issue,  in  a  summary  judgment  con¬ 
text,  is  guided  by  First  Amendment 
considerations  that  limit  restraint  of 
free  speech,”  the  majority  opinion 
stated. 

At  issue,  the  court  said,  was  the 
truthfulness  of  the  article. 

“Given  the  truthfulness  of  the  pub¬ 
lished  statements,  the  trial  court  cor¬ 
rectly  determined  that  the  state¬ 
ments,  as  a  matter  of  law,  were  not 
capable  of  having  a  defamatory 
meaning,  the  first  prong  of  the  test  of 
defamation,”  the  court  said. 
“Because  the  statements  made  by  the 
[newspaper]  were  not  defamatory  in 
nature,  the  conspiracy  claim,  too, 
must  fail.” 

The  court  also  held  that  since  the 
Coosa  Valley  Electric  Co-operative 
had  been  the  object  of  public  interest 
because  of  the  controversy  over  its 
operation  and  administration,  “the 
matter  clearly  falls  within  the  defini¬ 
tion  of  ‘public  concern.’  ” 


New  leads  in  Belles 
case  don’t  include 
link  to  Marley 

Arizona  Attorney  General  Bob 
Corbin  said  new  leads  in  the  1976 
slaying  of  Arizona  Republic  reporter 
Don  Bolles  indicate  that  Kemper 
Marley,  a  businessman  who  had  been 
implicated  in  the  slaying,  had  no  con¬ 
nection  with  the  crime. 

John  Harvey  Adamson  has  said  he 
was  hired  to  kill  Bolles  by  Phoenix 
contractor  Max  Dunlap  because  the 
reporter  had  written  stories  harmful 
to  Marley. 

Dunlap,  a  close  friend  of  Marley, 
and  James  Robison  were  convicted  of 
paying  Adamson  for  the  murder,  but 
their  convictions  were  overturned  by 
the  Arizona  Supreme  Court. 

Marley  has  not  been  charged  in  the 
Bolles  case. 

Corbin,  in  a  March  1  interview  in 
the  Scottsdale  Progress,  said  his 
office  was  investigating  two  leads  that 
appear  promising. 

If  the  new  leads  appear  to  be  true, 
they  would  show  that  for  almost  13 
years  Marley  has  unjustly  lived  with 
the  stigma  of  being  linked  by  Adam¬ 
son  to  the  Bolles  killing,  Corbin  said. 

(Continued  on  page  35) 
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Judge  declares  mistrial  in  murder  case;  cites  news  story 


By  Mark  Fitzgerald 

A  New  York  state  judge  declared  a 
mistrial  in  a  murder  case  after  the 
Buffalo  (N.Y.)  News  refused  his  plea 
not  to  run  a  profile  of  the  defendant. 

State  Supreme  Court  Justice  Fred¬ 
erick  M.  Marshall  declared  the  mis¬ 
trial  in  the  proceedings  against  Martin 
Jones,  accused  of  killing  an  elderly 
beloved  church  organist. 

Justice  Marshall  cited  as  his  reason 
a  Buffalo  News  story  that  ran  March 
12,  before  an  entire  jury  had  been 
selected  for  the  trial. 

“The  publicity  was  just  too  mas¬ 
sive.  It  contaminated  the  jurors,” 
Justice  Marshall  said. 

Justice  Marshall  was  more  upset,  it 
appeared,  with  the  timing  of  the  story 
than  its  content.  However,  the  profile 
did  mention  that  Jones  had  been  con¬ 
victed  of  murder  last  year,  a  fact  that 
may  or  may  not  have  emerged  during 
the  trial. 

“I  honestly  don’t  think  [the  article] 
was  prejudicial,”  News  editor  and 
senior  vice  president  Murray  B.  Light 
said  in  a  telephone  interview. 

On  the  Friday  before  the  article 
ran.  Justice  Marshall  learned  of  its 


impending  publication  and  asked 
News  editors  that  it  be  postponed. 

“Nobody  is  saying  don’t  print  the 
story,”  Justice  Marshall  said  after 
declaring  the  mistrial.  “I’m  saying 
wait  a  week.  What’s  the  urgency?” 

“Explain  to  me  why  it  was  neces¬ 
sary  for  the  News  to  print  that  story 
on  that  Sunday,”  he  continued.  “One 
more  week  and  the  trial  would  have 
been  over.” 

Editor  Light  said  the  paper  consid¬ 
ered  the  request  seriously  —  “With¬ 
out  question,  we  didn’t  just  summar¬ 
ily  dismiss  it”  —  but  decided  to  pub¬ 
lish  for  two  basic  reasons. 

“Number  one,  it’s  a  very  cele¬ 
brated  case  in  the  community.  [The 
victim]  was  a  church  organist  who 
was  very  well-known,  and  this  was  a 
scene-setter  for  the  trial,”  Light  said. 

“And,  two,  when  the  judge  called 
and  requested  we  postpone,  we  asked 
if  he  had  admonished  the  jurors  who 
were  already  seated,  and  the  potential 
jurors,  not  to  read  stories  or  look  at 
news  about  the  case,  and  he  said  he 
had,”  the  editor  added. 

Though  the  article  mentioned  Mar¬ 
tin  Jones’  previous  murder  convic¬ 
tion,  that  fact  had  been  mentioned 


repeatedly  in  news  articles  beginning 
with  his  arrest.  Light  said. 

Light  also  said  he  believed  a  mis¬ 
trial  was  called  principally  because 
the  proceedings  had  not  advanced 
very  far. 

“I  think  the  overall  aura  was, 
‘Well,  we’ve  only  got  two  days 
invested  in  this,’  ”  he  said. 

“My  own  feeling  is  if  this  trial  had 
been  in  progress  for  a  .  .  .  [longer] 
time,  the  district  attorney  would  have 
vigorously  protested,  and  I  don’t 
think  the  judge  would  have  declared 
it,”  Light  said. 

Defendant  Jones  is  now  scheduled 
for  another  trial  sometime  in  mid- 
May. 

Weekly  editor  says 
he  was  threatened; 
files  a  complaint 

Weekly  newspapers  executive  edi¬ 
tor  Christopher  J.  Carroll,  32,  filed  a 
complaint  with  Trumbull,  Conn., 
police  alleging  that  a  Milford,  Conn., 
school  board  member  had  threatened 
(Continued  on  page  35) 
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Ingersoll  plans  to  launch  St.  Louis  daily 


Ralph  Ingersoll  II,  head  of  Ingersoll 
Publications  Co.,  announced  he  plans 
to  launch  a  daily  tabloid  in  St.  Louis 
next  September. 

The  new  seven-day  publication 
would  be  called  the  St.  Louis  Sun, 
Ingersoll  said,  adding  that  he  intends 
to  move  to  St.  Louis  and  personally 
supervise  the  project. 

Ingersoll  already  publishes  the 
Suburban  Journals  which  ring  St. 
Louis  with  43  free-distribution,  semi¬ 
weekly  publications. 

Ingersoll’s  St.  Louis  group  also 
includes  the  Alton  Telegraph. 

However,  at  a  press  conference, 
Ingersoll  said  the  Sun  would  operate 
independently  of  the  suburban  group. 

He  said  projections  are  for  circula¬ 
tion  to  reach  200,000  daily  within  five 
years  but  for  the  newspaper  to  be 
profitable  in  two.  A  printing  company 
subsidiary  will  produce  the  new  daily. 

Ingersoll  did  not  reveal  details  of 
how  he  plans  to  finance  the  start-up. 
An  executive  at  the  competing  St. 
Louis  Post-Dispatch  said  Ingersoll 
raised  the  money  from  “Wall  Street, 
where  he’s  always  gotten  it.” 

Ingersoll  has  a  long  association 
with  Drexel  Burnham  Lambert  and 
has  raised  equity  capital  in  the  past 
from  Warburg  Pincus  Capital  Part¬ 
ners. 

Last  fall  Ingersoll  approached 
Toronto  Sun  Publishing  about  team¬ 
ing  up  to  start  a  daily  in  St.  Louis,  but 
Toronto  Sun,  citing  its  involvement 
with  other  start-up  projects,  rejected 
the  idea. 

Ingersoll  has  hired  Thomas  M.  Tal- 
larico  to  be  publisher  of  the  Sun.  Tal- 


larico  resigned  as  senior  vice  presi¬ 
dent  and  general  manager  of  Pulitzer 
Publishing’s  St.  Louis  Post-Dispatch 
to  take  the  job. 

Robert  M.  Jelenic,  currently  execu¬ 
tive  vice  president  of  Ingersoll  Publi¬ 
cations,  has  been  named  president  of 
the  Sun.  Jelenic,  who  just  recently 
joined  Ingersoll  from  Toronto  Sun 
Publishing,  was  an  executive  with  the 
Canadian  company  during  its  recent 
start-ups,  including  the  Ottawa  Sun 
and  Financial  Post. 

Nicholas  Penniman  IV,  publisher 
of  the  Post-Dispatch,  said  Tallarico’s 
leaving  came  as  “a  shock.  He 
resigned  at  9  o’clock  in  the  morning 
and  was  nanjf  d  publisher  [of  the  Sun] 
at  two  o’clock.  We  worked  closely 
together  for  two-and-a-half  years.” 

Penniman  said  the  P-D  has  known 
about  Ingersoll’s  plans  for  about  a 
month  and  recently  sent  a  manage¬ 
ment  team  up  to  Toronto  recently  to 
study  the  operations  of  the  Toronto 
Sun. 

“Our  feeling  was  even  though 
[Toronto  Sun  president  Doug¬ 
las]  Creighton  was  not  in¬ 
volved  .  .  .  Jelenic’s  background 
gave  us  some  sense  that  they  would 
emulate  the  better  points  of  the 
Toronto  Sun,”  Penniman  said. 

The  key  to  the  St.  Louis  Sun’s  suc¬ 
cess  will  be  whether  Ingersoll  can 
“create  an  extremely  low-cost-based 
operation,”  Penniman  believes. 

The  P-D  is  highly  unionized  but 
Ingersoll’ s  Suburban  Journals  are 
non-union. 

“If  he  can  preserve  non-union  sta¬ 
tus,  he  could  operate  successfully 


with  a  relatively  low  circulation,” 
Penniman  said.  “My  sense  is  he’ll  pay 
prevailing  scale  but  have  no  manning 
clauses.” 

St.  Louis  has  been  a  one-newspa¬ 
per  town  since  the  Globe-Democrat 
folded  in  1986.  The  Post-Dispatch 
and  the  Globe-Democrat  had  been 
part  of  a  joint-operating  agency  that 
split  up  in  1983.  The  Globe-Democrat 
went  through  two  more  owners 
before  folding. 

With  the  Globe-Democrat’s  clos¬ 
ing,  the  Post-Dispatch’s  circulation 
has  reached  377,000  daily  and  547,000 
Sunday.  Penniman  said  the  Post-Dis¬ 
patch  takes  in  about  $160  million  of 
the  $700-750  million  in  advertising 
expenditures  in  the  St.  Louis  market. 
Penniman  estimated  the  Suburban 
Journals  currently  take  in  about  $80 
million  in  advertising  expenditures. 

The  last  daily  newspaper  to  be 
started  in  a  major  city  was  the 
Washington  (D.C.)  Times  in  1982. 
Owned  by  a  corporation  associated 
with  the  Unification  Church,  the 
Times  is  believed  to  be  unprofitable 
and  receiving  subsidies  from  the  reli¬ 
gious  organization. 

Chronicle  sets  up 
new  national  desk 

The  Houston  Chronicle  has  estab¬ 
lished  a  national  desk  and  has  cen¬ 
tralized  staff  reporters.  The  paper  now 
has  city,  metropolitan,  state,  national 
and  projects  desks,  all  with  staff  edi¬ 
tors  and  reporters,  said  assistant  man¬ 
aging  editor  Tommy  Miller. 


Misinterpreted  on  licensing  proposal,  attorney  says 


By  Mark  Fitzgerald 

A  Canadian  civil  rights  attorney 
who  sparked  a  furious  reaction  with 
an  apparent  proposal  to  license  jour¬ 
nalists  told  E&P  he  didn’t  mean  that 
at  all. 

A  Canadian  Press  wire  service  arti¬ 
cle  reported  March  1 1  that  Montreal 
attorney  Julius  Grey  told  a  Centre  for 
Investigative  Journalism  seminar 
that  —  in  the  words  of  the  story  — 
journalists  “should  be  licensed  by 
their  own  professional  society  like 
doctors  and  lawyers  so  they  can  be 
punished  for  publishing  irresponsible 
stories.” 

Grey  wasn’t  quoted  directly,  how¬ 
ever,  and  he  said  in  a  telephone  inter¬ 
view  that  he  absolutely  opposes 
licensing  journalists. 


“I  said  they  should  be  ‘disciplined,’ 
not  licensed.  I  certainly  wouldn’t 
want  to  limit  the  access  of  anyone  to 
the  journalism  profession,”  he  said. 

“The  thing  I  did  worry  about  was 
finding  a  way  to  discipline  a  journalist 
in  those  certain  situations  when  a 
journalist  is  intentionally  damaging  in 
some  way  .  .  .  not  for  an  opinion  or  a 
mistake,  but  totally  dishonest. 

“The  discipline,  though,  cannot  be 
licensing,  that  is  absolutely  no 
remedy,”  Grey  said. 

Grey  spoke  at  a  seminar  in  Mon¬ 
treal  that  focused  on  the  case  of  a 
Quebec  English-language  rights 
advocate  who  was  named  in  several 
Montreal  French-language  newspa¬ 
pers  and  broadcast  outlets  as  a  prime 
suspect  in  the  arson  of  his  own 


group’s  headquarters  last  December. 
The  reports  were  based  on  anony¬ 
mous  police  and  provincial  law  en¬ 
forcement  sources.  . 

The  man.  Alliance  Quebec  presi¬ 
dent  Royal  Orr,  was  never  charged 
and  is  suing  two  news  organiza¬ 
tions  —  including  the  Journal  de  Mon¬ 
treal  newspaper  —  for  defamation. 

Grey’s  comments  at  the  seminar,  as 
reported  by  the  CP,  incensed  some 
Centre  for  Investigative  Journalism 
officers. 

“We’re  going  to  give  him  a  big  dart 
[in  the  CIJ  publication],”  said  Harold 
Levy,  director  of  the  group’s  legal 
affairs  division  and  a  Toronto  Star 
editorial  writer.  “I’d  like  to  make  a 
list  of  those  countries  that  license 
journalists.  You  can  bet  South  Africa 
will  be  right  up  there  on  the  top.” 
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Neuharth  retires 
from  Gannett  board 

Allen  H.  Neuharth,  who  will  retire 
as  chairman  of  Gannett  Co.  on  March 
3 1 ,  also  turned  in  his  resignation  from 
the  Gannett  board,  effective  April  27. 

Neuharth’s  term  on  the  board  was 
not  to  have  expired  until  1991. 

“I  am  convinced  that  when  a 
retired  CEO  remains  on  the  board  of 
directors  of  a  corporation,  his  or  her 
presence  is  often  an  inhibiting  fac¬ 
tor,”  Neuharth  said  in  a  prepared 
statement.  “I  do  not  wish  to  risk  bri¬ 
dling  either  my  successor  or  the  board 
in  any  way.” 

Neuharth  will  be  succeeded  as 
chairman  by  John  Curley,  who  is 
currently  president  and  CEO  of  Gan¬ 
nett. 

Neuharth,  who  just  turned  65,  has 
been  a  member  of  the  Gannett  board 
since  1964. 

Neuharth  remains  chairman  of  the 
Gannett  Foundation,  which  will  move 
its  headquarters  from  Rochester, 
N.Y.  to  the  Washington,  D.C.,  area 
next  fall. 

Indian  who  took 
over  newspaper 
returns  to  N.C. 

Timothy  Jacobs,  one  of  two  Tus- 
carora  Indians  who  seized  a  newspa¬ 
per  office  in  North  Carolina  last  year, 
dropped  his  fight  against  extradition 
and  returned  to  his  home  state  to  face 
14  kidnapping  charges. 

A  judge  set  Jacobs’  bond  at 
$100,000  and  appointed  a  lawyer  to 
represent  him. 

Jacobs  and  Eddie  Hatcher  seized 
the  offices  of  The  Robesonian  in 
Lumberton,  N.C.,  in  a  bid  to  drama¬ 
tize  their  claims  of  corruption  and  drug 
dealing  by  Robeson  County  officials. 

Both  men  were  found  not  guilty  of 
of  federal  hostage-taking  and  firearms 
violations  after  a  three-week  trial  in 
Raleigh. 

A  Robeson  County  grand  jury 
indicted  them  last  December  on  the 
kidnapping  charges. 

Jacobs  fled  to  the  Onandaga  Indian 
reservation  in  upstate  New  York,  but 
was  captured  Dec.  13  after  a  high¬ 
speed  chase. 

Hatcher  was  arrested  in  North  Car¬ 
olina  but  fled  the  state  after  the 
National  Council  of  Churches  posted 
$25,000  bond.  He  first  went  to  New 
York,  then  to  an  Indian  reservation  in 
Idaho.  Hatcher  then  tried  to  seek 


asylum  at  the  Soviet  consulate  in  San 
Francisco,  but  they  rejected  his  plea 
and  turned  him  out  of  the  building 
where  federal  agents  were  waiting  to 
arrest  him. 

Hatcher  is  being  held  in  a  jail  in 
Oakland. 

ASNE  program  set 

A  roundtable  discussion  on  sensa¬ 
tionalism  in  the  media  will  be  one  of 
the  highlights  of  the  American  Soci¬ 
ety  of  Newspaper  Editors  convention 
in  Washington,  D.C.,  April  11-14. 

Fred  Friendly  of  Columbia  Univer¬ 
sity’s  Seminars  on  Media  and  Society 
will  moderate  the  April  12  session. 
Participants  will  include  Morton 
Downey  Jr.,  Geraldo  Rivera,  Phil 
Donahue,  60  Minutes  executive  pro¬ 
ducer  Don  Hewitt  and  print  journal¬ 
ists  Tom  Shales,  Jack  Nelson  and  Liz 
Smith. 

Other  speakers  scheduled  for  Wed¬ 
nesday  are  astronomer  Carl  Sagan, 
Senate  Majority  Leader  George 
Mitchell  and  Ron  Brown,  chairman  of 
the  Democratic  National  Committee. 

Confirmed  convention  speakers 
also  include  Secretary  of  Education 
Lauro  Cavazos  and  newspaper 
executives  James  Batten  of  Knight- 
Ridder,  John  Curley  of  Gannett  and 
David  Laventhol  of  Times  Mirror. 

ASNE  will  feature  two  early- 
morning  workshops  during  each  day 
of  the  convention:  Wednesday,  elec¬ 
tronic  darkrooms  and  comics;  Thurs¬ 
day,  creating  advancement  oppor¬ 
tunities  for  minorities  and  improving 
small  newspapers;  Friday,  improving 
writing  and  an  ASNE  gripe  session. 

ASNE  will  also  feature  for  the  first 
time  a  daily  convention  newspaper. 
Predominantly  minority  journalism 
students  will  write  and  produce  the 
newspaper  under  the  direction  of 
Alice  Bonner  of  Gannett  Co. 

Cap  Cities  buys 
weeklies  group 

Capital  Cities/ABC  Inc.  has 
acquired  Mariner  Newspapers  Inc., 
which  publishes  18  community  news¬ 
papers  in  Massachusetts  and  a  busi¬ 
ness  journal  for  the  South  Shore  area 
of  Boston. 

Mariner  publishes  its  weeklies  as 
tabloids  and  distributes  them  by  third- 
class  mail.  The  business  journal  is 
available  on  newsstands. 

Terms  were  not  disclosed. 


Turner  fails 
to  make 
bid  for  FNN 

Turner  Broadcasting  System  ended 
a  special  board  meeting  March  23 
without  making  an  anticipated  bid  to 
acquire  a  stake  in  the  Financial  News 
Network. 

Cable  television  operators  hold 
seven  of  the  15  seats  on  the  Turner 
board.  There  was  speculation  that 
their  competing  interests  resulted  in 
the  board  not  making  a  bid. 

FNN’s  largest  single  shareholder  is 
Infotechnology  Inc.,  whose  affiliate, 
WNW  Group,  holds  an  irrevocable 
10-year  proxy  to  operate  U nited  Press 
International. 

Infotechnology  is  reported  to  be 
seeking  new  partners  for  FNN  in 
order  to  bolster  its  resources  to  com¬ 
pete  with  the  Consumer  News  and 
Business  Channel.  The  new  channel 
is  scheduled  to  begin  operating  in 
April. 

Infotechnology  is  also  the  target  of 
a  hostile  takeover  bid  by  the  Dutch 
firm  Avacus  Partners  L.P.  (E&P, 
March  18,  P.  12). 

Minority  students 
get  AP  internships 

The  Associated  Press  has  selected 
15  college  students  who  will  partici¬ 
pate  in  the  1989  Minority  Internship 
Program  this  summer.  The  students, 
their  schools,  and  the  bureaus  in 
which  they  will  work  are: 

Kelly  Anderson,  Michigan  State, 
Detroit;  Luis  Cabrera  III,  Western 
Washington  University,  Seattle; 
May-lee  Chai,  Grinnell  College,  Des 
Moines;  Iris  Chang,  University  of  Illi- 
nois-Urbana/Champaign,  Chicago; 
Darryl  Ewing,  Ohio  State,  Dallas; 
Frank  Fisher,  California  State-Long 
Beach,  Albany,  N.Y. ;  Gloria  Gomez- 
Cantens,  Boston  University,  Miami; 
Francis  Hopkins,  University  of  Mas- 
sachusetts-Amherst,  Boston;  Chevel 
Johnson,  University  of  New  Orleans, 
New  Orleans;  Cindy  Lovato,  New 
Mexico  State  University,  Albu¬ 
querque;  Scott  Maxwell,  Colorado 
State  University,  Denver;  Eduardo, 
Montes,  University  of  Texas-EI  Paso, 
Louisville;  Elaine  Sung,  Kansas  Uni¬ 
versity,  Kansas  City;  Shirley  Perez 
West,  University  of  Oregon,  Port¬ 
land;  and  Rodney  Williams,  Glass- 
boro  State,  Newark. 
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NEWSPEOPLE  IN  THE  NEWS 


Arnold  R,  Weber,  president  of 
Northwestern  University,  has  been 
nominated  by  the  Tribune  Co.’s 
board  of  directors  to  fill  a  new  seat  on 
the  board  and  will  stand  for  election  to 
a  three-year  term  at  the  company’s 
annual  meeting  April  18. 

President  of  Northwestern  since 
1985,  he  previously  was  president  of 
the  University  of  Colorado.  A  labor 
economist,  he  has  served  four 
national  administrations  and  been  on 
the  faculties  of  the  University  of  Chi¬ 
cago,  Stanford  University,  MIT  and 
Camegie-Mellon  University. 

:|E  «  i|c 

Tom  McNamara,  managing  edi- 
tor/Life  for  USA  Today,  has  been 
named  managing  editor/news  and 
Susan  Weiss,  deputy  managing  editor 
of  the  Life  section,  has  moved  up  to 
his  former  post. 

McNamara  succeeded  Nancy 
Monaghan,  who  moved  to  president 
and  publisher  of  Gannett’s  Chamber- 
burg  (Pa.)  Public  Opinion.  He  has 
held  a  number  of  positions  at  the  Gan¬ 
nett  national  daily,  including  wire  edi¬ 
tor  and  night  assignment  editor,  since 
1983. 

Weiss,  who  joined  USA  Today  that 
same  year,  worked  as  a  copy  editor  in 
Life  and  later  was  assistant  topics  and 
television  editor. 

*  *  * 

William  Scheer  has  shifted  from 
Exeter  N.H.,  bureau  chief  to  Sunday 
editor  of  the  Portsmouth  (N.H.)  Her¬ 
ald,  with  Christine  Gardner 
assigned  to  succeed  Scheer  in  Exeter. 


Newly  appointed  to  the  Ontario 
Press  Council,  Toronto,  are  Bruce 
Annan,  publisher  of  the  Aurora  Ban¬ 
ner  and  Newmarket  Era,  and  Lou 
Clancy,  deputy  managing  editor, 
news  of  the  Toronto  Star. 

Annan  succeeds  Walter  Kleer  as 
community  newspapers  publisher 
member  of  the  council.  Kleer,  former 
publisher  of  the  Port  Colborne  News, 
resigned  after  becoming  director  of 
operations  at  the  Tillsonburg  News. 

Clancy  was  appointed  to  serve  the 
unexpired  term  of  Ray  Timson,  who 
retired  from  the  Star  on  March  1 . 

«  If 

Bruce  Spotleson  has  been  named 
president  and  publisher  of  Cape  Cod 
Newspapers  with  offices  in  South 
Yarmouth,  Mass.  The  group,  a  sub¬ 
sidiary  01  the  Memorial  Press  Group 
of  Plymouth,  Mass.,  has  12  weeklies 
circulating  exclusively  on  Cape  Cod. 

Spotleson  has  been  publisher  of  the 
Alton  (Ill.)  Telegraph  since  July  1987. 
*  *  * 

At  the  Boston  Herald,  John 
Nemerowski  has  been  appointed 
major  account  manager  and  John 
Fitzgerald,  retail  advertising  man¬ 
ager.  Both  report  to  Jack  Breed,  vice 
president  of  advertising. 

Nemerowski  has  been  with  the 
newspaper  23  years,  working  in  the 
advertising  art  and  sales  departments. 
He  was  named  retail  manager  in  1987. 

Fitzgerald  joined  the  advertising 
staff  after  25  years  of  management 
experience  in  the  Boston  area,  most 
recently  as  manager  of  passenger  ser¬ 
vices  for  Eastern  Airlines. 
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Changes  in  the  metropolitan  news 
staff  of  the  Los  Angeles  Times  have 
been  announced. 

Peter  King  was  named  senior 
assistant  metropolitan  editor  in 
charge  of  the  city  desk  and  Robert 
Magnuson  was  appointed  senior 
assistant  metropolitan  editor  with 
responsibility  for  specialist  writers. 

William  Rood,  formerly  a  senior 
assistant  metropolitan  editor  in 
charge  of  the  government/politics 
desk,  has  responsibility  for  oversee¬ 
ing  the  state  desk  and  continues  to 
coordinate  functions  of  the  govern¬ 
ment/politics  desk  pertaining  to  state 
issues. 

King,  formerly  a  Metro  staff  writer, 
replaces  Richard  Barnes,  who  was 
named  editor  of  the  Sunday  Real 
Estate  section.  Prior  to  joining  the 
Times  in  1981  at  the  daily  Orange 
County  Edition,  King  was  a  reporter 
with  the  Associated  Press’  San  Fran¬ 
cisco  bureau  and  a  general  assign¬ 
ment  reporter  for  the  San  Francisco 
Examiner. 

Magnuson,  previously  an  assistant 
metropolitan  editor  and  prior  to  that 
city  editor  and  managing  editor  of  the 
Orange  County  Edition,  will  coordi¬ 
nate  the  Metro  section’s  new  special¬ 
ists  desk.  He  succeeds  Craig  Tur¬ 
ner,  who  was  recently  named  metro 
editor. 

Rood,  with  the  Times  since  1969, 
has  been  the  Orange  County  city  edi¬ 
tor,  capital  correspondent  in  the  Sac¬ 
ramento  bureau  and  was  an  assistant 
metropolitan  editor  before  assuming 
his  recent  post  in  1986. 

King,  Magnuson  and  Rood  all 
report  to  Turner. 

:|i  :(t 

Jeffrey  Daniels,  who  went  to  The 
University  College  of  Cardiff  in 
Wales  with  an  International  Rotary 
Scholarship  and  completed  his  MBJ 
degree  last  year,  joined  the  Cardiff 
(Wales)  Western  Mail  in  February  as 
a  subeditor. 

Daniels,  a  1985  graduate  of  the  Uni¬ 
versity  of  Georgia’s  Henry  W.  Grady 
School  of  Journalism,  was  a  reporter 
for  the  Hinesville  (Ga.)  Coastal 
Courier  from  his  graduation  until  he 
was  awarded  the  Hinesville  Rotary 
District  scholarship  to  study  abroad. 

His  wife,  Samantha,  who  hails  from 
Portsmouth,  England,  is  completing 
her  studies  in  international  business 
at  the  Cardiff  school.  His  father, 
Eugene  E.,  works  in  the  newspaper 
circulation  area  and  the  past  10  years 
has  been  with  the  Champaign  (Ill.) 
News-Gazette  as  adult  and  motor 
route  manager. 
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The  Asbury  Park  (N.J.)  Press  Inc. 
restructured  its  corporate  staff  fol¬ 
lowing  the  recent  retirement  of  execu¬ 
tive  vice  president  Robert  E.  Mur¬ 
phy,  who  is  serving  in  an  advisory 
capacity  on  the  board  of  directors. 

Jules  L.  Plangere  III,  of  Ocean 
Township,  N.J.,  vice  president  of 
publishing,  is  the  newly  appointed 
executive  vice  president  and  heads 
the  executive  committee  of  the 
Asbury  Park  Press,  succeeding  Mur- 
phy. 

Jules  L.  Plangere  Jr.,  chairman 
of  the  board  and  publisher  of  the 
Press,  said  the  reorganization 
includes  establishment  of  a  corporate 
management  committee,  chaired  by 
E.  Donald  Lass,  president  of  the  cor¬ 
poration  and  editor  of  the  Press,  to 
coordinate  activities. 

Murphy  started  at  the  Press  in  1950 
as  an  advertising  salesman  and  has 
held  a  series  of  positions  including 
business  manager,  treasurer/control¬ 
ler,  general  manager,  senior  vice 
president  and  since  1986,  executive 
vice  president. 

*  *  * 

L.J.  Lancer,  Agence  France- 
Presse  sales  manager  for  the  Eastern 
United  States  three  years,  has  been 
promoted  to  senior  sales  manager  for 
the  United  States.  He  previously  had 
been  in  executive  posts  with  the 
Associated  Press  and  United  Press 
International. 

♦  *  ♦ 

Kent  Reeves  has  been  appointed 
general  manager  and  publisher  of  the 
Albert  Lea  (Minn.)  Tribune,  suc¬ 
ceeding  Vernon  Brown,  who 
became  publisher  of  the  Ashland 
(Ohio)  Times-Gazette. 

Reeves  started  his  career  as  an 
advertising  representative  for  the 
Manitowoc  (Wis.)  Herald-Times 
Reporter  and  later  moved  to  the  cir¬ 
culation  department  and  worked  as 
circulation  manager  for  newspapers 
in  Carthage,  Mo.,  and  Iron  Mountain 
and  Adrian,  Mich. 


Thomas  Mitchell  has  been 
named  managing  editor  of  the  Las 
Vegas  (Nev.)  Review-Journal  by  edi¬ 
tor  Sherman  R.  Frederick.  He  suc¬ 
ceeds  Mary  Hausch,  who  was  pro¬ 
moted  to  associate  editor. 

Mitchell,  a  1973  graduate  of  Colo¬ 
rado  State  University,  was  an  assistant 
city  editor  with  the  Miami  News 
before  moving  to  Las  Vegas.  Earlier 
in  his  career,  he  was  editor  of  the 
Shreveport  (La.)  Journal  and  editor 
of  the  Lewisville  (Texas)  Daily 
Leader  near  Dallas,  and  city  editor  of 
the  Mid-Cities  Daily  News  in  subur¬ 
ban  Fort  Worth. 

*  *  * 

Richard  R.  Cole,  professor  and 
dean  of  the  School  of  Journalism  at 
the  University  of  North  Carolina  at 
Chapel  Hill,  has  been  reappointed  as 
dean  effective  July  1,  marking  his 
third  five-year  assignment  as  head  of 
the  journalism  program. 

Cole,  who  has  served  on  accredita¬ 
tion  -teams  for  communication 
schools  across  the  country  and  as 
president/vice  president  of  several 
journalism  and  mass  communication 
associations,  is  a  specialist  in  report¬ 
ing  and  editing  and  international  com¬ 
munication. 

He  is  a  nationally  elected  member 
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of  the  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Communi¬ 
cation,  chairman  of  the  Gannett 
Foundation  Scholarship  Committee 
and  a  member  of  the  steering  commit¬ 
tee  of  the  Hearst  Foundation’s  jour¬ 
nalism  awards  program. 

*  *  * 

The  Associated  Press  has 
appointed  Charlotte  Porter  assis¬ 
tant  chief  of  bureau  in  Atlanta  and 
Robert  M.  Kozloff  assistant  chief 
of  bureau  for  photos  in  Chicago. 

Porter,  with  AP  since  1976,  worked 
in  Minneapolis,  Sioux  Falls  and 
Pierre,  S.D.,  and  moved  to  the  New 
York  general  desk  in  1979  and  to  news 
editor  in  Atlanta  last  year. 

Porter  succeeds  Matt  Boxor,  who 
resigned  to  join  the  Miami  Herald. 

Kozloff  joined  AP  in  Detroit  in  1982 
as  a  photographer.  He  previously 
worked  for  the  Port  Huron  (Mich.) 
Times  Herald  and  United  Press  In¬ 
ternational.  In  Chicago,  he  succeeds 
Richard  Horwitz,  who  became 
AP’s  European  photo  network  direc¬ 
tor  in  London. 

*  *  * 

Lee  Ellis,  vice  president, 
publisher  relations  of  Gannett’s  USA 
Weekend,  retires  as  of  April  1.  He 
joined  the  magazine  in  19^  when  it 
was  known  as  Family  Weekly  and  has 
remained  through  five  ownership 
changes. 

He  began  as  Western  publisher  rela¬ 
tions  manager,  moved  up  to  Western 
director  and  was  elected  vice  presi¬ 
dent  in  1969. 

Ellis  and  his  wife  traveled  through¬ 
out  the  western  states  via  a  35-foot 
motorhome  for  a  number  of  years, 
calling  on  area  newspapers.  They 
now  reside  in  Indio,  Calif. 

In  addition  to  his  newspaper  indus¬ 
try  career,  Ellis  had  worked  in  the 
theater,  radio  and  television. 
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OBITUARIES 


Bruce  Bahrenburg,  56,  who  had 
worked  for  the  Newark  (N.J.)  Eve¬ 
ning  News  nearly  18  years  when  the 
paper  closed  in  1972,  died  in  Venice, 
Italy,  on  March  4  of  a  heart  attack.  He 
had  been  a  free-lance  movie  publicist. 

Starting  as  a  correspondent  for  the 
newspaper,  he  worked  his  way  up  to 
feature  writer  and  editor  of  the  maga- 


Henry  G.  Coit,  84, ,  who  was  with 
the  late  Newark  (N.J.)  Evening  News 
for  43  years,  serving  as  suburban  edi¬ 
tor,  city  editor,  and  then  managing 
editor,  died  March  5  in  a  convalescent 
hospital  in  Tiburon,  Calif. 

Coit  covered  Bruno  Hauptmann’s 
trial,  conviction  and  execution  for 
the  1932  kidnapping  and  murder  of 
Charles  Lindbergh’s  infant  son.  He 
later  became  a  medical  news  special¬ 
ist  for  the  News. 

*  *  * 

Patrick  T.  Connolly,  54,  special 
projects  coordinator  in  the  Chicago 
Sun-Times  public  service  bureau, 
died  March  6  at  Swedish  Covenant 
Hospital. 

He  was  a  classified  and  display 
advertising  sales  representative  in 
1958-63  and  again  in  1970-84  and  had 
been  with  the  bureau  for  a  year  before 
going  on  leave  in  1986. 

*  *  * 

Al  Dunmore,  73,  a  reporter  for  the 
Philadelphia  Independent  after  his 
graduation  from  Hampton  Institute 
where  he  studied  journalism  and  edu¬ 
cation  and  later  in  his  career  a 
Chrysler  Corp.  executive,  died  Feb. 

1  at  Sinai  Hospital  in  Detroit  of  com¬ 
plications  from  prostate  cancer. 

From  1974-80,  he  was  director  of 
community  and  urban  affairs  for 
Chrysler  and  in  retirement  continued 
as  a  consultant  to  the  government 
affairs  department  until  1988. 

During  World  War  II  he  covered 
the  Tuskegee  Airmen,  a  group  of 
black  pilots  trained  at  Tuskegee  Insti¬ 
tute,  and  also  covered  civil  rights  con¬ 
cerns  in  the  South  for  the  Indepen¬ 
dent. 

In  1939,  Dunmore  joined  the  Pitts¬ 
burgh  Courier,  a  national  black  news¬ 
paper,  and  in  1%1  moved  to  Detroit  as 
a  reporter  for  the  Michigan  Chroni¬ 
cle,  where  he  rose  to  associate  editor 
in  i%2  and  managing  editor  in  1963. 
He  joined  Chrysler  in  1968  and  after 
retiring  from  the  corporation  returned 
to  the  Chronicle  in  1986  and  worked 
as  an  editorial  consultant  until  his 
death.  He  continued  writing  and 
phoning  in  editorials  from  his  hospital 
bed. 


Thomas  S.  Kelland,  78,  former 
editorial  writer  and  business  and 
financial  editor  of  the  Arizona 
Republic,  Phoenix,  died  March  1  in  a 
Santa  Barbara  hospital. 

His  father,  Clarence  Budington 
Kelland,  was  one  of  the  original 
stockholders  of  Phoenix  Newspapers 
Inc.  and  a  popular  free-lance  writer 
for  the  Saturday  Evening  Post  and 
other  publications. 

Kelland  also  once  held  a  public 
relations  post  with  Pan  America 
World  Airways,  was  a  radio  news 
editor,  and  in  1966-68  served  as 
administrative  aide  to  then-Gov.  Jack 
Williams. 

*  *  * 

Herman  Kogan,  74,  veteran  Chi¬ 
cago  newspaperman,  author  and 
critic,  died  March  8  of  a  heart  attack 
while  walking  near  his  home  in  New' 
Buffalo,  Mich. 

His  career  included  four  Chicago 
newspapers,  the  Sun,  the  Sun-Times, 
the  Tribune  and  the  Daily  News.  He 
wrote  or  co-wrote  16  books,  including 
historical  and  biographical  works 
about  the  city  and  its  legends. 

He  won  top  writing  awards,  two 
Chicago  television  Emmy  Awards, 
taught  at  Northwestern  University’s 
Medill  School  of  Journalism  and 
hosted  a  weekly  television  interview 
show  on  “Writing  and  Writers.” 

The  executive  editor  of  the  Sun- 
Times,  Kenneth  R.  Towers,  said 
Kogan  “was  the  Renaissance  man  of 
journalism.  He  knew  all  there  was  to 
know  about  being  everything  from  a 
police  reporter  to  a  drama  critic.” 

A  Phi  Beta  Kappa  graduate  of  the 
University  of  Chicago,  Kogan  had 
served  in  the  Marine  Corps  in  World 
War  II. 

*  *  * 

Peter  McEvoy,  82,  who  worked  as 
a  reporter  for  the  then-United  Press, 
the  Washington  Times  Herald,  the 
Chicago  American  and  the  City  News 
Bureau  in  Chicago,  died  Feb.  25  of  a 
heart  attack  at  St.  Luke’s  Roosevelt 
Hospital  in  New  York  City. 

He  had  served  as  public  relations 
director  for  Dr.  Francis  Townsend, 
who  helped  organize  popular  support 
for  the  Social  Security  system. 

A  captain  in  army  intelligence 
in  Europe  during ’World  War  II,  he 
wrote  history  after  retiring. 


C.  Robert  Pfeifle,  70,  a  retired 
journalist  and  press  attache  for  the 
Foreign  Service  and  press  informa¬ 
tion  officer  for  the  House  Select  Com¬ 
mittee  on  Narcotics  Abuse  and  Con¬ 
trol,  died  March  7  of  congestive  heart 


failure  at  Northern  Virginia  Ortho¬ 
paedic  Hospital  in  Arlington,  Va. 

He  was  part  of  a  Newsday,  Long 
Island  reporting  team  that  won  a  1954 
Pulitzer  Prize  for  a  series  on  New 
York  labor  racketeering. 

He  joined  the  Foreign  Service  in 
1955  and  worked  at  embassies  in 
Pakistan  and  West  Germany  and  was 
a  public  affairs  officer  for  the  Voice  of 
America  in  Washington. 

In  1962,  Pfeifle  co-authored  a 
weekly  column  for  the  Washington 
Daily  News  and  from  1963  to  1980  was 
public  relations  director  for  several 
companies  in  Washington  before 
becoming  press  information  officer 
for  the  House  Select  Committee  on 
Narcotics  Abuse  and  Control.  He 
retired  in  1985. 

^  ^  4c 

Steven  J.  Pyle,  45,  Wisconsin 
photo  editor  for  the  Associated  Press, 
died  March  18  after  surviving  more 
than  a  month  on  an  artificial  heart- 
assist  device. 

He  suffered  a  heart  attack  Feb.  12 
at  his  home  in  Cedarburg  and  under¬ 
went  multiple  bypass  surgery  at  St. 
Mary’s  Hospital  in  Milwaukee.  Doc¬ 
tors  hoped  he  would  recover  enough 
to  become  a  candidate  for  transplant 
of  a  donor  heart.  He  died  at  St.  Luke’s 
Hospital. 

A  16-year  AP  veteran  whose 
assignments  took  him  from  papal 
travels  in  Latin  America  to  the  U.S.- 
Soviet  summit  in  Iceland,  Pyle  also 
had  covered  five  trips  by  popes,  the 
Challenger  disaster,  and  sports, 
including  the  World  Series  and 
Olympic  Games. 

He  worked  for  Cincinnati  televi¬ 
sion  stations  and  the  Newark  (Ohio) 
Advocate  before  joining  AP  in  1972. 
He  served  as  Los  Angeles  photo  edi¬ 
tor  before  taking  over  Wisconsin 
photo  operations  in  1976. 

*  *  * 

Royal  R.  Riley,  82,  a  reporter, 
civil  servant  and  assistant  district 
attorney  in  Queens,  died  March  3  at 
Booth  Memorial  Hospital  in  Queens, 
New  York  City. 

He  held  a  law  degree  from  St. 
John’s  University  and  was  a  journal¬ 
ist  nearly  a  quarter-century,  reporting 
for  the  Queens  Evening  News,  the 
Long  Island  Press  in  Jamaica,  and  the 
New  York  Daily  News. 

Riley  left  the  Daily  News  in  1955  to 
become  assistant  district  attorney  for 
Queens  County  and  three  years  later 
was  appointed  executive  assistant  to 
the  New  York  City  commissioner  of 
public  works.  He  went  back  to  being 
an  assistant  district  attorney  in 
Queens  in  1967  and  retired  in  1979. 
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LEGAL  BRIEFS 


Portion  of  libel 
suit  removed 
by  appeals  court 

A  substantial  portion  of  a  libel  suit 
against  the  Long  Beach  (Calif.)  Press- 
Telegram  was  removed  when  an 
appellate  court  ruled  the  newspaper’s 
retraction  of  an  erroneous  story  was 
“as  conspicuous  as  plaintiffs  could 
expect.” 

Phyllis  McKinney,  owner  of  a  Long 
Beach  nursery  school,  is  suing  the 
newspaper,  its  former  publisher, 
Daniel  Bidder,  and  two  reporters  over 
a  1987  account  of  an  attack  in  which  a 
woman  and  her  6-year-old  daughter 
were  set  afire. 

The  story  mistakenly  reported  that 
one  of  the  arrested  suspects  was  Mrs. 
McKinney's  daughter  and  that  the 
child  victim  was  enrolled  at  the 
McKinney  school. 

Mrs.  McKinney  demanded  a 
retraction,  which  the  paper  published 
in  four  different  issues. 

The  plaintiff,  however,  said  the 
question  of  whether  the  retractions 
were  adequate  should  be  determined. 


by  a  jury  in  the  trial  court.  A  Super¬ 
ior  Court  judge  agreed  in  ruling 
for  Mrs.  McKinney. 

But  the  three-justice  appeals  court 
held  that  “reasonable  jurors  could 
reach  only  the  conclusion  that  the 
retractions  were  sufficient.” 

In  one  issue,  the  justices  noted,  “a 
close  comparison  of .  .  .  the  retrac¬ 
tion  with  the  defamatory  article 
leaves  no  doubt  that  the  retraction 
was  as  conspicuous  as  the  plaintiffs 
could  expect.” 

The  court  further  pointed  out  that 
the  head  on  the  retraction  was  actu¬ 
ally  in  larger  type  than  the  one  on  the 
original  story. 

It  added:  “The  body  of  the  retrac¬ 
tion  fully  corrected  every  aspect  of 
the  defamatory  publication,  without 
reservation  or  evasion,  acknowl¬ 
edged  that  the  earlier  report  was  erro¬ 
neous  and  expressed  the  publisher’s 
regret  over  the  error.  Plaintiffs  could 
scarcely  have  expected  more;  nor 
was  more  required  by  law.” 

According  to  Los  Angeles  attorney 
Rex  S.  Heinke,  who  represented  the 
Press-Telegram,  the  decision  means 
the  plaintiff  cannot  collect  damages 


for  injury  to  her  reputation,  emotional 
distress  or  be  awarded  punitive  dam¬ 
ages.  Mrs.  McKinney  is  seeking  $100 
million  for  those  damages. 

Heinke  said  that  if  the  ruling  is 
upheld,  she  would  be  eligible  to  col¬ 
lect  only  special  or  actual  damages, 
such  as  the  loss  of  pupils  at  her  school 
because  of  the  P-T  error. 

The  plaintiff  asked  the  appeals 
court  for  a  rehearing. 

Prof,  wins  libel  suit 
against  Maine  daily 

A  Superior  Court  judge  in  Bangor, 
Maine,  has  awarded  $550,000  to  a 
University  of  Maine  history  professor 
in  a  libel  suit  stemming  from  articles 
in  the  Bangor  Daily  News  referring  to 
him  as  a  (Communist. 

Prof.  Howard  Schonberger  brought 
suit  against  the  newspaper  owner,  the 
Bangor  Publishing  Co.,  over  a  Janu¬ 
ary  1987  news  story  and  commentary 
in  which  another  professor  was 
quoted  as  calling  Schonberger  “a  self- 
proclaimed  Marxist-Leninist  Com¬ 
munist.” 


My  kind  of town 


••• 


hicago  is  this  year's  site  for  the  ANPA  Convention,  bringing  together  the  largest 
number  of  powerful  newspaper  executives  than  any  other  convention  in  the  industry. 
Your  advertising  message  in  EDITOR  &  PUBLISHER'S  two  ANPA  Convention 
^Issues  will  reach  the  movers,  shakers  and  decision  makers  of  the  newspaper  industry  — 
^plotters  and  planners  of  the  direction  of  the  newspaper  industry.  Whatever  your  strong 
points  may  be,  promote  them  in  E&P's  April  22nd  Convention  and  April  29th  Post 
Convention  Issues  and  enhance  your  image  with  industry  leaders. 


Closing  Dates: 

April  22  Convention 
Issue:  Space  4/10 
Copy  4/1 2 

April  29  Post  Convention 
Issue:  Space  4/1 7 
Copy  4/1 9 


Contact  your  local  sales  representative 
or  Don  Parvin  at  212  •  675  •  4380 

SALES  OFFICES 

New  York  Chicago  Los  Angeles 
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TECHNICAL  BRIEFS 


N.J.  daily  buys 
tract  for 
satellite  plant 

Bergen  Record  Corp.,  publisher  of 
The  Record  in  northern  New  Jersey, 
purchased  a  46.7-acre  site  for  a  new 
satellite  printing  plant  expected  to  be 
in  operation  in  late  1990. 

The  site  is  located  near  Interstate 
80,  within  the  1.1 -million-acre  Morris 
County  Commons  corporate  park  in 
Rockaway  Township. 

According  to  corporate  president 
Malcolm  Borg,  the  plant  will  occupy 
150,000  square  feet.  It  will  house  two 
Mitsubishi  offset  presses  and  mail- 
room  facilities.  Cost  of  the  plant  was 
put  at  $75  million,  including  $4.4  mil¬ 
lion  for  the  property,  which  is  about 
40  miles  west  of  Record  headquarters 
in  Hackensack. 

According  to  Borg,  plans  call  for  an 
eventual  tripling  of  plant  space,  with 
two  additions  of  equal  size  designed 
to  replicate  the  first  structure  in  mir¬ 
ror  image.  The  plant  will  initially 
employ  about  300,  later  growing  to  a 
staff  of  400  or  500. 

The  project  was  awarded  Bos¬ 
ton-based  Charles  T.  Main,  which 
specializes  in  newspaper  plant 
design. 

Scitex  reports 
net  profit  hike 

Scitex  Corp.  Ltd.  announced  1988 
net  profit  of  $14.8  million,  or  $1 .26  per 
share,  compared  with  a  net  loss  of  M.6 
million,  or  420  per  share,  in  1987. 
Revenues  for  1988  totaled  $192.1  mil¬ 
lion,  a  21%  increase  over  1987 
revenues.  Bank  debt  was  reduced  by 
$37  million  in  1988. 

Fourth-quarter  net  profit  was  more 
than  $5.5  million,  or  440  per  share, 
compared  with  $1.8  million,  or  170 
per  share,  for  the  last  quarter  of  1987. 
The  quarter,  ended  Dec.  31,  was  the 
sixth  consecutive  profitable  quarter 
for  the  company.  Fourth-quarter 
revenues  were  $53.5  million,  com¬ 
pared  with  just  under  $48  million  for 
the  fourth  quarter  of  the  previous  year. 

Scitex  started  1989  with  an  $11- 
million  sale  of  Response  systems  to 
Techtron  Imaging  Network  for  nine 
of  its  12  plants  nationwide.  Techtron 
now  has  an  $18-million  investment  in 
Scitex  color  electronic  prepress 
equipment. 

Techtron,  recently  merged  with  the 


U.K. -based  Wace  Group,  serves 
advertising  agencies  and  corpora¬ 
tions,  providing  color  separations  for 
ads,  catalogs,  packaging,  brochures, 
publications  and  other  materials. 

Recent  appointments  at  Scitex 
included  Jeffrey  Angelson,  a  former 
Compugraphic  marketing  and  sales 
executive,  as  marketing  vice  presi¬ 
dent. 


Under  license  from  Wilmington, 
Mass. -based  Media  Solutions,  Atex 
Publishing  Systems  will  sell  and  sup¬ 
port  page  design  software  for  the 
Macintosh  II  that  it  previewed  last 
November. 

Atex  Design  Software  includes  for¬ 
mats  for  assembling  repetitive  pages, 
frames  for  surrounding  graphic  ele¬ 
ments,  rules  specified  by  weight, 
width,  color  position  and  style, 
geometric  shapes,  dropped  shadows, 
fills  with  any  combination  of  percen¬ 
tage  of  process  colors  and  grouping.  It 
allows  spreads  and  jumps  and  will 
handle  multiple  pages  and  multiple 
screens. 

Page  geometry  and  shape,  position 
and  color  of  objects  can  be  trans¬ 
ferred  to  any  color  electronic  pre¬ 
press  system  for  final  output,  accord¬ 
ing  to  Atex.  The  product  is  said  to  be 
fully  integrated  with  Atex’s  other, 
IBM  PS/2-based,  PC  publishing  prod¬ 
ucts,  Writer  Software  and  PC  Page 
Makeup. 

Media  Solutions,  which  reportedly 
includes  former  Atex  staffers,  devel¬ 
oped  the  product  in  cooperation  with 
Long  Island,  N.Y.,  Newsday. 

Atex  also  announced  the  appoint¬ 
ment  of  Agnes  Imregh  as  marketing 
and  business  development  vice  presi¬ 
dent.  Imregh,  formerly  with  Data 
General,  had  been  Atex  director  of 
strategic  planning  in  its  Data  Commu¬ 
nications  and  Networking  Division. 

Omaha  paper’s 
parent  enters 
videotex  service 

The  Omaha  World-Herald  Co.  and 
Boston-based  American  CitiNet  will 
jointly  operate  the  Omaha  CitiNet 
videotex  service  bureau. 

Among  other  services,  the  system 
will  allow  US  West  telephone  cus¬ 
tomers  at-home  access  to  airline  tick¬ 


ets,  restaurant  guides  and  reserva¬ 
tions,  stock  quotes  and  information 
on  community  activities  and  sports. 

The  service  bureau  will  operate  in 
conjunction  with  the  US  West  infor¬ 
mation  gateway.  Omaha  CitiNet  will 
assist  businesses  and  individuals  in 
becoming  information  providers  on 
the  system. 

The  company  started  Boston 
CitiNet,  which  now  has  more  than 
43,000  subscribers.  Its  other  systems 
operate  in  Philadelphia  and  Burling¬ 
ton,  Vt.  Installations  are  planned  for 
Washington,  D.C.,  New  York  City 
and  Atlanta. 

When  service  begins  this  summer, 
Omaha  CitiNet  expects  to  have  set  up 
20-30  information  providers.  Omaha 
World-Herald  Co.  president  John 
Gottschalk  said  that  “While  Omaha  is 
the  test  market  for  the  US  West  gate¬ 
way,  our  partnership  with  American 
CitiNet,  if  successful  in  Omaha,  will 
allow  us  to  branch  into  several  other 
new  markets.” 

Hercules 
appoints  Brooks 

Hercules  Inc.  appointed  Jonathon 
Brooks  as  Merigraph  Systems  Sales 
manager  in  the  company’s  Electronic 
&  Printing  Products  Group. 

Brooks,  who  joined  Hercules  in 
1973  as  senior  technical  representa¬ 
tive  in  water  management  chemistry, 
had  earlier  been  district  sales  man¬ 
ager  and  area  manager  for  Merigraph 
Systems. 

Merigraph  products  consist  of 
liquid  nonsolvent  photopolymer 
platemaking  systems  and  consum¬ 
ables. 

INS  signs  deal 
with  photographers’ 
association 

Independent  Network  Systems 
concluded  an  agreement  with  the 
United  News  Photographers  Associa¬ 
tion,  an  association  of  entertainment 
photographers,  for  delivery  of  photos 
to  newspapers  via  its  PhotoLink  net¬ 
work. 

PhotoLink  offers  satellite  delivery 
to  papers  in  24  states. 

UNPA  transmits  material  using  a 
portable  drum  scanner  from  Holly¬ 
wood,  Calif.,  to  INS  in  New  York 
City  for  uplink  and  distribution  over  a 
64kbit  Ku-band  satellite  channel. 


Atex  to  sell 
Macintosh  software 
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GOSS* 

FLE)DUNER 

PRESS 


PERFORMING  DAILY  1 

N 

MODESTO 

The  Modesto  Bee  has  raised  the  stacked-couple  configuration  lets 

curtain  on  a  new  world-class  per-  you  put  color  where  you  want  it 

former,  the  Goss  Flexoliner  press.  without  sacrificing  paging.  Its 

Serving  an  affluent  and  quality-  modular  design  lets  you  expand 
conscious  market  of  readers  and  to  increase  color  and  paging, 
advertisers,  The  Bee  needed  a  And  its  advanced  automation 
press  that  would  deliver  vibrant  simplifies  setup,  provides  unit 
flexographic  color  and  consis-  protection  and  delivers  cost  effi- 
tent  print  quality.  The  Flexoliner  cient  operation, 
press  is  meeting  these  demands.  We  worked  closely  with  The 

without  compromising  produc-  See,  coordinating  all  training  and 
tivity  or  ease  of  operation.  Its  installation,  to  bring  the  Goss 

Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 

Rockwell  International 

...where  science  gets  down  to  business 

Aerospace/Electronics/Automotive 

General  Industries/A-B  Industrial  Automation 

*11? 


NEWS/TECH 

Production  personnel  changes 


M.  Rondle  “Ron”  DeLoach  was 
named  Jackson  (Tenn.)  Sun  opera¬ 
tions  director,  succeeding  Cecil  Flow¬ 
ers,  who  retired  after  30  years  with  the 
Sun. 

DeLoach  joined  the  Sun  31  years 
ago  as  a  distributive  education  stu¬ 
dent  while  in  high  school.  He  most 
recently  served  as  assistant  opera¬ 
tions  director  and  camera-plate-press 
manager,  a  post  now  held  by  his  for¬ 
mer  asssistant,  Ellis  Wood  Jr.,  who 
has  been  with  the  newspaper  for  20 
years. 

*  ♦  * 

Pat  Stubbs  was  named  production 
director  at  the  Columbus  Ledger- 
Enquirer.  He  replaces  Joe  Rivals, 
who  retired  after  41  years  at  the  Geor¬ 
gia  papers.  Stubbs,  who  began  his 
career  at  Columbus  in  the  composing 
room  in  1970,  was  head  of  the  building 
department  until  his  promotion. 

Stubbs  had  been  operations  man¬ 
ager  for  commercial  printing  before 
moving  to  the  building  department, 
responsibility  for  which  he  will  retain 
in  his  new  post. 

%  iK  * 

Westchester  Rockland  Newspa¬ 
pers  assistant  production  director 
Saul  “Doc”  Doctor,  has  been  pro¬ 
moted  to  production  vice  president. 

Doctor  began  working  as  a 
compositor  in  the  Yonkers,  N.Y., 
office  for  what  was  then  the  Macy 
chain  of  newspapers.  Under  Gannett, 
in  1976,  he  became  production  coor¬ 
dinator  at  the  office.  A  year  later  he 
was  moved  to  the  Harrison,  N.Y., 
office  as  composing  supervisor  for  the 
group  and  in  1981  was  named  produc¬ 
tion  manager  for  the  group’s  Journal- 
News. 

*  *  Hf 

Paul  Reynolds  was  named  director 
of  facilities  and  engineering  at  the 
Hartford  (Conn.)  Courant.  Formerly 
engineering  manager,  Reynolds 
joined  the  Courant  in  1984. 

Operations  vice  president  Mike 
Fisch  noted  that  the  new  title  reflects 
growth  and  greater  sophistication  of 
the  newspaper’s  plant  and  equip¬ 
ment.  Reynolds  supervises  the  largest 
building  and  renovation  program  in 
the  paper’s  history  (E&P,  Feb.  25,  P. 
34).  He  will  also  be  responsible  for 
safety,  security  and  food  service  at 
the  Courant. 

He  DC  * 

Daily  News  of  Los  Angeles 
publisher  Steve  Morris  announced 


the  appointment  of  Ron  Montgomery 
as  the  paper’s  new  production  direc¬ 
tor,  succeeding  Ernie  West,  who 
reportedly  assumed  a  production 
position  in  Buffalo,  N.Y. 

Montgomery  was  business  devel¬ 
opment  manager  and  manager  of  a 
zoned  newspaper  for  the  Bakersfield 
Californian,  v/here  he  was  also 
involved  in  a  kenaf  newsprint  project 
and  served  as  operations  director  for 
the  newspaper’s  videotex  system.  He 
joined  the  Californian  in  1974,  serving 
in  several  positions,  including  pro¬ 
duction  manager  and  telecommunica¬ 
tions  director. 

At  the  Daily  News,  Montgomery 
will  be  in  charge  of  the  Valencia  press 
facility  now  under  construction.  In 
Bakersfield,  he  assisted  in  the  equip¬ 
ment  selection  and  installation  of  the 
Californian’s  new  production  plant. 

^  » 

Yakima  (Wash.)  Herald-Republic 
“in-house  electronics  expert’’  Bill 
Doonan  now  also  supervises  the  com¬ 
posing  department  as  the  new  produc¬ 
tion  foreman. 

Doonan  has  been  managing  the 
newspaper’s  computer  center  for 
finance  and  circulation  data  process¬ 
ing  and  text  editing  and  typesetting 
systems.  He  supervised  installation 
and  operation  of  the  Hewlett-Packard 
3000  system  and  is  president  of  the 
regional  H-P  users  group. 

The  decorated  Air  Force  veteran  of 
the  Vietnam  War  worked  in  computer 
maintenance  at  the  Abilene  (Texas) 
Reporter-News  before  joining  the 
Herald-Republic. 

♦  *  * 

Lesher  Newspapers’  Merced 
(Calif.)  Sun-Star  recently  held  an 
open  house  in  honor  of  the  retirement 
of  production  manager  Frank  Thomp¬ 
son  and  his  assistant,  systems  man¬ 
ager  Harley  Cheek. 

An  infantry  captain  in  World  War 
II,  Thompson  worked  as  a  printer  at 
his  hometown  Pontiac  (Mich.)  Press 
after  his  1946  discharge.  He  joined  the 
Sun-Star  in  1962. 

Cheek  began  his  newspaper  career 
at  age  12  as  an  apprentice  printer  for 
the  Orange  Cove  (Calif.)  News.  He 
later  worked  as  a  printer  at  other  area 
papers,  as  a  naval  aviation  mechanic 
and  machinist  and  in  a  commercial 
print  shop  before  joining  the  Merced 
Express  in  1954,  where  he  also 
worked  as  a  Linotype  operator.  He 
joined  the  Sun-Star  when  Lesher 


bought  the  Express. 

*  *  * 

Francis  Price  has  been  named 
director  of  production  operations  at 
Gannett  Co.’s  Newspaper  Division. 
Price  earlier  served  as  operations 
director  at  the  Washington  Star  and 
as  production  director  for  Gannett 
Rochester  (N.Y.)  Newspapers,  the 
Times  Herald  in  Port  Huron,  Mich., 
and  the  Loraine  (Ohio)  Journal.  He 
most  recently  was  production  vice 
president  at  the  Cincinnati  Enquirer 
and  Cincinnati  Post. 

Mark  Mikolajezyk  takes  over 
Price’s  executive  post  in  Cincinnati. 
Upon  graduating  RIT,  he  joined  USA 
Today  as  production  coordinator  and 
later  became  night  operations  man¬ 
ager.  In  1984  he  was  named  produc¬ 
tion  operations  manager  in  Cincin¬ 
nati,  then  was  promoted  to  produc¬ 
tion  director  in  Port  Huron  two  years 
later. 

In  Port  Huron,  Mark  Wlnans  takes 
over  for  Mikolajezyk,  with  whom  he 
graduated  and  later  worked  at  USA 
Today.  He  became  assistant  produc¬ 
tion  director  of  the  St.  Cloud  (Minn.) 
Times  in  1984  and  was  promoted  to 
Commercial-News  production  direc¬ 
tor  in  Danville,  111.,  two  years  later. 

James  Burns  becomes  the  new  pro¬ 
duction  director  in  Danville.  He 
joined  the  Rockford  (III.)  Register 
Star  as  a  messenger  in  1981  and  was 
named  advertising  pagination  super¬ 
visor  in  1983  and  production  coordi¬ 
nator  a  year  later.  Burns  spent  half  of 
last  year  on  special  assignment  coor¬ 
dinating  equipment  installation  at  the 
Virgin  Islands  Daily  News,  St. 
Thomas. 

Du  Pont  names 
sales  manager 

Daniel  Herzka  was  named  elec¬ 
tronic  imaging  sales  manager  at  Du 
Pont,  with  worldwide  responsibility 
for  the  OEM  market. 

He  will  maintain  relations  with 
major  color  electronic  prepress  sys¬ 
tems  vendors  and  develop  business 
opportunities.  The  new  position  was 
created  to  broaden  the  company’s 
marketplace  offering,  according  to 
Du  Pont. 

Prior  to  his  appointment,  Herzka 
served  for  12  years  in  various  sales 
and  marketing  positions  at  Scitex 
Corp. 


32 


EDITOR  &  PUBLISHER  for  April  1,  1989 


EDITOR  &  PUBLISHER  for  April  1,  1989 


33 


NEWS/TECH  - 

Emergency  service  helps  papers  publish  after  fire 

Arson  has  not  been  ruled  out  in  fire  that  caused  $1  miliion  in  damage 


A  March  12  fire  destroyed  about 
half  of  the  Pittsburgh-area  Gateway 
Press  building  and  left  much  of  the 
rest  of  it  unusable. 

The  group  of  19  weeklies,  with 
60,000  combined  paid  circulation, 
came  out  only  24  hours  late,  however, 
after  the  publisher  rented  temporary 
office  space  for  the  news,  circulation 
and  other  business  departments  and 
arranged  for  Mycro-Tek  to  send  in 
emergency  equipment  and  support 
personnel. 

The  nearby  Greens  burg  (Pa.)  Tri¬ 
bune-Review  did  the  printing  for 
Gateway’s  broadsheet  publications, 
and  a  commercial  plant  in  Ohio  han¬ 
dled  the  tabloids. 

By  down-sizing  the  broadsheets, 
“we  were  able  to  get  off  a  press  run,” 
said  publisher  John  Blanchflower. 

There  were  no  injuries  from  the 
fire.  Only  two  cleaning  people  were  in 
the  building  Sunday  afternoon  when 
the  fire  began  in  the  bindery  area, 
Blanchflower  said. 

Investigators  from  the  federal 
Alcohol,  Tobacco  and  Firearms 
Bureau  were  called  in  because  the 

Dialog  expands 
its  services 

Knight-Ridder’s  Dialog  Informa¬ 
tion  Services  Inc.  has  added  CD- 
ROM  account  representatives  for  its 
OnDisc  product  line  and  created  a 
CD-ROM  division  managed  by  Barry 
Richman.  Dialog  OnDisc’s  nine  CD- 
ROM  products  cover  business,  edu¬ 
cation,  medicine  and  technology,  and 
now  include  two  training  discs. 

Dialog  also  announced  it  will  soon 
offer  the  Insurance  Periodicals  Index. 
Updated  weekly,  the  database  will 
index  all  significant  articles  dating 
from  1984  from  more  than  35  insur¬ 
ance  journals  and  feature  concise 
abstracts. 

I 

Dialog  also  recently  added  IDD 
M&A,  with  information  on  publicized 
mergers  and  acquisitions,  leveraged 
buy-outs,  divestitures,  tender  offers, 
and  stock  purchases/repurchases 
(searchable  by  up  to  75  criteria),  and 
Knight-Ridder  Financial  News, 
which  is  updated  throughout  the  day 
(now  with  full  text  dating  from  Janu¬ 
ary  1989;  later  from  January  1987). 


damage  was  over  $1  million,  the 
publisher  said. 

John  Kaus,  fire  marshal  for  Alle¬ 
gheny  County,  said  investigation  of 
the  fire’s  cause  is  still  open  and  arson 
has  not  been  ruled  out. 

Gateway’s  editorial  and  classified 
systems  were  destroyed  by  the  fire, 
Blanchflower  said.  The  business 
offices  were  not  harmed  by  the  flames 
but  were  “subjected  to  a  lot  of  smoke 
and  water.”  The  presses  also,  while 
not  damaged  by  the  fire  itself,  were 
rendered  useless  by  smoke  and  water, 
Blanchflower  said. 

“The  central  data  base  was  pre¬ 
served,”  he  said.  “1  called  Mycro- 
Tek  [Sunday  night]  and  asked  them  if 
they  could  send  us  replacement  termi¬ 
nals,  disk  drives  and  a  laser  printer.” 

Wichita,  Kan. -based  Mycro-Tek 
called  back  Monday  morning  to  con¬ 
firm  the  order.  Late  that  night  its  two 
technicians  and  a  trainer  had  arrived, 
and  the  equipment  came  in  Tuesday 
morning. 

By  the  time  the  Mycro-Tek  equip¬ 
ment  arrived,  the  publisher  had 
rented  temporary  premises  for  his 
editorial,  circulation  and  business 
people.  The  equipment  was  installed, 
and  the  company  was  back  in  opera¬ 
tion  that  day. 

“We  were  outputting  type  by  Tues¬ 
day  night,”  Blanchflower  said. 

“We  pretty  much  duplicated  what 
they  had,”  including  the  keyboards 
and  configurations  of  their  systems, 
said  Peter  Dueringer,  Mycro-Tek 
sales  administrator.  “It  maintained 
their  current  procedures  and  key¬ 
boards  and  minimized  the  changes 
their  operators  had  to  deal  with.” 

Gateway  had  been  using  a  Compu- 
graphic  8^  typesetter  but,  by  send¬ 
ing  the  laser  printer,  Mycro-Tek 
assured  the  publications  “immediate 
output  capability.  We  didn’t  have  to 
worry  about  hookups,”  Dueringer 
said.  “Under  the  circumstances,  it 
was  the  way  to  go.” 

Mycro-Tek  maintains  a  24-hour 
phone  line  for  just  such  emergencies, 
Dueringer  said.  “In  our  customer 
base  —  we  have  about  800  —  cata¬ 
strophic  occurrences  happen  about 
once  a  year.  In  those  situations,  we 
like  to  pull  out  the  stops  and  do  what 
we  can.” 

The  Tribune-Review  has  a  five-unit 
Goss  Community  Press  which  it  had 
used  for  its  television  section  and 
moved  onto  its  Goss  Metro  presses, 
Blanchflower  said.  “It  was  basically 


standing  there  and  doing  nothing.” 

Gateway  is  installing  rollers  and 
blankets  that  will  make  Greensburg’s 
unit  able  to  handle  Gateway’s  tabloid 
publications  as  well. 

“We’ll  be  able  to  do  all  our  papers 
on  that  press,”  Blanchflower  said. 

Most  of  Gateway’s  commercial 
printing  work  is  being  subcontracted 
to  its  associated  companies  in  Illinois 
and  Ohio,  and  some  of  the  work  will 
be  subcontracted  to  commercial 
printers,  he  said. 

Gateway  is  owned  by  Trinity  Inter¬ 
national  of  England. 

Video  press 
conferences 
scheduled 

Graphic  Communications,  a  con¬ 
sortium  of  three  trade  shows  in  the 
Philadelphia  Civic  Center,  April  6-8, 
will  feature  video  press  conferences 
at  the  show’s  newsroom  for  the  first 
time.  The  exhibition  includes  the 
Printing  Expo,  Type-X  and  Art-X 
shows  in  three  halls  with  booths  rep¬ 
resenting  almost  300  companies. 

Twenty-one  Graphic  Communica¬ 
tions  seminars  will  be  held  in  conjunc¬ 
tion  with  the  shows,  as  will  16  other 
seminars  and  user  group  meetings. 
Based  on  preregistration  rates,  atten¬ 
dance  is  estimated  at  30,0(X). 

In  addition  to  the  video  confer¬ 
ences,  the  press  office  will  supply 
daily  advisories  and  photos,  as  well  as 
word  processors,  fax  machines  and 
laser  copiers. 

Lamb-Grays 
completes 
research  center 

Lamb-Grays  Harbor  Co.  has  com¬ 
pleted  its  TechWest  multicomplex 
research  and  engineering  center  for 
publishing  and  finishing  systems, 
where  more  than  40  CAD  worksta¬ 
tions  will  be  linked  to  computer-aided 
manufacturing  centers  throughout 
North  America. 

The  center,  which  adjoins  the  com¬ 
pany’s  manufacturing  and  headquar¬ 
ters  complex  in  Hoquiam,  Wash., 
contains  a  78,000-square-foot  auto¬ 
matic  guided  vehicle  test  center. 
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Shop  talk 

(Continued  from  page  52) 


They  can  initiate  effective  mer¬ 
chandising  programs  in  support  of 
advertising  campaigns,  consulting 
advertisers  for  objectives.  They  can 
provide  a  day-to-day  service  by  liter¬ 
ally  placing  the  market  on  the  agen¬ 
cy’s  doorstep  for  study  and  consider¬ 
ation. 

The  newspaper  representatives  are 
able  to  gain  an  audience  with  high- 
level  personnel  of  advertisers  and 
advertising  agencies  alike.  They  also 
conduct  training  sessions  for  younger 
advertising  agency  personnel  who 
have  not  had  much  exposure  to  the 
newspaper  medium. 

Newspapers  are  spending  huge 
amounts  of  money  today  for  research. 
The  average  media  buyer  must  serve 
a  dual  role  of  research  analyst  as  well. 
The  representative  can  help  the  media 
buyer  tremendously  in  this  phase  of 
work. 

Many  of  the  representative  compa¬ 
nies  have  invested  heavily  in  data  pro¬ 
cessing,  as  well  as  sales  promotion 
and  marketing  departments. 

The  major  newspaper  sales  rep¬ 
resentatives  have  fully  staffed  mar¬ 
keting/research  departments.  They 
have  the  ability  to  analyze,  interpret, 
and  package  research  data  to  assist 
salespeople  in  their  efforts  to  sell 
newspaper  advertising  space.  The 
proper  use  of  research  can  demon¬ 
strate  for  an  advertiser  how  newspa¬ 
pers  can  be  integrated  into  a  national 
media  plan  dominated  by  television. 
It  also  can  help  demonstrate  newspa¬ 
pers’  cost  efficiency. 

For  example,  when  cost-per-thou- 
sands  as  calculated  on  the  basis  of  to¬ 
tal  readership,  as  opposed  to  circula¬ 
tion,  the  efficiencies  of  the  newspaper 
medium  are  vastly  improved.  If  one 
compares  the  CPM  of  a  quarter-page 
in  a  daily  newspaper  versus  a  30-sec- 
ond  television  spot,  in  most  instances 
the  newspaper  will  be  more  cost-effi¬ 
cient  despite  the  national/retail  rate 
differential. 

Employing  the  strength  of  a  news¬ 
paper’s  total  audience,  as  well  as  its 
upscale  demographic  skew,  are  ways 
in  which  the  sales  representatives 
stress  newspaper  value  to  advertisers 
and  advertising  agencies. 

A  major  objection  that  newspapers 
face  on  the  national  scene  is  that  they 
are  too  difficult  to  buy.  Newspaper 
representatives  help  here  by  their 
very  existence.  Advertising  agencies 
want  to  be  able  to  deal  with  a  small 
number  of  central  sources  rather  than 
1,700  individual  daily  newspapers. 
There  is  strong  evidence  that  the 
absence  of  newspaper  representa¬ 


tives  would  increase  frustration  at  the 
advertising  agency  level  and  erosion 
of  newspaper  advertising  shares. 

To  help  make  buying  newspapers 
easier,  the  major  representatives 
have  been  pioneers  in  the  concept  of 
networking  —  in  effect,  packaging 
those  newspapers  that  an  advertiser 
wants  to  buy. 

For  example,  newspaper  sales  rep¬ 
resentatives  recently  worked  with  an 
agency  in  putting  together  a  newspa¬ 
per  plan  for  a  new  product  introduc¬ 
tion.  They  offered  a  one  order/one  bill 
sales  facility  to  help  implement  the 
buy.  As  a  result  of  these  efforts,  four 
black-and-white  ads  and  one  color  ad 
ran  in  50  daily  newspapers,  and  the 
agency  received  just  one  invoice  for 
the  ad,  which  produced  nearly  a  half¬ 
million  dollars  in  new  revenues  for 
newspapers. 

Another  major  objection  which 
media  buyers  have  toward  using 
newspapers  as  a  national  advertising 
medium  is  their  doubts  about  the 
ability  of  the  medium  to  build  an 
image  for  their  product. 

Through  the  years,  the  representa¬ 
tives  have  tried  to  change  this  impres¬ 
sion  by  presenting  case  histories  to 
advertisers  of  examples  in  which 
newspapers  have  played  a  major  role 
in  the  success  of  a  nationally  mark¬ 
eted  product.  Currently,  several  of 
the  newspaper  representatives  are 
working  with  the  Advertising 
Research  Foundation  on  plans  to  for¬ 
mulate  a  study  which  would  measure 
the  effectiveness  of  newspapers  as  a 
product  image-builder. 

As  the  retail  environment  changes, 
the  newspaper  sales  representative 
must  play  an  increasingly  important 
role.  Over  the  years,  the  representa¬ 
tives  have  gathered  a  vast  amount  of 
information  on  sale  strategies,  adver¬ 
tising  schedules,  and  expansion  plans 
of  major  retailers.  Due  to  their  pres¬ 
ence  in  major  markets,  they  can  alert 
their  client  newspapers  to  current 
retail  trends,  acquisitions,  and  other 
items  of  interest. 

For  example,  the  representatives 
recently  were  able  to  alert  their  client 
newspapers  to  major  changes  in 
Sears’  advertising  strategy.  With  the 
recent  bombshell  announcements  of 
Sears  placing  its  headquarters  tower 
for  sale,  buying  back  10%  of  its  com¬ 
mon  stock,  and  changing  its  merchan¬ 
dising  philosophy  to  the  concept  of 
“everyday  low  pricing”  to  compete 
with  discounters  and  specialty  stores, 
it  is  no  surprise  that  advertising 
strategies  are  also  being  radically 
changed  to  allow  Sears  to  react 
aggressively  to  its  competition. 

Newspaper  representatives  were 
able  to  meet  at  length  with  the  Sears 
principals  who  are  engineering  the 


dramatic  changes  in  Sears’  advertis¬ 
ing  program  for  1989.  Effective  this 
year,  all  advertising  decisions  will  be 
made  at  Sears’  headquarters, 
increasing  the  importance  of  the 
newspaper  representative. 

In  this  new  sales  environment,  the 
role  of  the  newspaper  representative 
will  continue  to  evolve.  The  represen¬ 
tative  increasingly  will  become  part  of 
the  local,  as  well  as  the  national,  sales 
force. 

In  fact,  the  most  effective  newspa¬ 
per/representative  relationships  exist 
when  the  representative  functions  as 
a  true  partner  with  the  newspaper. 

Daily  Variety  moves 

Daily  Variety  has  moved  its  offices 
to  5700  Wilshire  Blvd.,  Suite  120,  Los 
Angeles,  Calif.  90036;  telephone  (213) 
857-6600. 

Complaint 

(Continued  from  page  23) 

to  shoot  him  as  a  result  of  a  column  by 
Carroll. 

Carroll  charged  that  the  threat 
came  by  phone  after  a  column 
appeared  in  the  Hometown  Publica¬ 
tions  weekly  Milford  Mirror  specu¬ 
lating  about  Milford’s  mayoral  candi¬ 
dates. 

A  police  spokesman  said  that  Car- 
roll  lodged  a  formal  complaint  and 
also  asked  the  Milford  school  board  to 
censure  member  James  T.  Rose  or 
ask  him  to  resign. 

Rose  said  he  had  phoned  Carroll 
only  to  lodge  “a  very  strong  protest 
against  what  he  said  in  his  column.” 


Bolles 

(Continued  from  page  22) 

Marley  had  been  a  frequent  subject 
of  Bolles’  writings  and  the  articles 
were  said  to  have  cost  Marley  an 
appointment  to  the  state  Racing  Com¬ 
mission  three  months  before  the  kill¬ 
ing. 

“I  have  always  wondered  about  the 
motive,”  Corbin  said.  “He  had  been 
written  about  a  lot.  Why  all  of  a  sud¬ 
den  would  he  decide  to  kill  a  reporter? 
To  kill  a  reporter  you  have  got  to  have 
a  very  strong  reason  because  you 
know  all  hell  is  going  to  break  loose. 

“What  we  are  looking  at  now  is  a 
good  enough  reason,  if  it  is  true  and  if 
I  can  prove  it.  It  is  a  reason  to  kill.” 

—  AP 
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Where  to  research  the  world  of  comics 

Cartoon  museums,  university  coiiections,  and  a  variety  of  written 
sources  are  being  used  by  increasing  numbers  of  peopie 


The  Museum  of  Cartoon  Art  (photo  by  George  L.  Beiswinger). 


By  George  L.  Beiswinger 

Journalists,  anthropologists, 
sociologists,  historians,  and  others 
are  increasingly  recognizing  that  the 
comics  are  valid  indices  of  the  times 
and  cultures  in  which  they  were 
created. 

“Although  comics  began  as  simple 
circulation  boosters  during  the  news¬ 
paper  wars  of  the  1890s,  they’ve 
become  our  national  diary,  a  running 
record  of  who  we  are  and  what  we 
think,”  noted  Bennett  Daviss  in  a 
recent  issue  of  Smithsonian  maga¬ 
zine. 

It  is  not  surprising,  then,  that  seri¬ 
ous  efforts  are  being  made  by  archi¬ 
vists,  museums,  libraries,  and  private 
collectors  to  collect,  catalog,  and  pre¬ 
serve  the  work  of  well-known  comic 
artists.  And  it  is  equally  unsurprising 
that  serious  scholars  are  turning  to 
these  valuable  compilations  for  added 
insights  as  they  pursue  their  own  dis¬ 
ciplines. 

But  how  does  one  go  about 
researching  the  comics?  The  follow¬ 
ing  list  of  available  resources  is  by  no 
means  comprehensive.  It  covers 
major  repositories,  collections,  and  a 
few  publications  —  which,  in  turn, 
can  lead  to  less  visible  sources. 

Cartoon  museums 

When  referring  to  cartoon 
museums,  one  has  to  be  very  specific. 
The  Cartoon  Museum  is  in  Orlando, 
the  Cartoon  Art  Museum  is  in  San 
Francisco,  and  the  Museum  of  Car¬ 
toon  Art  is  in  Rye  Brook,  New  York. 

•  The  Cartoon  Museum  (4300  S. 
Semoran  Blvd.,  Suite  109,  Orlando, 
Fla.  32822,  305-273-0141)  was 
founded  by  cartoonist  Jim  Ivey  in 
1%7.  It  began  as  a  one-man  effort 
and,  after  more  than  20  years,  has 
remained  pretty  much  the  same,  but 
Ivey’s  work  has  received  the  bless¬ 
ings  and  plaudits  of  many  of  his  peers, 
which  include  a  number  of  well- 
known  artists. 

Ivey’s  objective  from  the  beginning 
was  to  establish  the  cartoon  as  a  dis¬ 
tinct  and  recognized  art  form,  which 
he  has  done  to  a  significant  degree. 


George  L.  Beiswinger  is  a  Berwyn, 
Pa.-based  writer. 


His  collection  includes  more  than 
2,500  comic  strips,  panels,  carica¬ 
tures,  political  cartoons,  greeting 
card  illustrations,  advertising  pieces, 
and  sports  sketches,  as  well  as  thou¬ 
sands  of  books.  Ivey  is  always  happy 
to  be  of  help,  and  will  answer  tele¬ 
phone  requests  for  information  if  it  is 
readily  available. 

•  The  Cartoon  Art  Museum  (665 
Third  St.,  San  Francisco,  Calif. 
94107,  415-546-3922,  Barry  Gantt, 
administrator)  moved  to  its  first  home 
about  a  year  ago.  It  opened  in  1985, 
and  sponsored  only  traveling  exhibits 
and  programs  until  acquiring  a  perma¬ 
nent  gallery.  In  addition  to  many 
originals,  its  collections  include  car¬ 
toon  character  toys  and  dolls,  car¬ 
toons  used  in  ads,  and  cartoon  videos 
and  films. 

Special  events  include  film  pro¬ 
grams,  classes,  and  seminars.  An 
adequate  library  is  being  expanded  to 
accommodate  historians,  writers,  and 
researchers. 

The  museum  —  which  will  answer 
general-interest  inquiries  by  mail  or 
telephone,  and  will  supply  clips  if  a 
stamped,  self-addressed  envelope  is 
sent  —  is  supported  by  donations  and 
various  classes  of  membership.  A 
well-known  cartoonist  creates  a 


“collector’s  print”  every  year  which 
is  reproduced  and  distributed  as  a 
membership  incentive.  “Garfield” 
cartoonist  Jim  Davis  of  United  Fea¬ 
ture  Syndicate  did  the  print  for  1987; 
“The  Spirit”  creator  Will  Eisner  was 
the  1988  benefactor. 

•  The  flagship  of  cartoon  museums 
is  the  Museum  of  Cartoon  Art  (Comly 
Ave.,  Rye  Brook,  N.Y.  10573,  914- 
939-0234,  Sherman  Krisher,  curator). 
Housed  in  a  19th-century  castle-like 
structure  (America’s  first  poured 
reinforced  concrete  house)  on  the 
New  York-Connecticut  state  line,  the 
private  nonprofit  institution  was 
founded  in  1971  by  “Beetle  Bailey”/ 
“Hi  and  Lois”  creator  Mort  Walker 
of  King  Features  Syndicate,  who 
serves  as  its  current  chairman.  Also 
active  in  the  founding  were  Rube 
Goldberg,  “Terry  and  the  Pirates”/ 
“Steve  Canyon”  creator  Milton 
Caniff,  “Peanuts”  creator  Charles  M. 
Schulz  of  United,  and  others. 

Financial  aid  was  received  from  the 
William  Randolph  Hearst  Founda¬ 
tion,  King  Features,  interested  indivi¬ 
duals,  and  the  founding  cartoonists. 
Continuing  financial  aid  comes  from 
membership  fees,  fund-raising 
events,  foundations,  admission  and 
research  fees,  gift  shop  proceeds,  and 
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United  is  planning  to  introduce  ‘Dilbert’  comic  strip 


“Dilbert,”  a  comic  starring  a  and  his  snide  dog,  is  being  introduced 
strange  electrical  engineer/inventor  April  17  by  United  Feature  Syndicate. 


ncKur 

ntixaimotis 


HUIO.  DO  WU  RllMnBtR 


miNG  SOntHAlR  GIMWTR 


FORNJLA  TO  A  D16  6U1 


liW\tD  OIlBfRT? 


■  V  t'-  '  ' 


I  TOOK  Tint  OUT  FROM  1 
m  THRIVING  lAW 
FRACTICt  TO  COntTAlK 
TO  TW  ABOUT  IT 


Will.  rnouBtKr,  anoi 
APWRINTIT  THtRl  ARE 
sort  UNUSUAl  SIDE 

effects!  J 


THANKS  DOGBERT, 
BUT  I  ONLY  ASKED 
1  YOU  TO  GET  nr 
PRISCRIFTION 
REF  III  NOT  THE 
DEED  TO  THE 
FHARTACY 


IN  THE  lONGRUN 
THIS  IS  MORE 
COST-EFFECTIVE 


Dogbert  decides  to  do 


the  sale  of  original  cartoon  art 
donated  for  that  purpose.  An  original 
daily  “Beetle  Bailey”  can  be  pur¬ 
chased  for  $125,  while  a  “Peanuts” 
may  fetch  $600. 

Originally  located  in  Greenwich, 
Conn. ,  the  archive  was  first  opened  to 
the  public  in  1974,  and  moved  to  its 
present  location  in  1977.  The  museum 
boasts  more  than  70,000  pieces  of 
original  comic  art  —  including  an 
original  “Yellow  Kid,”  the  R.F.  Out- 
cault  creation  generally  recognized  as 
the  first  cartoon  panel  in  the  1890s. 
There  are  also  about  10,000  books  and 
hundreds  of  films  and  videotapes. 
The  vast  collection  has  become  a 
mecca  for  researchers  and  serious 
students  of  the  genre,  as  well  as  for 
primary  and  secondary  schoolchil¬ 
dren  who  arrive  by  the  busload  for 
scheduled  tours. 

Collections  are  divided  according 
to  time  periods,  and  there  is  a  special 
Hall  of  Fame  which  honors  over  20 
top  artists.  Many  special  exhibits  are 
presented  throughout  the  year.  Mate¬ 
rials  are  made  available  to  teachers 
for  classroon  projects,  and  intern¬ 
ships  are  offered  for  college  art  and 
art  history  majors. 

Visitors  entering  the  imposing 
structure,  perhaps  primed  for  the 
sober  ambiance  associated  with 
museums,  are  pleasantly  surprised  to 
see  a  three-dimensional,  life-like  Bee¬ 
tle  Bailey  reposing  in  a  corner  in  typi¬ 
cal  Beetle  “goof-off’  fashion,  a  life¬ 
like  Dennis  the  Menace  sliding  down 
a  banister,  and  a  full-size  Dagwood 
where  he  is  likely  to  be  found  when 
Blondie’s  bridge  club  calls  —  in  the 
bathtub.  And  no  one  who  visits  the 
restrooms  can  fail  to  notice  the  wall 
“graffiti”  skillfully  placed  there  by 
top  cartoonists  such  as  “Hagar  the 
Horrible”  creator  Dik  Browne  of 
King  and  “The  Family  Circus”  cre- 
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ator  Bil  Keane  of  King. 

Researchers  can  have  access  to  the 
museum’s  collections  by  paying  the 
$3  visitors’  fee,  but  advance  notice 
must  be  given.  For  those  who  wish 
museum  personnel  to  conduct 
research  on  their  behalf,  the  cost  is 
$15  an  hour. 

University  collections 

•  The  George  Arents  Research 
Library  (Syracuse  University,  Syra¬ 
cuse,  N.Y.  13244-2010,  315-443-3535, 
Carolyn  A.  Davis,  manuscripts  libra¬ 
rian)  has  an  extensive  collection  of 
original  strips,  panels,  and  supporting 
materials  representing  the  work  of 
over  60  well-known  cartoonists.  For 
example,  the  library  has  all  of  the 
“Hazel”  originals  created  by  Ted 
Key  for  the  Saturday  Evening  Post, 
covering  a  period  of  over  25  years. 

Researchers  do  not  have  to  be 
registered  at  the  university  to  utilize 
the  material.  However,  they  should 
give  advance  notice  prior  to  visiting 
the  library  so  that  applicable  collec¬ 
tions  can  be  brought  from  an  off-site 
storage  area.  Facility  personnel  will 
answer  routine  telephone  and  mail 
requests  but  cannot  do  extensive 
research.  They  will  provide  the 
names  of  one  or  two  students  who  can 
perform  this  service  for  varying  fees. 

•  Another  excellent  university 
collection  is  at  Ohio  State  University 
(Library  for  Communication  and 
Graphic  Arts,  242  W.  18th  Ave., 
Columbus,  Ohio  43210-1 107, 614-292- 
0538,  Lucy  S.  Caswell,  curator).  The 
nucleus  of  this  facility  was  created  in 
1973,  when  the  late  Caniff  —  a  1930 
graduate  of  the  school  —  contributed 
his  work.  Subsequent  contributions 
were  received  of  the  original  work  of 
“Prince  Valiant”  creator  Hal  Foster, 
“Pogo”  creator  Walt  Kelly,  Eisner, 
and  others.  There  are  also  several  fine 

(Continued  on  page  38} 


The  title  character  invents  clever 
contraptions  of  no  redeeming  scien¬ 
tific  or  social  value,  such  as  a  pocket 
lint  converter.  Dilbert  —  who  wears 
thick  glasses  and  white  socks  —  is  so 
involved  with  technology  that  he  has 
little  social  life. 

Dogbert  is  his  egg-shaped  sidekick. 
The  canine’s  idea  of  dedicating  his  life 
to  the  less  fortunate  is  working  “with 
people  who  didn’t  buy  real  estate  in 
the  1970s.” 

“Dilbert”  is  by  Scott  Adams,  an 
engineer  and  project  manager  in  the 
science  and  technology  department  of 
a  major  company  in  northern  Califor¬ 
nia. 

The  cartoonist  studied  at  Hartwick 
College  in  Oneonta,  N.Y.,  and  later 
earned  an  MBA  at  the  University  of 
California,  Berkeley. 

Adams  created  his  first  comic  at 
age  12.  His  initial  published  version  of 
“Dilbert”  was  a  winning  entry  in  a 
1987  “People  Who  Look  Like  Their 
Dogs”  contest  in  the  San  Francisco 
Chronicle.  But  the  origins  of  the  daily 
and  Sunday  strip  go  back  a  few  more 
years  when  Adams  created  a  cartoon 
character  based  on  his  co-workers. 


HELP  YOUR 
READERS 
BECOME 
BUSY  BODIES. 
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Americans  have  more  leisure 
time  than  ever  before.  Which 
means  our  hobbies  features- 
with  columns  on  cameras,  cars, 
chess,  crafts,  stitchery,  crossword 
puzzles,  graphology  and  astrology 
-will  please  readers  from  16  to 
60.  Keep  them  all  busy  as  bees. 
And  keep  your  revenues  buzzing. 

Call  toll-free  800-45S4555  for  a 
free  sample.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
revenues. 
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(Continued  from  page  37) 
collections  of  political  cartoons  to  be 
found  here.  In  1985,  the  National  Car¬ 
toonists  Society  designated  the 
library  as  its  archival  repository. 

All  library  facilities  and  resources 
are  available  for  on-site  research 
after  the  completion  of  a  special  col¬ 
lections  research  application.  A  list  of 
holdings  is  available  by  mail,  but 
library  personnel  cannot  perform 
extensive  research.  However,  plans 
are  under  way  for  the  creation  of  an 
electronic  database,  which  will  offer 
subject  and  image  access  to  ail  hold¬ 
ings. 

Other  sources 

Researchers  can  also  consult  the 
“caricatures  and  cartoons”  sections 
of  Subject  Collections,  a  directory 
published  by  R.R.  Bowker  Co.  (New 
York  and  London)  that  is  available  at 
almost  any  large  library.  This  compi¬ 
lation  lists  collections  at  university, 
public,  and  special  libraries,  and  is 
especially  helpful  in  locating  reposito¬ 
ries  of  political  cartoons  and  comic 
book  collections. 

Perhaps  this  is  a  good  place  to  clear 
up  a  commonly  held  misconception. 
Because  the  Washington,  D.C. -based 
Smithsonian  Institution  has  published 
several  books  on  the  comics,  many 
researchers  assume  that  the  materials 
covered  are  included  in  its  holdings. 
Not  so,  according  to  curator  Helena 
E.  Wright  of  the  Smithsonian’s  divi¬ 
sion  of  graphic  arts.  Materials  cov¬ 
ered  in  the  books  are  on  file  in  many 
archives  throughout  the  country. 

But  the  Smithsonian  does  have  an 
excellent  collection  of  nearly  200 
originals,  which  can  be  viewed  by 
appointment.  Contact  Wright’s  office 
at  202-357-2877  prior  to  coming  to 
Washington. 

Of  course,  no  serious  or  casual 
researcher  should  fail  to  check  out 
The  Comics:  An  Illustrated  History  of 
Comic  Strip  Art  by  cartoonist  Jerry 
Robinson  (of  the  Cartoonists  &  Writ¬ 
ers  Syndicate)  and  The  World  Ency¬ 
clopedia  of  Comics  edited  by  Maurice 
Horn.  And  there  is  also  Cartoonist 
Profiles,  a  quarterly  publication 
edited  by  “Health  Capsules”  car¬ 
toonist  Jud  Hurd  of  United.  This 
magazine  (P.O.  Box  325,  Fairfield, 
Conn.  06430)  was  recently  indexed, 
making  it  an  even  more  useful 
resource. 

Gerberg  appearance 

Cartoonist  Mort  Gerberg  will  speak 
April  2  at  the  Rye  Brook,  N.Y. -based 
Museum  of  Cartoon  Art,  which  will 
subsequently  exhibit  Gerberg’s  work. 


NFC  drafts  ‘statement  of  mission’ 


The  Newspaper  Features  Council 
has  released  a  “statement  of  mis¬ 
sion.” 

According  to  the  statement,  NFC’s 
mission  is  “to  provide  the  only  per¬ 
manent  forum  for  the  mutual  discus¬ 
sion  of  industry  issues  between  edi¬ 
tors,  cartoonists,  columnists,  and 
syndicate  executives,  and  to  under¬ 
take  specific  projects  to  increase 
awareness  and  readership  of  newspa¬ 
per  features.” 

The  NFC’s  objectives,  continued 


Robert  Reed  (right)  at  an  NFC  syndica¬ 
tion  seminar  last  year. 

Gerberg  —  who  formerly  did 
“There  Oughta  Be  a  Law”  for  United 
Feature  Syndicate  —  has  been  pub¬ 
lished  in  the  New  York  Times,  Life, 
The  New  Yorker,  Harper’s,  Ladies’ 
Home  Journal,  and  elsewhere.  He  is 
also  a  teacher  and  author,  with  one  of 
his  books  being  Cartooning:  The  Art 
and  the  Business. 

Roosevelt’s  writings 

Eleanor  Roosevelt’s  My  Day:  Her 
Acclaimed  Columns  1936-1945  will  be 
published  April  12  by  Pharos  Books. 
It’s  the  first  of  a  two-volume  set  of 
selected  writings. 

The  over-400-page  hardcover  book 
—  which  includes  a  16-page  photo 
insert  —  is  edited  by  Rochelle  Chada- 
koff  and  contains  an  introduction  by 
author/joumalist  Martha  Gellhorn,  a 
friend  of  the  former  first  lady. 

Roosevelt  wrote  the  daily  “My 
Day”  column  for  United  Feature  Syn¬ 
dicate. 


the  statement,  are; 

1.  “To  develop  a  better  under¬ 
standing  of  the  importance  of  features 
in  newspapers,  including  the  promot¬ 
ing,  marketing,  and  creativity  of  fea¬ 
tures.” 

2.  “To  foster  a  noncompetitive 
atmosphere  for  the  discussion  of 
mutual  problems  and  concerns  by 
leaders  in  the  industry.” 

3.  “To  create  ideas  and  to  imple¬ 
ment  projects  to  help  newspapers  do  a 
more  effective  job  of  promoting  fea¬ 
tures.” 

4.  “To  produce  educational  materi¬ 
als  for  schools  and  libraries.” 

5.  “To  participate  in  community 
service  projects  on  both  a  national 
and  local  level.” 

6.  “To  help  newspapers  deal  with 
the  issues  of  size,  polls,  layout,  price, 
readership,  etc.” 

7.  “To  provide  an  intellectual  sym¬ 
posium  to  study,  create,  and  inspire 
better  features.” 

8.  “To  serve  as  a  clearinghouse  to 
answer  questions  from  the  public 
about  the  industry.” 

NFC  president  John  McMeel,  who 
is  president  of  Universal  Press  Syndi¬ 
cate,  observed:  “In  a  time  when  more 
and  more  people  are  obtaining  their 
news  from  sources  other  than  newspa¬ 
pers,  it  is  incumbent  on  both  the 
newspaper  industry  and  the  syndicate 
industry  to  work  together  to  achieve 
their  common  goals,  and  features  — 
text  and  art  —  are  necessary  to  those 
goals.” 

He  added:  “In  defining  the  Coun¬ 
cil’s  mission,  we  hope  to  attract  more 
members,  but  we  also  hope  to  make 
the  Council  a  more  vital  resource  for 
newspapers,  one  that  can  be  relied 
upon  to  project  future  trends  and 
needs  and  to  help  fulfill  those  needs.” 

NFC  membership  chairman  Robert 
Reed,  who  is  president  of  Tribune 
Media  Services,  headeid  the  commit¬ 
tee  that  drafted  the  statement.  The 
committee  included  Houston  Chroni¬ 
cle  vice  president/editor  Jack  Loftis, 
columnist  Judy  Markey  of  the  Chi¬ 
cago  Sun-Times  and  North  America 
Syndicate,  Creators  Syndicate  presi¬ 
dent  Richard  Newcombe,  and  Mike 
Peters,  who  does  “Mother  Goose  and 
Grimm”  for  TMS  and  editorial  car¬ 
toons  for  the  Dayton  Daily  News  and 
United  Feature  Syndicate. 

The  NFC  —  founded  in  1955  as  the 
Newspaper  Comics  Council  —  is 
based  at  Ward  Castle,  Comly  Ave., 
Rye  Brook,  N.Y.  10573. 
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IN  BRIEF 


Paper  pulls  tv  ads 
featuring  mayors 

The  Register-Guard  of  Eugene, 
Ore.,  has  canceled  two  television 
commercials  that  featured  the  mayors 
of  Eugene  and  Springfield  promoting 
readership  of  the  newspaper. 

Publisher  Tony  Baker  said  that  the 
15-second  commercials  were  per¬ 
ceived  by  some  viewers  and  by  some 
of  the  newspaper’s  staff  as  “giving  an 
appearance  that  the  relationship 
between  the  newspaper  and  the  two 
mayors  seems  to  be  closer  and  cozier 
than  it  is.” 

Both  mayors  said  they  regarded 
their  participation  in  the  tv  spots  as  a 
public  service  to  encourage  people  to 
stay  informed.  Neither  mayor  was 
paid  for  appearing  in  the  commer¬ 
cials. 

The  commericals  were  part  of  an 
advertising  campaign  promoting 
newspaper  readership.  Six  other 
commercials,  including  one  featuring 
the  manager  of  the  Lane  Transit  Dis¬ 
trict,  will  be  shown  as  scheduled. 

Baker  said  the  commercial  featur¬ 
ing  Phyllis  Loobey  of  the  local  mass 
transit  agency  would  go  ahead 
because  he  views  a  public  employee 
in  a  different  category  than  the  two 
elected  politicians. 

—  AP 

Israeli  police 
pose  as 
journalists 

An  official  admission  that  plain¬ 
clothes  Israeli  police  officers  posed  as 
journalists  before  arresting  Palestin¬ 
ians  has  renewed  the  fears  of  foreign 
journalists  that  their  safety  is  in  dan¬ 
ger. 

Last  summer,  ABC  News  lodged  a 
protest  with  Israel,  saying  that  secu¬ 
rity  agents  had  posed  as  reporters  of 
the  network  when  they  detained  an 
Arab. 

Now  Britain’s  Sky  tv  channel 
has  broadcast  film  from  the  Visnews 
agency  showing  two  men  in  civilian 
clothes  driving  a  rented  car  in  Arab 
East  Jerusalem  with  hand-lettered 
“Press”  signs  in  its  windows. 

Later  the  film  showed  the  armed 
pair  arresting  some  Palestinians. 

Through  a  spokesman.  Police  Com¬ 
missioner  David  Kraus  acknowl¬ 
edged  the  incident,  which  he  called 
“very  wrong.” 

“This  is  a  problem  of  etiquette,  not 
a  problem  of  breaking  the  law.  It  is 


unacceptable,”  Kraus  said. 

However,  foreign  journalists  say 
the  consequences  for  reporters  cov¬ 
ering  the  uprising  in  Arab  Israel  go  far 
beyond  etiquette. 

Already,  they  say,  Palestinians  are 
suspicious  of  car  signs  and  ask  for 
credentials. 

“The  Foreign  Press  Association  is 
seriously  concerned  about  events  of 
this  kind  and  will  certainly  be  taking  it 
up  with  the  proper  authorities,”  FPA 
chairman  Robert  Slater  said. 

“When  such  events  happened  in 
the  past,  we  made  it  clear  that  we 
consider  this  kind  of  behavior 
extremely  dangerous  for  the  press,” 
he  continued.  “The  impersonation  of 
journalists  puts  us  all  in  danger  and 
we  deplore  it.” 

$110  million  spent 
in  Sears  promotion 

Sears  Roebuck  &  Co.  recently 
spent  some  $110  million  over  three 
weeks  during  its  “everyday  low 
price”  advertising  and  promotion 
campaign,  according  to  published 
reports. 

Of  that  expenditure,  60%  was  in 
television  and  40%  in  print,  which 
included  ads  in  some  900  newspapers. 

Gannett  sells  two 
small  dailies 

Gannett  Co.  has  sold  the  8,500  daily 
Sturgis  (Ark.)  Journal  and  the  1 1,800 
daily  Fremont  (Neb.)  Tribune  to 
Hometown  Communications  of  Little 
Rock. 

Prices  were  not  disclosed. 

Gannett  has  owned  the  Journal 
since  1980  and  the  Tribune  since  1977. 

NCN  co-op  order 
is  its  biggest  ever 

A  240  newspaper  co-op  advertising 
campaign  totaling  over  $1  million  has 
been  placed  through  the  Newspaper 
Co-Op  Network  (NCN)  by  Zenith 
Data  Systems  for  its  lap-top  comput¬ 
ers,  according  to  Frank  Hennessey, 
Newspaper  Advertising  Bureau  vice 
president/co-op  advertising  sales.  All 
papers  received  between  two  and  four 
insertions. 

NCN,  headquartered  in  the 
Bureau’s  Chicago  office,  is  operated 
in  conjunction  with  the  International 
Newspaper  Advertising  and  Market¬ 


ing  Executives  and  the  Newspaper 
Advertising  Co-op  Network. 
According  to  information  from  the 
Bureau,  this  is  the  largest  single  order 
ever  processed  by  NCN. 
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Free  Press  have  also  been  angered  in 
recent  weeks  with  bonus  money 
awarded  in  merit  contests. 

The  Free  Press  Guild  unit  chair¬ 
man,  business  writer  Luther  Jackson, 
said  the  prizes  are  “gratuities”  that 
are  insulting  in  the  absence  of  a  gen¬ 
eral  pay  raise.  Recently,  the  Guild 
presented  a  petition  to  publisher 
David  Lawrence  in  which  206  of  the 
approximately  650  Guild  employees 
pledged  not  to  accept  the  bonuses. 

In  a  statement,  Lawrence  said  the 
bonuses  are  a  recognition  for  good 
work  and  not  a  substitute  for  pay 
raises. 


Rap  sheets 

(Continued  from  page  9) 


nal  records  “if  you  can  find  them,” 
Kirtley  said.  “As  a  practical  matter, 
nobody  will.” 

Secondly,  interpreting  FoIA  as 
limited  to  information  about  govern¬ 
ment,  Kirtley  said,  could  threaten 
access  to  great  bodies  of  data  not 
about  government  but  simply  com¬ 
piled  by  government. 

Since  FoIA  permits  reporters 
seeking  information  with  a  public 
interest  to  get  it  without  charge,  the 
decision  could  mean  more  reporters 
will  be  charged  sometimes  consider¬ 
able  copying  costs,  and  “vast 
amounts  of  information  without 
direct  bearing  on  government  activity 
may  effectively  be  denied  the  pub¬ 
lic,”  Kirtley  said. 

FBI  spokesman  Bill  Carter,  said 
the  FBI  performs  background  checks 
for  approved  state  laws  requiring 
them.  He  said  15  states  required 
criminal  checks  for  teachers  and  two 
require  checks  for  school  bus  drivers. 

He  said  rap  sheets  were  most  often 
requested  on  people  running  for 
office,  and  the  most  frequent  request¬ 
ers  were  reporters. 

“The  Privacy  Act  would  preclude 
us  from  releasing  information  on  an 
individual  other  than  to  himself,  or 
unless  the  person  waived  his  rights  to 
privacy,”  he  said. 
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cer  in  the  performance  of  his  duty.  In 
addition,  he  was  charged  with  reck¬ 
less  driving. 

Hoffman  was  convicted  on  both 
charges  and  sentenced  to  five  days  in 
jail  and  a  $400  fine. 

In  the  appeal  to  the  Supreme  Court, 
Hoffman’s  lawyers  argued  that  the 
ordinance,  in  this  case,  violated  free- 
press  rights. 

Hoffman  could  not  be  reached  for 
comment. 

UPl  settles 
discrimination  suit 

United  Press  International  has 
announced  it  settled  a  sex  and  race 
discrimination  suit  by  a  former  sales 
executive. 

Terms  were  not  disclosed. 

Jessica  Hughes,  a  black  former 
regional  sales  representative  in  UPI’s 
Philadelphia  office,  had  alleged  in  a 
federal  suit  that  she  was  discriminated 
against  by  not  being  promoted  to 
regional  manager,  despite  the  recom¬ 
mendation  of  the  departing  manager. 

The  alleged  incident  occurred  in 
1987  before  UPI’s  current  managers 
took  over  in  February  1988. 

UPI  president  Paul  SteinIe  said  that 
“This  management  does  not  condone 
discrimination  of  any  kind  in  hiring  or 
promotions”  and  that  personnel  rec¬ 
ords  showed  Hughes  resigned  in  mid- 
1987  without  giving  a  reason  and  was 
offered  reinstatement. 

Fair  Housing  Act 
changed  to  include 
two  new  categories 

Recent  changes  in  the  Fair  Housing 
Act  adding  two  new  categories  of  dis¬ 
crimination,  handicapped  and  familial 
status,  may  apply  to  newspaper  real 
estate  advertising. 

According  to  the  American  News¬ 
paper  Publishers  Association,  the 
Department  of  Housing  and  Urban 
Development  maintains  that  newspa¬ 
pers  may  face  civil  suits  for  publica¬ 
tion  of  housing  ads  that  violate  the 
amended  act. 

ANPA  has  prepared  a  booklet, 
“Fair  Housing  Advertising,”  to  help 
familiarize  newspapers  with  the  law, 
emphasizing  that  it  is  not  the  associa¬ 
tion’s  position  that  newspapers  are 
liable  under  the  statute. 

Copies  of  the  booklet  are  available 
from  Dottie  Carter  at  ANPA,  tele¬ 
phone  (703)  648-1057. 


Suburban  network 
mailing  to  buyers 

To  inform  media  buyers  about  its 
45-newspaper  network,  SPRING 
(Suburban  Press  Ring)  of  suburban 
Detroit,  has  launched  a  new  promo¬ 
tion  that  includes  mailing  media  kits 
to  several  hundred  media  buyers  in 
southeast  Michigan  and  across  the 
country.  The  media  kits  contain  infor¬ 
mation  comparing  rates  and  circula¬ 
tion  of  the  SPRING  suburban  news¬ 
papers  with  the  Detroit  Free  Press 
and  the  Detroit  News. 


Boston 

(Continued  from  page  15) 


along,”  Ryan  said.  “We  worked  on 
the  same  radio  show  together.  I  was 
invited  to  his  wedding.” 

Ryan  said  the  column  attacking  him 
was  “tepid  by  Charles  Pierce’s  stan¬ 
dards.  He  could’ve  done  a  more 
vicious  job.  That  fact  tells  me  it  was 
not  of  his  own  volition.” 

Ryan  said  he  believes  Pierce  was 
“commissioned”  to  write  the  col¬ 
umn. 

Ryan  noted  that  he  succeeded  Sales 
on  the  Celtics  beat  in  1%9  when  Sales 
became  a  cityside  reporter.  Sales  left 
the  Globe  in  1978  to  pursue  other 
career  opportunities. 

“I  guess  he  enjoys  Globe-bash¬ 
ing,”  Ryan  said. 

“Anybody  who  knows  Charlie 
Pierce  knows  you  can’t  force  him  to 
write  anything  he  doesn’t  want  to 
write,”  said  Sales,  “and  Ryan  knows 
that.” 

“I  was  not  assigned.  I  originated 
the  idea.  No  one  commissions  col¬ 
umns  at  the  Boston  Herald,”  said 
Pierce,  adding  his  column  “wasn’t 
vicious  in  the  least.  I  don’t  believe  I 


Drug 

(Continued  from  page  21) 


print  ads  have  been  produced  pro 
bono  by  various  volunteer  agencies, 
including:  The  Bravo  Group,  a  divi¬ 
sion  of  Young  &  Rubicam  Inc.; 
Backer  Spiel vogel  Bates  Worldwide; 
Coe  &  Company;  Conill  Advertising; 
DDB  Needham  Worldwide;  D’Arcy 
Masius  Benton  &  Bowles  Inc.;  Joy 
Golden  Productions;  Mendoza,  Dil¬ 
lon  y  Asociados  Inc.;  Publicidad 
Siboney;  Robles  Communications; 
and  Smith/Greenland  Inc.  Advertis- 


Press  Club 

(Continued  from  page  7) 


unusual  and  very  attractive.”  He  pre¬ 
dicted  a  “good  liklihood”  of  finding 
permanent  financing  in  1999. 

The  club’s  board  did  not  officially 
endorse  the  plan  because  of  disagree¬ 
ments  over  last-minute  changes. 

“I  just  couldn’t  go  along  with  it.  I 
didn’t  know  what  was  in  it,”  said 
board  member  John  Peterson  of  the 
Detroit  News. 

Board  chairwoman  Kahler  said  all 
but  one  voting  and  one  non-voting 
member  approved,  so  the  board 
passed  along  a  neutral  resolution 
rather  than  present  members  with  a 
less-than-unanimous  endorsement. 

“We  obviously  wouldn’t  be  enter¬ 
ing  into  this  if  we  didn’t  have  a  good 
shot  at  it,”  Kahler  said.  “I’m  really 
optimistic.” 

Doug  Turner,  Buffalo  News 
reporter  and  former  club  board  mem¬ 
ber,  observed  that  the  recent  deadline 
forced  the  club  “to  confront  some 
piled  up  problems.” 

Turner,  who  urged  the  board  to 
consider  reorganization  under  Chap¬ 
ter  11  of  federal  bankruptcy  laws, 
said,  “One  can  only  hope  that  the  new 
efforts  to  preserve  this  historic  place 
are  better  crafted  than  was  the  finan¬ 
cial  plan  that  led  us  down  this  path  in 
1983.” 

Arthur  Wiese,  club  president  in 
1979,  noting  the  renovation  was 
financed  “from  day  one  without  a 
nickel,”  told  members:  “I’ve  ridden 
this  horse  so  long  I’m  not  about  to 
dismount  now.” 

Reject 

(Continued  from  page  13) 

“The  printing  of  names  was  really  a 
threat  of  public  disclosure,”  he 
added.  “We  were  using  the  power  of 
the  media,  particularly  of  print,  to  the 
advantage  of  these  children,  for 
whom  we  are  advocates.” 

“I  think  it  was  probably  impressive 
that  they  got  as  much  money  in  with 
the  threat  of  newspaper  publication,” 
Williams  commented.  “They  accom¬ 
plished  their  means,  although  they 
may  not  be  able  to  do  it  a  second  time. 

“It’s  a  novel  use  of  the  newspaper 
aad  its  ability  to  get  results,”  he  said, 
“but  until  further  legal  precedent  it 
would  bother  me  to  be  the  bearer.” 

Ferraro  and  Hyde  said  their  next 
step  will  probably  be  to  get  court  judg¬ 
ments  against  many  of  the  names 
from  the  list  and  then  have  the  list 
published  with  “no  headline,  no  edi¬ 
torial,  just  names  and  judgments.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


I  Classifieil  Advertisinii 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


ANIMALS 

NEWSPAPER  APPRAISERS 

PETS,  WILDLIFE,  ENVIRONMENT  - 
Award-Winning  weekly  column  EARTH¬ 
LINGS.  Carla  Bennett.  8401  Green¬ 
wood  Ave.,  #3,  Takoma  Park,  MD 
20912,  (301)  770-7444,  589-6836. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 

AUTOMOTIVE 

AUTO  ROAD  TEST  COLUMN  w/photo, 
weekly.  Free  -  need  exposure,  not 
money.  (714)  761-3204  or  2770  W. 
Lincoln,  No.  49,  Anaheim,  CA  92801. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 

FAX  (205)  566-0170 

COMPUTERS 

COMPUTER  TRENDS-700  words, 
weekly.  Reviews,  tips,  trends.  Excellent 
advertiser  draw.  Features  also  available. 
THE  BROKERAGE,  (619)  739-9305. 

HUMOR 

NEWSPAPER  BROKERS 

WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 

MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact;  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  ,ou  consider  sale  or 
purchase  of  a  propi'ty,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 

BOLITHO-STERLING 

Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4500  Main,  Suite  927 

Kansas  City,  MO  64111 

Office;  (816)  932-5310 

JAMES  C.  STERLING 

PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 

FREE  FEATURES,  Columns  and  Fillers 
-  Senior  Interest,  Health,  Finance  and 
more,  camera  ready,  9  and  12  pica. 
Free  with  copy  of  your  paper.  Newspap¬ 
er  Feature  Report,  Box  A-1206,  Lans- 
downe,  PA  19050. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

Run  your  ad  for 

12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 

DEAN  WAITE 

Media  Services  Division 

Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

GAUGER  MEDIA  SERVICE 

Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942  2661 
Newspapers  -  Shoppers  -  Trade  Journals 

9 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 

Phone  (614)  889-9747 

FAX  (614)  889-2659 
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NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

FAX  (205)  566-0170 

CHICAGO  SUBURBANS  serving 
affluent  cities-communities,  central 
printing  plant.  Gross  $2.5  million. 
Cash,  some  terms.  Desire  quick  sale. 
WESTERN  IOWA  non-competitive 
weekly,  gross  $410,000,  with  real 
estate,  $440,000.  $110,000  cash 
flow.  Terms. 

CATTLE  FARM  newspapers,  magazines, 
western  US,  headquartered  in  major 
city.  $1.5  million,  profitable.  $1.75 
million,  negotiable,  terms. 

MINNESOTA  SHOPPER,  Gross  $1.1 
million,  full  plant,  four-unit  web  press, 
regional  concept,  includes  real  estate. 
Terms  to  qualified  buyer. 

For  further  information,  contact; 
ROBERT  N.  BOLITHO 
Bolitho-Sterling 

4500  Main,  Suite  927 

Kansas  City,  MO  64111 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  '30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 

Robert  Houk,  PO  Box  1584 

Tubac,  AZ  85646  (602)  398-9112 

FLORIDA  WEST  COAST  WEEKLY.  Write 
editorial  product,  no  competition, 
43,000  paid,  4-5  pages  of  legals, 
grossing  $400,000  1989,  profitable, 
good  franchise  in  expanding  market, 
owners  retiring.  Write  Box  3675,  Editor 
&  Publisher. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 

215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
nnanclal  Planning 

Contact  Gloria  Bushelman 

600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 

PACIFIC  NORTHWEST  -  Small  town 
near  rapidly  expanding  metro  area. 
$200,000  gross.  Perfect  for  man/wife 
team.  $25,000  down,  easy  terms  on 
$125,Ci00  balance.  Box  3684,  Editor  & 
Publisher. 

PROFITABLE  SC  Colorado  weekly. 
Asking  $70,000.  Good  for  beginners, 
young  retirees.  Area  of  lakes,  ranches, 
farms.  (719)  438-5352  days. 
438-5868  evenings. 

PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 

RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WEEKLY  FREE  want  ad  publication.  21 
years  old.  Gross  $750,000.  Excellent 
cash  growth.  Strong  profit  track  record. 
Owner  ready  to  retire.  No  family  to  take 
over.  Can  operate  without  owner  partici¬ 
pation.  Central  CA.  Write  Publisher, 
Bulletin  Board,  PO  Box  4220,  Fresno, 
CA  93744. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

WEEKLY  located  in  beautiful  Hawaii 
grossing  $1,600,000.  Profitable,  good 
growth,  terms  negotiable.  Phone  (814) 
454-7103,  ask  for  David  Else. 

BEAUTIFUL  NAPLES  in  fast-growing 
southwest  Florida.  Top  quality  success¬ 
ful  shopper  with  unique  format. 
$400,000  gross  in  '88,  $800,000 
projected  for  '89.  Will  sell  35%  for 
$2(10,000.  Great  investment  opportun¬ 
ity.  John  Freshwater  (813)  649-5252. 

There  are  men  who  are 
happy  without  knowing  it. 
Vauvenargues 

FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 

NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 
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NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBLICATIONS  FOR  SALE 

FLORIDA  free  monthly  magazine  type 
specialty  publication,  nine  years  old. 
Well-established  distribution.  Great 
potential,  owner  retiring.  Ideal  for 
couple.  Will  train  buyer.  Good  cash  flow 
of  $250,000  plus  gross.  $300,000 
with  terms.  Box  3709,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telelmarketing  company. 
CIRCULATION  DEVtLOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Inquire  about  our  fresh  approach.  Cana¬ 
da's  foremost  authority  m  circulation 
telemarketing  is  now  available  in  the 
U.S.A.  Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


CONSULTANTS 

D.M.D.  CONSULTING  GROUP 
Professional  consultation  in  all  phases 
of  newspaper  operations.  Market 
assessment  and  strategic  plans  in 
advertising,  marketing  and  circulation: 
Complete  confidence,  (204)  682-2719 


PRODUCTION  MAIL-SYSTEMS, 
TRAINING  AND  POSTAL 
TROUBLESHOOTING. 
W.H.  BELL  (312)  349-6307. 


INDUSTRY  SERVICES 


MARKETING  SERVICES 


•  ADVERTISE  your  Marketing  Services 
in  E&P  Classifieds!  Call  or  write  today! 
Classified  Advertising  Department 
Editor  &  Publisher 
11  W.  19th  St. 

New  York,  NY  10011 
(212)  675-4380. 


SERVICE  i  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

CAMERA 

Horizontal  camera  and  light  Spartan  1 
(no  lens  or  vacuum  pump)  Macbeth 
Model  1  size  04.  Quartz  lamp  set  up 
total  $2,000.  Call  or  write  Ron  Darr, 
North  Shore  Weeklies,  2  Washington 
Street,  Ipswich,  MA  01938. 

(508)  356-5141. 


CHEMCO  no.  1270  Spartan  III  roll  film 
camera,  including  auto  contact  screen, 
film  transport,  reversing  lens,  4-lamp 
light  system,  GAM  exposure  control.  3 
years  old.  (iontact  George  Willard  at 
(313)  469-4510. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


Computer  software 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

108  Baldwin  CNTVR;  6/1  Muller  MLR 
227S  inserter  (818)  885-5995. 

•  24-P,  48-P.  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX.  MAIL  ROOM  (CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availabiliW. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


INSERTERS 
6-24P  Harris 
320  Kansa 
Both  in  use  daily. 

In  great  condition 
Perfect  for  smaller  paper 
Call  for  video  demo 
tape-information. 

RALPH  LONG 
l-(715)-833-9257 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

(4)  Harris  Micro  Stores 
(2)  Whole  Megs. 

(2)  1/2  Megs. 

(2)  140  Enterfaces 
1420  Harris  Terminal 

(5)  Format  Harris  Terminals 

(8)  Reg  Harris  Terminals  Tally  printer 
Call  Mike  Zink  at  (216)  8^-1200 
Alliance,  OH 


APS  5-U  typesetter  by  Autologic.  Able 
to  be  upgraded.  Typesets  up  to  57 
picas.  Comes  with  additional  lens  allow¬ 
ing  typesetting  up  to  70  picas.  Charac¬ 
ter  resolution  rated  from  720  to  1,440 
scan  lines  per  inch.  Speed:  4,000 
agate  lines  per  minute,  per  1 1  pica  line. 
Comes  with  Loge  RC  miser-function 
processor.  Available  no  later  than  July 
1st.  Contact  Steve  Clark,  Times  Publi¬ 
cations,  Beaverton,  OR  (503) 


FOR  SALE:  Harris  parts  for  2500  and 
2200  systems.  Call  (201)  265-2448. 


LINOTRON  202.  Dual  Floppy  $6,000; 
LINOTRON  202,  Hi-Spd,  Hi-res, 
$8500;  LINOTRON  202W.  $11,000; 
LINOTRON  202W,  Dual  Floppy, 
$17,500;  MCS  8400  Typesetter  w/5(30 
Font  option,  105  Fonts  $15,000. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  F^ax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


684-0360. 


CAMEX  LASER  TYPESETTER  with 
Proofer,  Breeze  Term,  and  Scanner, 
System  Controller  with  80  Meg  drive,  2 
proformers,  250  fonts.  $55,000. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


FOR  SALE:  Delta  Data  5000  terminals 
and  parts.  Star  Xylogics  main  frames 
32K  and  8K,  fixed  head  discs,  many 
related  spare  parts.  Compugraphic 
headliner  72001.  Star  AUfOEDIT  E. 
(201)  744-3014.  David  Dougherty. 


For  Sale  -  Compugraphic  Videosetter 
Universal,  SN  494,  with  8  fonts  and 
spare  parts.  Available  immediately. 
Also  Harris  front  end  system.  Call  or 
write  for  list  of  items  for  sale  and  prices. 
Bob  Bryan,  300  Fourth  Ave.  SE,  Cull¬ 
man,  AL  35055.  (205)  734-2131. 


Civilization  exists  precisely 
so  that  there  may  be  no 
masses  but  rather  men 
alert  enough  never  to 
constitute  masses. 

George  Bemanos 


PRESSES 


CUSTOM-BILT  3-Knife  trimmer. 

Mdl  TK300,  S/N  8131. 

For  Goss  SC,  SSC,  or  Suburban 
folder.  $28,500.  Available  Now. 
ONE/Atlanta 

(404)458-9351  FAX(404)458-5836 

DON'T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int'l  Press  Sales 
(913)  362-8888  or  telex  275257. 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
lypsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


Idkor&PufaMMr 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


CLASSIFIED  ADVERTISING 
Ord«r  Blank 


DOUBLE-WIDTH 
NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Harris  1600,  12  units,  4  decks 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Metro  upper  former 
T.K.S.,  5  units,  1  deck,  3:2 

23- 9/16"  CUTOFF 

Goss  Metroliner,  9  units,  4  decks 
Goss  Metro  add-on  units 
Goss  Flexoliner,  8  units,  3  decks 
Crabtree  Crusader,  8  units,  2  decks 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45"  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

ONE  GOSS  MARK  V  8-UNIT  PRESS 
Consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  V  6-UNIT  PRESS 
Consisting  of: 

6  -  Standard  printing  units 
1  -  Half  deck 

4  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4" 

2  -  4-Bar  angle  bar  sections 

6  -  Full  digital  Goss  reels  (40”) 
Electric  compensators,  skip  slitter 
ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40"  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units 

4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Caii  (212)  675-4380 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

HARRIS  NEWSPAPER  WEB 

N-800/845  -  Various  configurations 

V-15A  -  Four  (4)  units 
Complete  rebuilt  units 
Complete  rebuilt  JF-7  folder  &  drive 
Available  for  immediate  shipment 

V-15-A  -  Eight  (8)  units 
Continuous  inker 
Circumferential  regester  all  units 
One  (1)  JF-25  folder  wiht  balloon 
Available  as  is  or  completely  rebuilt 

V-25  -  Eight  (8)  units 
Two  (2)  JF-10  folders 
100  Hp  SCR  drive 
Butler  splicere 

Available  as  is  or  completely  rebuilt 

These  press  systems  are  owned  by  EGS 
Americas,  Inc.  and  are  available  on  a  as 
is  basis  or  completely  rebuilt. 

EGS  Americas,  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


Press  drives  and  two  motors.  1968 
Fincor  drive.  1984  100  horse  power 
Reliance  DC  motor,  240  volts  and  1968 
75  horsepower  motor.  Westinghouse  DC 
motor,  280  volts.  Available  June  1989. 
Ciall  Paul  Daunt  (313)  664-7403. 


Name  ^ 

Company. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1989 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.80  per  Kne,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additkmai  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payineiit  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65:  26  to  51  times  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  nrfas  available  upon  raquaat. 


Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edttor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _  Title _ 

Company _ 

Nature  of  Business _ 

Address _ _ Ste./Apt. _ _ 

City  _ _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


■I 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7- Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- IJnit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder  1978 

5- Unit  Community,  SSC  folder  1980 

6- Unit  Community  {4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

8- Unit/twin  folder  Suburban  S-2000 
series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1977  excel¬ 
lent  condition 

4- Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

3- Unit  Vanguard  31" 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


HELP 

WANTED 


ACADEMIC 


JOURNALISM  POSITION 
Tenure-track  assistant  professor.  Fall 
1989.  Ph.D.  desirable.  12-hour  load, 
teaching  introductory  journalism  and 
news  writing,  as  well  as  freshman  and 
sophomore  composition.  Salary  negoti¬ 
able.  Committee  will  begin  screening 
applicants  May  1.  Send  letter  of  appli¬ 
cation,  vita  and  card  for  acknowledge¬ 
ment  to  Leonard  G.  Heldreth,  English 
Department,  Northern  Michigan  Univer¬ 
sity,  Marquette,  Ml  49855.  EO/AAE. 


SOUTHERN  ILLINOIS  UNIVERSITY 
OF  CAR  BON  DALE  - 
SCHOOL  OF  JOURNALISM 
seeks  to  hire  an  assistant  professor  to 
teach  undergraduate  and  graduate 
courses  in  photojournalism  and  graphic 
communication,  work  with  news- 
editorial  and  advertising  students  in 
developing  their  visual  presentation 
skills,  and  conduct  research  in  speciali¬ 
zation.  The  doctorate  are  ABD  in  jour¬ 
nalism,  mass  communication,  or 
related  field  is  required.  Mass  media 
experience  and/or  research  credentials 
preferred.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume  and 
three  letters  of  references  to: 

Chair,  Faculty  Search  Committee 
School  fo  Journalism 
Southern  Illinois  University 
Carbondale,  IL  62901-6601. 

Deadline  is  April  7th  or  until  filled. 
Southern  llllinois  University  at  Carbon- 
dale  is  an  Equal  Opportunity  Affirmative 
Action  Employer. 


HELP  WANTED 


ACADEMIC 


THE  AMERICAN  UNIVERSITY 
WASHINGTON,  D.C. 

FACULTY  VACANCY  IN  WRITING 

SCHOOL  OF  COMMUNICATIONS 

Position  available  for  1989-90  academ¬ 
ic  year  as  assistant  professor,  one-year 
non-tenure  track  renewable  appoint¬ 
ment,  in  the  School  of  Communication, 
beginning  August  1989. 

Responsibilities;  Teaching  three  or  four 
sections  of  the  basic  undergraduate 
writing  course,  writing  for  Mass 
Communication,  each  year  as  well  as 
appropriate  advanced  writing  or  media 
studies  courses,  overseeing  the  part- 
time  faculty  teaching  the  basic  writing 
course  and  the  graduate  fellows 
assigned  as  tutors,  making  significant 
professional  and/or  scholarly  contribu¬ 
tions,  assisting  in  program  develop¬ 
ment,  student  advising,  and  School  and 
University  service. 

Qualifications:  M.A.  in  discipline  or 
relevant  field.  Previous  college-level 
teaching  experience  required;  signific¬ 
ant  professional  experience  preferred.  A 
record  of  publication  essential. 

Salary  competitive,  dependent  on  qual¬ 
ifications  and  experience.  C.V.  and 
three  letters  of  recommendation  should 
be  sent  tO:  Writing  Search  Committee, 
School  of  Communication,  The  Ameri¬ 
can  University,  Washington,  DC 
20016.  The  Committee  will  begin 
reviewing  applications  April  17,  1989. 
The  American  University  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  employ¬ 
er.  Applications  from  women  and 
minorities  are  particularly  invited. 


The  Division  of  Communication  at  The 
University  of  Wisconsin  -  Stevens  Point, 
a  comprehensive  communication  prog¬ 
ram  with  instruction  in:  Advertising, 
Broadcasting,  Film,  Interpersonal 
Communication,  Journalism,  Organiza¬ 
tional  Communication,  Public  Rela¬ 
tions,  Speech/Rhetoric,  is  looking  for 
outstanding  teacher  to  teach  an  area  of 
specialty  and  other  courses  across  our 
communication  curriculum.  Send  letter 
of  application,  resume,  transcripts,  and 
3  letters  of  reference  to  Dr.  James  Moe, 
Associate  Dean  and  Head,  Division  of 
Communication,  University  of  Wiscon¬ 
sin  -  Stevens  Point,  Stevens  Point,  Wl 
54481  by  April  20th  for  priority  consid¬ 
eration.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


ROOSEVELT  UNIVERSITY,  assistant 
professor  of  journalism,  tenure  track, 
starting  fall  1989.  Master’s  or  Ph.D. 
with  significant  professional  experience 
requir^.  Graduate  and  undergraduate 
programs  with  emphasis  on  effective 
teaching  and  professional  preparation. 
Primarily  news-editorial.  Starting  salary 
$27,500  for  academic  year.  Affirmative 
action,  equal  opportunity  employer. 
Deadline:  April  30.  Apply  to:  Charles- 
Gene  McDaniel,  chairperson.  Depart¬ 
ment  of  Journalism,  Roosevelt  Universi¬ 
ty,  430  S.  Michigan  Ave.,  Chicago,  IL 
60605. 


The  University  of  Montana  School  of 
Journalism  has  an  opening  for  an  assis¬ 
tant  professor  who  can  teach  practice 
courses  in  reporting,  writing  and  editing 
and  lecture  courses  in  at  least  two  broad 
fields  such  as  media  history,  role  in 
society,  ethics,  law,  management. 
Newspaper  reporting  and  editing  experi¬ 
ence  required,  master’s  degree  desir¬ 
able.  Salary  $25-26,000  for  academic 
year  beginning  September  1,  1989. 
Applications  must  be  postmarked  no 
later  than  May  1,  1989.  Send  letter, 
resume  and  names  of  at  least  three 
references  to  Robert  C.  McGiffert, 
Chairman,  Search  Committee,  School 
of  Journalism,  University  of  Montana, 
Missoula,  Montana  59812.  The  Univer¬ 
sity  of  Montana  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


So  long  as  men  worship  the 
Caesars  and  Napoleons, 
Caesars  and  NapoJeans  will 
duly  rise  and  make 
them  miserable. 

Aldous  Huxley 


ADMINISTRATIVE 

CONTROLLER 

Challenging  Controller  position  at  a 
60,000  plus  daily  newspaper  in  eastern 
lower  Michigan.  Candidate  must  have  at 
least  5  years  experience  as  a  controller 
or  chief  accounting  officer  at  a  daily 
newspaper.  MBA  or  CPA  is  a  plus.  We 
are  a  dynamic,  growing  organization. 
Competitive  salary  and  benefits.  Please 
forward  your  confidential  reply  to  Box 
3707,  Editor  &  Publisher. 


H STUDENT  PUBLICATIONS  ADVISERS 

Twelve-month  administrative  position  assuming  supervisory 
responsibility  for  budgets,  advertising  and  fifty  plus  students  in 
publications  of  weekly  student  newspaper  and  232-page  yearbook; 
MAC  system;  teach  up  to  one  class  a  term  in  Communication 
Department;  M.A.  or  professional  equivalent  required,  print  jour¬ 
nalism  experience  essential. 

Position  begins  August  15;  salary  $18,000-$22,000  dejoending  on 
qualifications;  screening  begins  April  15  and  will  continue  until  the 
position  is  filled. 

Send  resume,  three  current  reference  letters  and  transcripts  to: 

Chair  of  Communications  Search  Committee 
Office  of  Academic  Affairs 

UNIVERSITY 

OF 

EVANSVILLE 

1800  Lincoln  Avenue 
Evansville,  IN  47722 
Tel:  (812)  479-2278 

^  AA/EOE  — ■ 


HELP  WANTED 


ADMINISTRATIVE 


CREDIT/COLLECTION  MANAGER 
This  position  offers  the  oppottunity  for 
growth  and  advancement  in  a  goal 
oriented  organization.  The  qualified 
candidate  must  be  a  motivated  self¬ 
starter  with  five  years  of  proven  experi¬ 
ence  in  newspaper  credit  and  collec¬ 
tions.  Ability  to  prove  measurable 
results  immediately  is  essential. 
Outstanding  benefit  package  available. 
Please  send  your  resume  to: 

Bill  Thyken,  Controller 
The  Press  Democrat 
PO  Box  569 
Santa  Rosa,  CA  95402 
(EOE) 


GENERAL  MANAGER  | 

We’re  looking  for  a  hi-energy,  hands-on 
GM  to  lead  our  company  (which  just 
completed  its  third  record-breaking 
year)  to  even  greater  heights.  Our  7 
weekly  newspapers  are  quality  products 
serving  some  of  NYC’s  finest  up^le 
neighborhoods.  Continuing  expansion  is 
planned,  with  new  publications  slated 
for  1989-90.  This  is  an  unusual  oppor¬ 
tunity  with  excellent  salary  plus  bonus 
package.  Send  letter  (with  salary  history 
and  career  objectives)  and  resume  to  Ed 
Weintrob,  Publisher,  Brooklyn  Paper  I 

Publications,  26  Court  Street,  Brook-  8 

lyn,  NY  11242.  9 


GENERAL  MANAGER 
Zone  2  weekly  is  seeking  an  exper¬ 
ienced  general  manager  with  a  proven 
track  record  of  generating  sales  in  a 
competitive  market.  Complete  P&L 
responsibilities.  Competitive  salary, 
incentive  and  benefits  package.  Please 
send  resume  in  strictest  confidence  to 
Box  3719,  Editor  &  Publisher. 


PUBLISHER 

Established,  fast-growing,  midwest 
publishing  corporation  seeks  exper¬ 
ienced  publisher.  Knowledge  of  adver¬ 
tising,  sales,  and  marketing  essential. 
Send  resume  and  salary  history  tO:  PO 
Box  1052,  Fort  Dodge,  Iowa  50501.  Or 
for  further  information,  call  l-(800) 
247-2000,  Ext.  1114. 


_ ADVERTISING _ 

ADVERTISING  SALES  Rep  for  20-year 
old  entertainment  magazine.  Heavy 
outside  cold  call  selling.  $400/week 
draw.  Resume:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


ADVERTISING  DIRECTOR 
Experienced  sals:  leader  to  head  sales 
of  suburban  Milwaukee  area  shopper, 
three  zone,  40,000  circulation,  in 
rapidly  growing  retail  community.  Write 
Publisher,  Select  Publicat;ons,  PO  Box 
170,  202  North  Hartland,  Wl  53029. 


ADVERTISING  DIRECTOR 
We’re  looking  for  a  high  energy,  idea 
person  who  can  lead  our  advertising 
staff  to  new  heights.  Austin’s  economy 
is  improving  and  so  is  our  business 
publication.  You  will  be  responsible  for 
directing  six  sales  reps  including  classi¬ 
fied.  You  must  be  motivated  and  organ¬ 
ized.  Good  salary  and  bonuses  for  this 
key  management  position.  Send  resume 
of  qualifications  and  salary  history  to 
Don  Cooper,  Publisher,  Austin  Business 
Journal,  1301  Capital  of  Texas  High¬ 
way,  Suite  C200,  Austin,  TX  78746. 
No  phone  calls,  please. 


ADVERTISING  DIRECTOR 
Needed  for  23,500  weekly  and  13,000 
daily  in  Orange,  Texas  (Cox  newspap¬ 
ers.)  Competitive  salary  and  benefits. 
Send  resume  and  salary  history  to 
Publisher,  The  Orange  Leader,  PO  Box 
1028,  Orange,  TX  77630. 
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ADVERTISING  DIRECTOR 
Award-winning  daily  newspaper  in 
beautiful  south  central  Wisconsin  is 
seeking  the  right  person  to  motivate  and 
direct  a  young  and  energetic  sales  staff. 
We’re  small  (5,300  circulation),  but  we 
are  part  of  a  newly  formed  group  with 
tremendous  advancement  potential. 
Salary  based  on  experience  plus  excel¬ 
lent  benefits.  Send  resume  with  refer¬ 
ences  to  Jim  Bowers,  Publisher,  Bara- 
boo  News-Republic,  PO  Box  9,  Bara- 
boo,  Wl  53913. _ 

ADVERTISING  SALESPERSON 
Experienced  salesperson  to  join  our 
expanding,  progressive  sales  team  in 
Kanasas  fastest  growing  market. 
University  town,  good  quality  of  life. 
(Candidate  will  generate  new  business 
from  major  advertisers  in  Lawrence- 
Topeka-Kansas  City.  Submit  resume, 
cover  letter,  salary  history  and  refer¬ 
ences  to:  Gene  Armstrong,  Advertising 
Director,  Journal  World,  PO  Box  888, 
Florence,  KS  66044-0888. 

ADVERTISING  DIRECTOR  -  Immediate 
opening  at  17,000  circulation  daily 
newspaper  in  competitive  New  Jersey 
market.  Successful  candidate  will  be 
responsible  for  25-person  department. 
Retail  sales  and  management  experi¬ 
ence  necessary;  TMC/weekly  newspaper 
experience  a  plus.  Salary  commensu¬ 
rate  with  ability  to  improve  sales  -  based 
in  the  mid-$40’s.  Please  send  resume 
with  letter  of  introduction  to  Box  3714, 
Editor  &  Publisher.  Confidentiality 
assured. 

ADVERTISING  DIRECTOR 
The  ideal  candidate  for  this  position 
with  our  9,000  circulation  daily  in 
Oroville,  CA  will  have: 

An  aggressive  attitude  toward  sales 
An  equally  aggressive  belief  in 
customer  service 

And  the  ability  to  organize  &  implement 
a  budget  and  promotion  calendar. 

If  your  desires  include  being  part  of  a 
professional  management  team  in  a 
smaller  community,  send  your  resume 
and  a  cover  letter  to  David  B.  Martens, 
The  Mercury-Register,  2081  Second 
St.,  Oroville,  CA  95965. 

ADVERTISING  PROS 
Wanted  in  Ohio  and  Northern  New 
Jersey  for  expanding  monthly  publica¬ 
tion  group.  Sales  and  supervisoiy  exper¬ 
ience  necessary.  In  return  you  will  own 
a  piece  of  the  action.  Send  resume  plus 
cover  letter  to  Michael  J.  Murrray, 
Publisher,  Business  Digest,  2449  Golf 
Road.  Philadelphia,  PA  19131. 

ADVERTISING  SALES  MANAGER 

PENNYSAVER  Magazine,  southeastern 
Michigan's  fastest  growing  shopper  is 
looking  for  a  proven  Advertising  Sales 
Manager.  Candidate  must  have  a 
winning  track  record  and  be  able  to 
prove  It.  Send  resume  with  salary 
requirements  to  PO  Box  46505,  Mount 
Clemens,  Ml  48043. 


CLASSIFIED  SALES  MANAGER 
needed  for  America’s  fastest  growing 
newspaper.  Must  have  previous  experi¬ 
ence  in  phoneroom  operations  and 
knowledge  of  front  end  system.  Best 
candidate  will  possess: 

-  Strong  motivational  skills 
-  Leadership  qualities 
-  Creative  talent 

Telemarketing  and  Recruitment  Adver¬ 
tising  experience  a  big  plus.  Good  salary 
and  excellent  company  benefits.  Send 
resume  and  salary  requirements  to: 

Jim  Hollenbeck,  C.A.M. 

The  Palm  Beach  Post 
PO  Box  24700 
West  Palm  Beach.  FL  33416 
Equal  Opportunity  Employer 

CO-OP  ADVERTISING  SALES 
Opportunity  for  co-op  sales  coordinator 
in  zone  6  top-ten  market.  Applicant 
should  have  two  years  media  sales 
experience  with  an  emphasis  in  co-op. 
Qualifications  should  include  strong 
presentation  skills  and  the  ability  to 
coordinate  sales  calls  with  the  retail 
staff.  Send  cover  letter,  resume  and 
salary  requirements  to  Department 
332,  PO  Box  4747,  Houston,  TX 
77210-4747. 


DISPLAY  SALES  MANAGER 
CLASSIFIED 

Major  daily  seeks  experienced  classified 
professional  to  manage  display  sales 
staff.  Desire  individual  with  proven 
track  record,  experience  in  competitive 
marketplace  beneficial.  If  you’re  inter¬ 
ested  in  joining  an  aggressive  newspap¬ 
er  in  one  of  the  largest  markets  in  the 
country,  send  a  resume  with  salary 
requirements  tO:  Jerry  Scott,  Classified 
Advertising  Manager,  Fort  Worth  Star- 
Telegram,  400  W.  Seventh  St.,  Fort 
Worth,  TX  76101. 


MARKETING  DIRECTOR 
If  you  have  a  bundle  of  promotion  ideas 
with  the  experience  to  sell  them  and 
lead  a  two-person  ad  staff,  our  small, 
midwestern  daily  needs  you  now.  We’re 
part  of  a  growing  national  group  with  an 
ever  increasing  need  for  top-level 
talent,  so  this  position  could  be  your 
springboard  to  a  general  manager  or 
publisher  position.  Start  at  $20,000 
plus  incentive  and  benefits  package. 
Send  resume  now  to  Box  3711,  Editor 
&  Publisher. 


OUTSIDE  SALES  MANAGER 
Outside  sales  manager  for  34,000  daily 
and  36,000  Sunday  newspaper. 
Results-oriented,  hands-on  manager 
responsible  for  organizing,  training  and 
motivating  a  retail/classified  display 
staff  of  nine.  Excellent  compensation 
package  includes  salary,  incentives, 
comprehensive  medical,  life,  dental 
plan  and  401k.  Send  resume  with 
salary  history  to  Gene  Hunter,  The 
Rapid  City  Journal,  PO  Box  450,  Rapid 
City,  SD  57709, 


RETAIL  ADVERTISING 
SALES  MANAGER 

An  East  Coast  daily  newspaper  is  seek¬ 
ing  an  advertising  sales  management 
professional  to  take  over  the  leadership 
and  direction  of  the  retail  advertising 
department.  You  will  be  responsible  for 
the  local  R.O.P.  ad  sales  of  the  news¬ 
paper.  The  responsibilities  of  this  posi¬ 
tion  include  supervision  of  a  sales  staff 
of  ten,  hiring  and  training  salespeople, 
contact  with  important  accounts,  and 
coordination  with  other  advertising 
sales  departments.  The  qualified  candi¬ 
date  will  have  the  ability  to  manage 
people,  a  solid  understanding  of  mark¬ 
eting  and  advertising,  sales  training 
skills,  good  selling  skills  and  the  ability 
to  apply  them  in  sales  calls,  the  ability 
to  meet  with  top  advertising  marketing 
executives,  proticiency  and  fluency  in 
the  English  language,  accuracy  in  spell¬ 
ing  and  the  ability  to  achieve  and  main¬ 
tain  effective  working  relationships. 
Advertising  media  sales  exprience  of  a 
minimum  of  four  years  and  advertising 
sales  management  of  two  years  are  a 
must.  We  offer  company  paid  health, 
life,  dental  and  optical  benefits,  a 
pension  plan,  vacation  and  holidays. 
Starting  salary  is  commensurate  with 
experience.  Attractive  bonus  plan  in 
addition  to  salary.  This  is  a  unique 
opportunity  to  prove  your  advertising 
sales  management  ability  in  a  competi¬ 
tive  newspaper  market  situation.  Please 
send  your  resume,  or  call: 

Jim  Passage 
Passage  &  Associates 
10001  Fourth  Ave.,  Suite  3200 
Seattle,  WA  98154 
(206)  622-6330. 


He  that  would  have  fruit 
must  climb  the  tree. 

Thomas  Fuller 

SALES  MANAGER 

Publisher  of  catalogs  for  malls  and 
retailers  seeks  experienced  manager  for 
12-person  staff.  Fast  paced  growth 
opportunity.  Resumes  in  confidence  to: 
President,  W.T.  Quinn,  Inc.,  285 
Davidson  Ave.,  Somerset,  NJ  08873. 


SOUTHEASTERN  Michigan’s  fastest 
growing  publication  is  looking  for  a 
successful,  goal-oriented  sales 
representative.  We  offer  a  starting 
salary,  liberal  sales  commission,  auto 
allowance,  full  benefits-dental.  Open¬ 
ings  in  Oakland,  Macomb,  Wayne  Coun¬ 
ties.  Ask  for  Larry  (313)  469-1600. 

The  Las  Vegas  SUN  is  seeking  a  #1 
account  executive  to  join  a  growing 
team  of  professionals.  The  qualified 
candidate  will  have  a  demonstrated 
success  history,  have  a  desire  to  grow 
professionally,  and  unafraid  to  use  this 
experience  to  produce  results.  Las 
Vegas,  with  snowskiing  30  minutes 
away,  boating,  fishing,  and  camping 
offers  many  recreational  opportunities. 
Las  Vegas,  with  750,000  full-time  resi¬ 
dents,  a  mostly  ideal  climate,  is 
projected  to  grow  to  1  million  residents 
in  the  next  ten  years.  Excellent  salary 
and  commission  structure  for  the  most 
aspiring.  Send  resume  in  confidence  to 
the  Personnel  Director,  Las  Vegas  Sun, 
PO  Box  4275,  Las  Vegas,  NV  89106. 


VICE  PRESIDENT  OF  SALES 
Northern  Virginia  weekly  looking  for 
Vice  President  of  Sales.  This  candidate 
must  have  strong  sales  background  and 
management  skills  to  motivate  10  high- 
powered  sales  people  in  a  very  competi¬ 
tive  market.  Excellent  salary  and 
commission  package.  Excellent  fringe 
benefits.  Send  resume  to  Jane  Hardi¬ 
son,  Vice  President  of  Personnel,  Arun¬ 
del  (Communications,  13873  Park 
Center  Road,  Suite  301,  Herndon,  VA 
22071.  (703)  471-9596, 

The  Las  Vegas  SUN  has  an  excellerit 
opportunity  for  an  experienced  Classi¬ 
fied  Advertising  Manager  to  lead  a  staff 
of  25.  The  ideal  candidate  will  possess 
creative  sales  abilities,  solicit  experi¬ 
ence  and  the  leadership  background  tc 
develop  classified  to  new  heights.  Las 
Vegas’s  booming  economy,  recreational 
amenities  and  famous  night  life  provide 
an  excellent  career  opportunity.  Excel¬ 
lent  compensation  package  including 
quarterly  MBO.  Send  resume  and  letter 
of  introduction  to  the  Personnel  Direc¬ 
tor,  Las  Vegas  Sun,  PO  Box  4275,  Las 
Vegas,  NV  89106. 


irS  A  CLASSIFIED  SECRET! 

WeHl  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  well  dis¬ 
card  your  reply. 


A  PROGRESSIVE  COMPANY  seeks  its  RETAIL  ADVERTISING  MANAGER 
revenue  leader  of  the  future.  Advanced  The  Anderson  Herald-Bulletin  is  looking 
PC-faced  electronic  ad  composition  and  for  a  Retail  Advertising  Manager  to 
major  advertising  research  will  arrive  provide  direction  and  inspiration  for  a 
when  you  do.  If  you  don’t  mind  moun-  stable,  full-time  staff  of  seven  commis- 
tains,  national  park  and  scenery,  your  sioned  outside  reps,  one  inside  rep,  and 
family  could  be  happy  in  Idaho  Falls,  one  telemarketing  rep.  The  emphasis 
Idaho  is  a  well-educated  and  attractive  will  be  on  training,  coaching,  and  team- 
community.  You  will  be  supported  and  building.  Sales  development  and  orga- 
given  a  license  to  innovate.  Write  Jerry  nizational  skills  are  essential.  Anderson 
Brady,  Publisher,  The  Post  Register,  PO  is  a  friendly,  hometown  community  40 
Box  1800,  Idaho  Falls,  ID  83403.  fniles  northeast  of  Indianapolis.  The 

- - - -  H-B  dominates  the  100,000-plus  coun- 

OPPORTUNITY  to  move  to  Northern  ty  with  84%  reach  and  35, 0()0  circula- 
New  England  for  proven  advertising  t'on  daily  and  Sunday.  We  offer  excel- 
superstar.  Family-owned,  marketing-  lent  commission  and  benefits.  Reply  to 
oriented,  14,000  daily  has  opening  as  Paula  Jones,  Marketing  Director, 
result  of  recent  staff  promotions.  Team  Herald-Bulletin,  PO  Box  1090,  Ander- 
players  only.  Box  3685,  Editor  &  son,  IN  46015.  Equal  Opportunity 
Publisher.  Employer. 
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ART/EDITORIAL 


CHIEF  ARTIST 

We  need  a  builder  who  can  develop  a 
staff  and  deliver  art  and  graphics  that 
match  the  quality  of  our  news  report. 
Mac  skills  a  must.  Resume  and  tear- 
sheets  to:  Assistant  Managing  Editor, 
The  Spokesman-Review,  PO  Box  2160, 
Spokane,  WA  99210. 


ARTIGRAPHICS 

ARTISTS 

We  seek  two  artists.  One  for  news 
graphics  and  one  for  promotion/ 
marketing.  Our  AM/PM  dailies  of 
109,000  circulation  in  Tidewater,  VA 
need  people  dedicated  to  quality  work 
in  our  quest  to  become  among  the  best¬ 
looking  papers  in  the  nation.  The  news 
artist  must  be  an  infpgraphics  specialist 
with  illustration  ability  and  have  experi¬ 
ence  in  use  of  color  and  Macintosh 
computers.  The  artist  for  marketing 
must  excel  in  illustration  and  have  some 
PC  ability.  Send  resumes  and  copies  of 
original  work  to  Michael  Asher, 
Graohics  Editor,  The  Daily  Press  Inc, 
M.P.  #1202,  PO  Box  746,  Newport 
News,  VA  23607. 


GRAPHIC  ARTIST 

The  Watertown  Daily  Times  needs  an 
experienced,  accomplished,  Macintosh 
trained  graphic  artist  to  work  with 
editors,  reporters  and  photographers  to 
produce  maps,  charts  and  other  visual 
aids,  and  to  help  design  color  feature 
pages.  Send  cover  letter,  resume,  work 
samples  and  references  to  Jan  Thies- 
sen,  Sundy  Editor,  Watertown  Daily 
Times,  260  Washington  Street,  Water- 
town,  NY  13601. 


CIRCULATION 


CIRCULATION  DIRECTOR 
For  rapidly  growing,  90,000  morning 
daily.  We  seek  a  well-rounded 
professional  with  a  minimum  of  10  to 
15  years  experience,  including  work  at 
the  first  or  second  level  of  circulation 
management.  Send  resume  to  Manager 
of  Human  Resources,  Daily  Herald,  PO 
Box  280,  Arlington  Heights,  IL  60006. 


CIRCULATION  DIRECTOR 
Our  service  record  is  excellent,  but  we 
need  an  organized,  sales-oriented  self¬ 
starter  to  direct  our  growth  and  increase 
our  penetration.  This  is  a  management 
team  spot  for  a  person  with  experience 
in  home  delivery,  sales  crews,  telemark¬ 
eting  and  communication.  Contact  Ed 
Darling,  The  Duncan  Banner,  PO  Box 
1268,  Duncan,  OK  73534. 


CIRCULATION  DIRECTOR 
Needed  for  13,000  circulation  daily  in 
southeast  Texas.  Competitive  salary  and 
benefits  (Cox  newspapers.)  Send 
resume  and  salary  history  to  Publisher, 
The  Orange  Leader,  PO  Box  1028, 
Orange,  TX  77630. 


CIRCULATION  SALES  MANAGER 

Daily  in  one  of  country’s  fastest-growing 
markets  seeks  creative  Circulation 
Sales  Manager.  The  Herald,  a  Washing¬ 
ton  Post  newspaper,  publishes  in  the 
highly  competitive  Puget  Sound  area  of 
Washington  State.  Qualified  applicants 
will  have  competitive  market  sales 
experience,  excellent  written  and  verbal 
communication  skills.  Highly  moti¬ 
vated,  creative  person  sought.  Competi¬ 
tive  salary,  commissions  and  benefits 
package  offered.  Training  and  responsi¬ 
bilities  will  provide  for  future  growth. 
Past  three  consecutive  sales  managers 
have  moved  to  circulation  manager 
positions.  Contact:  Karen  Arnold  at 
(206)  339-  3421  for  job  description, 
information  packet  and  application.  We 
expect  to  fill  the  position  quickly.  The 
Herald,  Everett,  WA.  EOE. 


HELP  WANTED 


CIRCULATION 


Circulation  Area  Managers  needed. 
73,000  daily  circulation.  Award¬ 
winning  newspaper.  All  benefits  and 
advancement  opportunities.  Zone  3. 
Call  Steve  (704)  252-5611  ext.  520. 


INDEPENDENT  HOME  DELIVERY 
DISTRIBUTORSHIP 
Must  be  bondable  and  have  DMV  print¬ 
out,  AM  delivery,  experience  preferred. 
Resume  to  Sacramento  Union,  Circula¬ 
tion,  PO  Box  2711,  Sacramento,  CA 
95812. 


MAGAZINE  CIRCULATION  MANAGER 
Fast  growing  publisher  with  leading 
magazine  has  an  opening  for  an  expe¬ 
rienced  pro.  Will  lead  great  fulfillment 
team  that  has  built,  paid  and  free 
controlled,  BPA  winners.  Solid  career 
growth.  Salary  commensurate  with 
experience.  Call  Paula  Payne  (817) 
776-9000. 


Seeking  experienced  Single  Copy 
Supervisor.  Will  manage  a  staff  of  five, 
responsible  for  35%  of  this  paper’s 
circulation.  Consider  relocating  to 
beautiful  Fort  Myers,  Florida,  home  to 
one  of  the  fastest  growing  papers  in  the 
nation. 

Send  resume  only  to:  Jo-Ann  Bradley, 
Human  Resources  Director,  News- 
Press,  2442  Anderson  Avenue,  Fort 
Myers,  FL  33901. 


DATA  PROCESSING 

ADVERTISING  SOFFWARE 
DEVELOPMENTS/SUPPORT 
Tampa  based  software  development 
firm  needs  individual  with  advertising 
and/or  accounting  experience.  Data 
Processing  knowledge  a  plus.  Non¬ 
smoking  environment.  Send  resume  to 
Collier-Jackson,  Inc.,  Attn:  Personnel 
Manager,  3707  West  Cherry  Street, 
Tampa,  FL  33607. 


HELP  WANTED 


EDITORIAL 


ARTS/ENTERTAINMENT 

Central  California’s  leading  newspaper. 
The  Fresno  Bee  (145,000  daily; 
175,000  Sunday),  is  looking  for  an 
energetic  leader  who  can  make  4  weekly 
arts  and  entertainment  sections  sparkle 
with  bright  writing  and  enticing 
graphics.  Our  ideal  candidate  has  solid 
editing  and  design  skills  and  has  a 
broad  range  of  interests  -  from  keeping 
up  with  popular  culture  to  bringing 
readers  the  best  of  a  lively,  local  fine 
arts  and  music  scene.  Applicants 
should  be  creative,  innovative,  organ¬ 
ized  and  have  excellent  "people”  skills 
to  get  the  most  from  a  talented  staff  of 
reporters,  editors,  photographers  and 
artists.  Salary:  high  $30’s.  Send  your 
best  work  plus  a  letter  telling  us  why  you 
should  be  our  new  staffer  to:  Holly 
Hayes,  Assistant  Features  Editor,  The 
Fresno  Bee,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 


ASSISTANT  CITY  EDITOR 
7-day  metro  (65,000  daily,  80,000 
Sunday)  has  immediate  OF^nings  for 
two  ACEs  -  one  dayside,  one  nightside. 
Excellent  salary,  benefits  package.  On 
track  to  full  Mac  pagination.  Occupy 
new  plant  by  autumn.  30  minutes  from 
major  city,  30  minutes  from  the  coun¬ 
try,  15  minutes  from  the  shore  in  zone 
5.  Nonsmokers  please.  Send  letter, 
resume,  personal  and  professional 
references  and  salary  history  to  Box 
3691,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
Zone  8,  34,000  daily  in  the  Rocky 
Mountains  looking  for  an  energetic, 
well-organized  editor  who  can  handle 
copy  quickly  on  deadline  and  work  with 
reporters  on  projects.  Work  Tuesday 
through  Saturday  shift  with  an  award¬ 
winning  staff  of  9  reporters.  Send 
resume,  references  and  clips  to  Box 
3689,  Editor  &  Publisher. 


DATA  BASE  MANAGER 

Busy  group  of  weeklies  seeks  self¬ 
starter  to  manage  HP  3000/42  and 
Collier-Jackson  Software.  Strong 
COBOL  experience  a  must.  Excellent 
benefits  package.  Salary  commensurate 
with  experience.  Send  resume  with 
salary  requirements  to  The  Princeton 
Packet  Inc.,  Personnel  Department, 
300  Witherspoon  Street,  PO  Box  350, 
Princeton,  NJ  08542. 


Culture  is  the  sum  of  all 
the  forms  of  art,  of  love 
and  thought,  which,  in 
the  course  of  centuries, 
have  enabled  man  to  be 
less  enslaved. 

Andre  Malraux 


Distribution  Manager 

The  Morning  Call,  the  daily  newspaper  of  the  Lehigh  Valley  of 
Pennsylvania,  is  seeking  an  individual  to  manage  our  distribution 
operation.  We  are  a  seven  day  a  week  operation,  with  product 
distributed  from  our  production  facility  in  center  city  Allentown,  PA, 
throughout  a  contiguous  nine  county  area,  including  Warren 
County,  NJ. 

The  distribution  manager  will  have  responsibility  for  the 
management  of  a  driver  group  nunibering  approximately  40  and  a 
fleet  of  approximately  30  14,000  GVW  trucks.  Customer  service 
expectations  are  uncompromising.  Initiative,  a  high  affinity  for  detail, 
strong  human  relations  skills  and  ability  to  operate  in  a  deadline 
environment  are  key  attributes  of  the  successful  candidate.  We  have 
a  strong  preference  for  an  individual  with  a  systems  orientation  and 
personal  computing  experience. 

The  Morning  Call  is  an  equal  opportunity  employer  and  offers  an 
excellent  work  environment  and  competitive  compensation. 
Interested  applicants  should  direct  their  inquiry  to:  Keating  Rhoads, 
Vice  President,  Finance  and  Operations,  The  Morning  Call,  101  N. 
6th  Street,  Allentown,  PA  18105. 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR 
News  ~  Large  Zone  5  daily  has  opening 
in  its  newsroom  operation.  Dynamic 
work  environment  with  aggressive 
Editor.  Excellent  location,  strong 
company  benefits,  and  an  exciting 
newsroom  to  work  in  with  good  growth 
oppportunities.  Send  resume  in  confi¬ 
dence  to  Box  3695,  Editor  &  Publisher. 


ASSISTANT  NEWS  EDITOR 
Responsible  for  slot  direction  of  11- 
person  universal  copy  desk.  Assists 
news  editor.  Graphic/design  strong! 
Monitor  page  production,  schedule 
personnel,  hands-on  layout/design 
direction  of  65,000  daily,  80,000 
Sunday  paper  in  Zone  5.  Good 
management) people  skills.  Excellent 
pay/benefits.  Equal  Opportunity/ 
Affirmative  Action  Employer.  Contact 
Lane  Wick,  News  Editor,  The  Kalama¬ 
zoo  Gazette,  401  South  Burdick  Street, 
Kalamazoo,  Ml  49003. 


ASSISTANT  EDITOR 
For  state-wide  weekly  business  news¬ 
paper  with  1 1-person  news  staff.  Candi- 
diate  should  have  strong  editing  and 
supervisory  skills.  Business  writing 
experience  is  required.  Send  cover 
letter,  clips,  and  complete  resume  with 
references  to  Bill  Chronister,  Editor, 
Arizona  Business  Gazette,  PO  Box 
1950,  Phoenix,  AZ  85001. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


ASSISTANT  NEWS  EDITOR 
The  Arizona  Republic  is  seeking  an 
experienced  News  Desk  person  with 
good  news  judgment  and  solid  editing 
skills.  Write:  Managing  Editor,  The 
Arizona  Republic,  PO  Box  1950,  Phoe¬ 
nix,  AZ  85001. 


ASSISTANT  CITY  EDITOR 
Centre  Daily  Times,  a  Knight-Ridder  in 
a  central  Pennsylvania  college  town 
needs  an  assistant  city  editor  to  help 
direct  a  ten-person  reporting  staff.  The 
job  requires  good  word  and  content 
editing  skills  and  an  ability  to  manage 
people  and  stories.  Send  resume  and 
clips  to  Robert  H.  Ashley,  Executive 
Editor,  Centre  Daily  Times,  PO  Box  89, 
State  College,  PA  16804. 


ASS(X1IATE  EDITOR  minimum  5  years 
experience,  to  join  a  team  of  pros  on 
award-winning,  upscale  magazine 
about  Rhode  Island.  Requires  expertise 
in  life  style  editing  and  exp^ience  with 
signing,  copy  editing,  rewriting,  produc¬ 
tion.  ^nd  writing  and  editing  samples, 
resume  to:  Vicki  Sanders,  Managing 
Editor,  Rhode  Island  Monthly,  60 
Branch  Ave.,  Providence,  Rl  02Si04. 

JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaUne.  MediaLineisthe 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  rrxxe  information,  call: 

800-237-8073 


in  CA:  408-296-7353 


TMC  BUT  JOBS  AM  ON  THE  UM 
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BUSINESS  REPORTER 

The  Journal  Times,  a  36,000-circula¬ 
tion,  seven-day,  morning  newspaper  is 
looking  for  an  experienced  and  energe¬ 
tic  reporter  to  help  develop  the  best 
daily  business  page  of  any  newspaper  in 
its  circulation  range. 

We're  losing  a  seasoned  veteran  to  a 
large  metropolitan  daily,  and  we  want  to 
replace  her  with  someone  who  has 
preferably,  3  to  5  years  of  business 
reporting  experience.  The  successful 
candidate  will  be  capable  of  conducting 
interviews  with  the  chief  executive 
officers  of  the  internationally  known 
corporations  based  here,  and  equally  at 
ease  picking  up  a  lively  feature  story  at 
the  mom-and-pop  hardware  store  on  the 
corner.  Racine  County  has,  perhaps, 
the  most  diverse  business  community  in 
the  Upper  Midwest.  We  want  a  reporter 
tough  enough  to  beat  the  competition  of 
three  metro  dailies  and  skilled  enough 
to  earn  the  trust  and  respect  of  local 
business  sources. 

Please  send  letter,  resume,  references 
and  your  ten  best  clips  by  April  21  tO: 
JOURNAL  TIMES 
Human  Resources  Department 
212  Fourth  Street 
Racine,  Wl  53403 

Equal  Opportunity  Employer 


BUSINESS  REPORTER 

The  Lansing  State  Journal  is  seeking  an 
experienced  reporter  to  join  our  newly- 
assembled  business  team.  We  have  a 
new  business  editor,  new  reporters  and 
a  renewed  commitment  to  covering 
automotive,  consumer  and  small  busi¬ 
ness  news  in  this  vibrant  and  growing 
university  and  state  capital  community. 
Top  pay,  great  opportunity  for  advance¬ 
ment  with  a  Gannett  newspaper.  Send 
resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 


BUSINESS  WRITERS  -  For  fast-growingl 
state-wide  weekly.  Must  have  at  least  4 
years  experience.  Send  cover  letter, 
clips,  and  resume  to  Bill  Chronister, 
Editor,  Arizona  Business  Gazette,  PO 
Box  1950,  Phoenix,  AZ  85001. 


CITY  EDITOR  -  PM  daily.  Strong  layout, 
editing  skills  essential.  Resumes  and 
samples  to  ME,  J.  Frank  Jaworowski, 
The  Valley  Independent,  Eastgate  19, 
Monessen,  PA  15062. 


CAPE  COD  NEWSPAPERS,  the  north¬ 
east’s  most  progressive  group  of  week¬ 
lies,  is  accepting  applications  for  edit¬ 
ing  and  reporting  positions.  Successful 
candidates  must  demonstrate  talent 
and  stability.  In  exchange,  we  offer  an 
impressive  work  environment,  a  dynam¬ 
ic,  people-oriented  company,  a  solid 
benefits  package  and  the  chance  to  join 
an  innovative  team.  Our  12  newspapers 
cover  some  of  America's  most  beautiful 
and  intellectually  stimulating  commun¬ 
ities.  In  confidence,  send  resume,  clips 
and  salary  history  to  Human  Resources 
Department,  Memorial  Press  Group, 
Box  959,  Plymouth,  MA  02360. 


COPY  CHIEF  AND  COPY  EDITOR 
wanted  for  a  successful  and  growing 
publishing  firm,  located  in  a  college 
town  known  for  its  quality  of  life.  We 
produce  multiple  health-related  publi¬ 
cations  for  national  business  and 
consumer  markets.  Copy  Chief  should 
have  at  least  two  years'  copy-editing 
experience  in  order  to  supervise  our 
copy-editing  department.  Must  share 
our  dedication  to  excellence  and  have  a 
sharp  eye  for  detail  and  accuracy,  plus 
the  touch  of  what  makes  humdrum 
headlines  and  copy  come  to  life.  Know¬ 
ledge  of  AP  style  a  plus.  Send  samples 
of  editing,  resume  and  salary  require¬ 
ments  to;  PO  Box  603,  Charlottesville, 
VA  22902. 


COPY/DESIGN  EDITOR 
Mid-sized  Gannett  newspaper  in 
Upstate  NY  seeks  copy  editor  for  imme- 
diate  opening.  Pagination  duties 
involved  on  universal  copy  desk.  David 
Kubissa,  Executive  Editor,  Star  Gazet¬ 
te,  201  Baldwin  Street,  Elmira,  NY 
14902. 


COPY  EDITOR 

Creative  person  on  the  rise  needed  on 
28,000  circulation  daily.  Apply  if  you 
have  good  technical  skills,  like  to  have 
fun  with  layout  and  color,  and  can  get 
the  best  out  of  writers.  Create  your  own 
specialities  over  time.  Newsroom  exper¬ 
ience  required.  Send  writing  and  layout 
examples  to  Scott  Angus,  Janesville 
Gazette,  One  South  Parker  Drive,  Janes¬ 
ville,  Wl  53545. 


EDITORS  and  entry-level  REPORTERS 
sought  for  quality  community  daily 
newspaper.  California  applicants  only. 
Send  a  resume  and  clips  to  Managing 
Editor,  Glendale  News  Press,  PO  Box 
991.  Glendale.  CA  91209. 


EDITORS  &  REPORTERS: 

We  have  openings  in  New  York  and 
Boston  for  our  national  weekly  business 
newspaper  and  seek  experienced  and 
motivated  general-interest  journalists 
who  are  ready  to  specialize.  Bring  us 
your  initiative  and  willingness  to  learn 
and  we’ll  supply  training  and  back¬ 
ground  in  covering  national  and  interna¬ 
tional  manufacturing  industries.  Send 
resume,  clips  and  salary  requirements 
to:  Box  DDEP  725,  485  Madison 
Avenue,  Suite  1900,  New  York,  NY 
10022.  An  equal  opportunity  employer. 


EDITOR  WANTED 

Experienced  person  is  needed  for  a 
weekly  newspaper  in  Riverside  County, 
California.  Largest  in  area  with  15,000 
circulation.  (714)  244-4237. 


EDUCATION  WRITER 
Kentucky's  best  newspaper  seeks 
experienced  reporter  to  cover  elemen¬ 
tary  and  secondary  education  in  a 
statewide  basis.  Reporter  must  be  able 
to  cut  through  the  jargon.  Bright,  clear 
writing  a  must.  We're  a  Knight-Ridder 
newspaper  with  a  growing  circulation 
(125,000  daily,  155,0(30  Sunday). 
Apply  to  Tom  Caudill,  Metro  Editor, 
Lexington  Herald  Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  EOE'M/F. 


EXECUTIVE  EDITOR 

Fast  paced  Hoboken  management  firm, 
moving  to  Edgewater  in  May,  offers 
immediate  opening  hiring  oppprtunity 
for  editorial  professional.  Will  edit 
outgoing  documentation;  create 
graphics  and  slide  presentations  on 
Macintosh;  support  varied  editorial  and 
administrative  needs  of  office.  Macin¬ 
tosh  background  essential;  MacDraw 
experience  preferred.  Non-smoking 
office.  Send  resume,  references,  and 
salary  req^uirements  to:  Office  of  the 
Future,  801  Washington  Street,  Hobo¬ 
ken,  NJ  07030. 


FAIRCHILD  PUBLICATIONS,  a  division 
of  Capital  Cities/ABC  seeks  beat  repor¬ 
ter  for  Washington  bureau  to  cover  Capi¬ 
tol  Hill  for  its  dozen  daily  and  weekly 
business  newspapers.  Daily  newpaper 
experience  required.  Send  resume  and 
5  clips  to  Bureau  Chief,  Fairchild  Publi¬ 
cations,  1333  H  Street  NW,  Suite  570, 
Washington,  DC  20005.  No  phone 
calls,  please. 


FEATURES  EDITOR 


DEVBAPMBIITPUnJCAnONS 

CHRBTUUIBROADGASinG 

NETWORK 

Be  a  part  of  changing  your  world  with  the  gospel  of 
Jesus  Christ.  Major  TV  ministry  seeks  Managing 
Editor  of  Development  Publications.  If  you  have 
two  years  experience  working  on  publications  and 
possess  excellent  writing,  editing  and  proofing 
skills,  send  a  resume  and  samples  of  your  work  to: 

cam. 


Employment  Department— Box  E-1 
The  Christian  Broadcasting  Network,  Inc. 
CBN  Center 
Virginia  Beach,  VA  23463 


Northeastern  daily  requires  a  leader 
strong  in  story  imagination  and  design 
to  remake  our  expanded  features 
department.  You  must  be  aware  of 
today's  trends  and  be  willing  to  revital¬ 
ize  our  entire  department.  Send 
resume,  letter  and  a  copy  of  your  news- 

ETop  pay  and  benefits.  Box  3726, 
&  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS/PHOTO  EDITOR 
Need  pro-active,  super  creative 

fraphics/photo  expert  for  65,000  daily, 
0,000  Sunoay  paper.  Macintosh  whiz. 
Assist  news  editor  in  directing/ 
coordinating  graphics  and  operation  of 
five-person  photo  staff.  Color  expertise 
crucial.  Pay,  benefits  excellent.  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Send  examples  of  work  to  Lane 
Wick,  News  Editor,  The  Kalamazoo 
Gazette,  401  South  Burdick  Street, 
Kalamazoo,  Ml  49003. 


JOB  OPEN  FOR  REPORTER  to  cover 
cops,  courts,  city  and  county  govern¬ 
ment  for  a  small,  progressive  West  Virgi- 
na  daily.  Contact:  Jim  Trotter,  Manag¬ 
ing  Editor,  News  Tribune,  PO  Box  879, 
Keyser,  WV  26726. 


LOOKING  FOR  EDITOR  to  start  county¬ 
wide  newspaper  in  town  where  we  are 
already  the  dominant  shopper  media. 
Must  be  knowledgeable  and  aggressive. 
Send  resume  and  salary  requirements 
to  Human  Resources  Dept.,  119  N. 
Main  Street,  Blue  Earth,  MN  56013. 


MANAGING  EDITOR  -  For  growing 
(25,000)  South  Jersey  seashore  weekly 
in  booming  resort  county.  Enthusiastic 
and  experienced  man  or  woman 
committed  to  community  journalism. 
Must  be  excellent  writer-editor  able  to 
motivate  and  direct  staff.  Should  be 
graphics  minded  and  ready  to  welcome 
the  newest  technology.  Great  future  for 
the  person  who  helps  make  our  paper 
better.  Box  3696,  Editor  &  Publisher. 


MANAGING  EDITOR  --  A  key  newsroom 
opening  for  an  experienced  City  Editor 
in  Zone  5.  A  growing  daily  and  Sunday 
newspaper  in  a  large  midwestern  mark¬ 
et  provides  good  growth  opportunites. 
This  position  oversees  the  entire  news¬ 
room  operation.  Candidate  must 
possess  strong  leadership  and  organiza¬ 
tional  skills  as  well  as  strong  news  judg¬ 
ment.  Excellent  salary  commensurate 
with  experience.  Send  resume  in  confi¬ 
dence  to  Box  3694,  Editor  &  Publisher. 


MANAGING  EDITOR:  We're  looking  for 
a  newsroom  manager  to  direct  our  14- 
member  news  team.  We're  a  15,000 
circulation  7-day,  PM  paper  in  SW  Loui¬ 
siana's  Cajun  country.  Strong  manage¬ 
ment  ability  combined  with  sound  news 
judgment  and  sharp  editing  capabilities 
are  a  must  in  the  person  we  will  hire. 
Contact  Will  Chapman,  The  Daily 
Iberian,  PO  Box  9290,  New  Iberia,  LA 
70562. 


MANAGING  EDITOR  needed  for 
12,000  daily  in  Zone  5  university  town. 
We’re  looking  for  someone  who  can 
cover  a  story  or  two  while  managing  five 
reporters  and  the  daily  budget.  No.  2 
positions  in  the  newroom.  Salary  to 
$400  week.  Box  3716,  Editor  & 
Publisher. 


NEWS  EDITOR 

30,000  circulation  AM  paper  in  zone  2 
seeks  strong  leader  to  supervise  night¬ 
time  operations,  layout  page  one,  and 
help  make  us  a  better- looking,  better- 
written  product.  Strong  design, 
graphics,  editing  skills  required.  Experi¬ 
ence  on  news/copy  desks  important. 
Send  resume,  references,  work  samples 
to  Box  3678,  Editor  &  Publisher. 


NEWS  EDITOR 

Northern  Wyoming  daily  seeks  news 
editor  for  5  day  am  paper.  Must  possess 
writing/editing  skills,  handle  staff 
assignment  and  have  layout/graphic 
experience.  Contact  Lee  Lockhart, 
Publisher,  Northern  V/yoming  Daily 
News,  P(D  Box  508,  Worland,  WY 
82401.  Phone  (307)  347-3241. 


NEWS  EDITOR 

This  is  a  senior  newsroom  management 
position  at  a  45,000  daily  and  Sunday 
AM.  We  need  someone  with  superior 
editing  skills,  a  keen  eye  for  design  and 
proven  management  ability  to  lead  our 
award-winning  copy  desk.  If  you're  look¬ 
ing  for  an  environment  that  encourages 
you  to  put  your  talents  to  their  best  use, 
send  resume,  layout  tearsheets  and 
references  to  Bob  Cochnar,  Editor, 
Anderson  Independent  Mail,  PO  Box 
2507,  Anderson,  SC  29622. 
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NEWS  EDITOR 

The  Idaho  Statesman,  a  Gannett  news¬ 
paper,  seeks  a  motivator  to  lead  our 
copy  desk.  The  right  person  should  be 
accurate,  hard  charging  and  innovative, 
with  solid  copy  editing,  headline  and 
layout  skills.  Five  to  seven  years  daily 
experience  is  preferred.  Management 
experience  is  desirable.  Send  cover 
letter,  clips  to: 

Stephanie  Hudson,  AME 
The  Idaho  Statesman 
PO  Box  40 
Boise,  ID  83707 


NEWS  EDITOR 

Hard-hitting  people  person  to  motivate 
staff  of  nine  editors  and  reporters  at 
twice-weekly  newspaper  that's  on  the 
move.  Send  resume  to  Jeanne  Tempest, 
Editor,  Derry  News,  PO  Box  307,  Derry, 
NH  03038. 


ONLY  THE  BEST  NEED  APPLY 
South  Florida  business  and  legal  daily 
needs  two  experienced,  talent^  repor¬ 
ters  to  cover  the  real  estate  and  legal 
professions.  Five  years  experience 
required,  preferably  with  a  metro.  Send 
six  clips,  salary  history  and  names  of 
three  references  to  Box  3723,  Editor  & 
Publisher. 


OUR  MANAGING  EDITOR  is  moving  on. 
Will  we  promote  from  within  or  hire  from 
outside?  Either  way,  a  kw  editing  posi¬ 
tion  is  opening  up  at  our  Zone  1  daily.  If 
you  believe  that  nothing  in  the  world  is 
more  important  than  local  news,  if  you 
are  as  sharp  and  as  demanding  as  our 
readers,  and  if  you  have  supervisory 
experience,  apply  to  Box  3721,  Editor 
&  Publisher. 


PAGE  DESIGNER/HEADLINE  WRITER 
This  key  person  will  share  front  page 
and  slot  duties.  We’re  a  mid-sized,  full- 
color  newspaper  in  Zone  7.  Language 
and  layout  skills  essential.  Your  best 
heads  and  pages  are  the  ticket  to  this 
job.  Send  resume  and  clips  to  Box 
3692,  Editor  &  Publisher. 

PAGE  DESIGNER 

The  Orange  County  Register  is  looking 
for  a  page  designer  for  our  feature 
sections  who  does  more  than  decorate  - 
who  will  be  a  critical  link  in  our  process 
of  reaching  readers.  Our  3  person 
design  staff  creates  daily  feature 
sections,  a  daily  entertainment  tab,  and 
weekly  Fashion,  Food,  Travel,  and 
Home  sections.  Our  ideal  candidate 
should  have  both  copy  desk  experience 
and  excellent  design  skills.  Please  send 
resume  and  samples  of  your  work  to 
John  Hollon,  Assistant  Managing 
Editor/Administration,  The  Orange 
County  Register,  625  North  Grand 
Avenue,  Santa  Ana,  CA  92701. 


QUALITY-OR I ENTED  eastern  NC  weekly 
group  seeking  reporter.  Photo  skills 
helpful.  Come  grow  with  us.  $200-250 
per  week  plus  mileage,  benefits.  Mail 
resume  and  clips  to  Personnel  Depart¬ 
ment,  News  Leader,  PO  Box  158, 
Fremont,  NC  27830. 


REPORTER  for  small  daily  on  Lake 
Huron  in  northern  Michigan’s  vacation- 
land.  Write,  shoot  pictures,  layout 
pages.  Advance  within  national  group. 
Outdoor  lifestyle.  Call  Rip  (616) 
627-7144. 


REPORTER 

Seven-day  AM  daily  needs  experienced 
reporter  for  police  beat.  Send  resume, 
five  best  clips  showing  you  can  cover 
breaking  news  and  write  a  compelling 
story.  We  offer  a  good  place  for  work 
and  lesiure  on  Florida’s  Gulf  Coast. 
Reply  to  M.E.  Tom  Conner,  Northwest 
Florida  Daily  News,  PO  Box  2949,  Fort 
Walton  Beach,  FL  32549. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

If  you  are  ready  to  lead  our  13-person 
staff  to  the  point  of  excellence,  let’s 
talk.  We  emphasize  professional  sports 
and  extensive  team  travel.  Applicants 
must  excel  in  enterprise  content,  layout 
and  management.  Send  resume  and 
letter  on  your  coverage  philosophy. 
Zone  2.  Box  3727,  Editor  &  Publisher. 


SPORTS  WRITER  -  Aggressive,  hard¬ 
working  reporter  needed  to  help  expand 
sports  report  from  busy  bureau,  with 
prime  responsibility  for  high  school 
sports  and  back-up  duties  on  several 
Division  III  college  sports  and  Division  I 
hockey.  Send  cover  letter,  resume,  clips 
to:  Bert  Gault,  Assistant  Managing 
Editor,  Watertown  Daily  Times,  260 
Washington  St.,  Watertown,  NY  13601 
no  later  than  April  15. 


THE  BOSTON  HERALD,  a  feisty, 
360,000-circulation  tabloid,  has  open¬ 
ings  for  NEWS  copy  editor  and  copy 
desk  chief.  If  your  editing  and  layout 
skills  are  second-to-none  and  if  you 
thrive  under  deadline  pressure,  we’d 
like  to  hear  from  you.  No  phone  calls, 
please.  Write  tO: 

Myra  Precourt,  Asst.  Managing  Editor 
The  Boston  Herald 
One  Herald  Square 
Boston,  MA  02106 
EOE 


THE  REGISTER-GUARD,  a  70,000-cir¬ 
culation  morning  daily  in  Eugene,  OR, 
is  accepting  applications  for  a  business 
reporter.  Prererence  will  be  given  to 
applicants  who  have  the  following  qual¬ 
ifications:  A  four-year  college  degree,  at 
least  four  years  of  reporting  experience 
at  a  daily  newspaper,  and  experience 
covering  business  and  industry. 

Qualified  applicants  must  submit  a 
letter  of  application,  resume  and  no 
more  than  six  samples  of  their  reporting 
work  no  later  than  Wednesday,  April  12, 
1989,  to:  Business  Reporter,  Personnel 
Department,  The  Register-Guard,  PO 
Box  10188,  Eugene,  OR  97440-2188. 

Salary  will  be  between  $438  and 
$686.30  per  week,  depending  on 
experience.  No  telephone  inquiries, 
please.  An  equal  opportunity  employer 


TOP  EDITORS: 

Impending  promotions  mean  midwest 
daily  of  70,000  will  need  news  editor, 
night  city  editor,  features  editor  and 
assistant  sports  editor. 

We  need  excited,  experienced  self¬ 
starters  who  will  step  right  in  and  take 
over,  fix  things,  train  young  staff  and  be 
ready  for  bigger  challenges  within 
months,  not  years. 

Planning  and  teaching  skills  a  must. 
Workaholics  okay,  but  we  do  not  believe 
in  burning  out  talent.  We  want  our 
editors  to  work  hard  but  play  hard  in  a 
vibrant,  growing  university  community. 

This  medium-sized  newspaper  is  a  step¬ 
ping  stone  to  the  big  leagues  with  a 
national  reputation  in  a  nationwide 
context.  Top  pay  for  right  talent.  Confi¬ 
dentiality  insur^.  We  will  contact  only 
you,  not  your  employer.  Send  resume 
and  clips  to  Box  3693,  Editor  & 
Publisher. 


WANTED:  EDITOR.  3-day  weekly. 
Middle  Tennessee.  9,000  circulation. 
Experience  necessary.  Resume  to  The 
Tullahoma  News,  PO  Box  400,  Tullaho- 


HELP  WANTED 


EDITORIAL 


TOP  EDITOR 

needed  to  manage  bi-weekly  newspap¬ 
er.  Operating  in  Central  and  Southern 
Bergen  County,  NJ.  Will  give  you  a  news 
team  of  ten  dynamic  people.  We  expect 
you  to  bring  us  experienced  commit¬ 
ment,  leadership,  sharp  news  sense  and 
a  flair  for  dealing  with  the  public.  The 
successful  candidate  will  have  some 
news  management  experience  and  a 
news  background  of  at  least  three  years. 
Very  good  compensation  package  and 
working  conditions.  Interested  persons 
should  contact  Kathleen  Phillips  (201) 
791-8400. 


THE  MARYLAND  BEACHCOMBER, 
Ocean  City,  Maryland’s  entertainment 
newspaper  needs  an  editor.  Strong 
layout,  feature  writing  ability  a  must. 
We  want  more  than  Rock  &  Roll.  We 
need  a  well-rounded  editor  who  can  and 
will  do  it  all.  Send  clips,  resume,  salary 
requirements  to  Atlantic  Publications, 
Box  479,  Ocean  City,  MD  21842. 


ENGINEERING 


MECHANICAL  ENGINEER 

Hall  Processing  Systems,  a  worldwide 
supplier  of  material  handling  equip¬ 
ment,  has  an  exciting  opportunity  for  a 
mechanical  engineer  to  lead  a  mechani¬ 
cal  design  team.  The  successful  candi¬ 
date  will  have  a  BSME  and  10  years  of 
experience  in  machine  design  with 
emphasis  in  large  drive  systems  and 
integrated  mechanism  design.  Experi¬ 
ence  with  paper  handling  machinery  is 
a  definite  plus. 

We  offer  a  competitive  salary  and  fringe 
benefits  package.  If  you  are  a  versatile 
individual  who  enjo^  problem-solving 
and  can  interact  with  people  at  all 
levels,  and  are  looking  for  a  challenge  in 
a  positive  dynamic  environment,  please 
send  your  resume  and  salary  history  in 
confidence  to: 

Personnel  Manager 
Hall  Processing  Systems 
24400  Sperry  Drive 
Westlake,  Ohio  44145 


HELP  WANTED 


UBRARY 


HEAD  LIBRARIAN 

Experienced  professional  needed  to 
head  daily  midwest  metro  library. 
Opportunity  to  develop  and  update 
library  systems.  Newspaper  library  and 
or  related  experience  desired.  Send 
resume,  salary  history,  references  by 
April  12,  to  Box  3708,  Editor  & 
Publisher.  Competitive  wages  and 
benefits. 


All  civilized  people  are  in 
some  way  what  would  be 
thought  abnormal,  and 
they  suffer  because  they 
don’t  know  that  really 
ever  so  many  people 
are  just  like  them. 
Bertrand  Russell 


_ MARKETING _ 

MARKETING  MANAGER 
Ligouri  Publications,  a  fast-growing  St. 
Louis  based  Catholic  publisher,  is  seek¬ 
ing  a  highly  motivated  individual  to 
direct  circulation,  promotion,  and  publ¬ 
ic  relations.  Product  lines  include 
books,  audio/videos,  monthly  magazine 
(circulation  45,0(X)),  and  educational 
resources.  Your  responsibility  will  be  to 
lead  the  development  of  all  [komotions. 
A  thorough  knowledge  of  circulation 
anaylsis  is  required.  People  skills  are  an 
important  asset.  Send  resume  and 
salary  requirements  to:  Personnel 
Director,  Liguori  Publications,  Liguori, 
MO  63057. 


PHOTOGRAPHY 

WANTED: 

PHOTOGRAPHER  -  Entry  level.  Small 
daily.  Some  experience.  Apply  to 
Managing  Editor,  PO  Box  473,  North 
Adams,  MA  01247. 


ma,  TN  37388.  (615)  455-45454. 
EDITOR  &  PUBLISHER  for  April  1,  1989 


Meet  Us 
at  Comdex 


Publishing  Professionals 


Ziff-Davis,  one  of  the  most  successful  computer  publishing  companies 
in  the  country,  would  like  to  meet  you  at  Comdex  and  talk  about  the 
future— yours  and  ours.  At  Ziff-Davis,  we're  growing.  Last  year  we 
successfully  introduced  PC  Computing  and  this  year,  resjxmding  to 
the  demand,  we  expanded  Digital  Review  to  a  weekly.  We  also  pub¬ 
lish  Computer  Shopper,  Government  Computer  News,  MacUser, 
MacWeek,  PC  Magazine,  and  PC  Week. 

We  hove  numerous  plans  for  the  future.  Plans  that  could  involve 
you  if  you  are  an  Editorial,  Marketing  or  Sales  professional.  When  we 
meet  at  Comdex,  there  is  no  obligafon,  no  resume  and,  most  impor¬ 
tantly,  our  discussions  will  be  confidential. 

16  set  up  an  interview  for  notional  consideration  on  all  ZItf-Oavis 
publications,  call  Carolyn  Seranella  at  1 800-451-1032. 

If  you  are  unable  to  attend  Comdex,  please  send  your  resume  in 
confidence  to  Ciarolynts  attention,  ZifPOavIs  Publishing  Co.,  800 
Boylston  Street,  Boston,  MA  02199. 
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HELP  WANTED 


PRODUCTION/TECH 


HELP  WANTED 


PRODUCTION/TECH 


HELP  WANTED 


PRODUCTION/TECH 


GRAPHIC  MANAGEMENT  ASSOCIATES,  INC. 

THE  INSERTER  SYSTEMS  COMPANY 

GMA,  the  leading  supplier  of  Integrated  Inserting  Systems  to 
the  newspaper  industry,  has  immediate  openings.  Due  to  the 
tremendous  demand  for  GMA’s  product  line,  including  the  SLS- 
1000  High  Speed  Inserter  and  NEWS-GRIP  Single  Gripper 
Conveyor,  outstanding  opportunities  exist  in  the  following 
categories: 

INTERNATIONAL  FIELD  SERVICE  REPRESENTATIVE 

GMA  has  an  immediate  opening  for  an  International  Field 
Service  Representative  based  in  Europe.  A  challenging 
opportunity  exists  for  an  individual  with  newspaper  industry 
experience  and  technical  background. 

FIELD  SERVICE  TECHNICIANS 

GMA  has  immediate  openings  for  Field  Service  Technicians. 
Outstanding  opportunities  exist  for  individuals  preferably  with 
newspaper  industry  experience  and  a  technical  background. 
Good  communication  skills  and  a  proven  ability  to  develop 
and  support  gobd  customer  relations  are  essential. 

FIELD  SERVICE  INSTALLERS 

GMA  has  immediate  openings  for  Field  Service  Technicians. 
Excellent  opportunities  exist  for  individuals  with  a  solid 
mechanical  background  to  install  our  product  line.  Previous 
machinery  installation  and  rigging  experience  preferred. 

We  offer  excellent  salary  and  benefits.  For  immediate 
consideration,  please  forward  your  resume  to: 


934  Marcon  Boulevard 
Allentown,  Pennsylvania  18103 
Attention:  Personnel  Director 


HELP  WANTED 


PRODUCTION/TECH 


COMPOSING  ROOM  MANAGER 

The  Morning  News  Tribune,  a 
McClatchy  newspaper,  located  in  Taco¬ 
ma,  Washington,  is  seeking  an  energe¬ 
tic  and  experienced  composing  room 
manager.  The  ideal  candidate  must 
demonstrate  excellent  personnel  skills 
and  understand  the  inner-workings  of  a 
composing  room  operation  and  a 
computerized  makeup  system.  Other 
responsibilities  include  hiring,  training, 
performance  appraisal  administration 
and  salary  review  and  related  issues. 

The  Morning  News  Tribune  offers  a 
competitive  wage  and  benefit  package 
which  includes  company-paid  medical, 
dental,  retirement  plan  and  matching 
401(k)  plan  for  employees.  Send 
resume  to  Jeff  Stalcup,  Production 
Director,  The  Morning  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411- 
0008.  Resumes  must  be  received  by 
May  1,  1989.  ' 

Equal  Opportunity  Employer 


DAILY  NEWSPAPER  in  a  rapidly 
expanding  Chicago  suburb  has  an  open¬ 
ing  for  an  assistant  manager  in  our 
product  distribution  center.  Successful 
candidate  will  have  good  supervisory 
skills  and  extensive  experience  on 
mechanical  inserters  and  other  mail- 
room  equipment.  Qualified  applicants 
only.  Call  Dale  Hauser,  Production 
Manager,  The  Beacon  News,  Aurora,  IL 
(312)  844-5803. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


NEWSPAPER  INSERTING  MANAGER 
Group  of  metro  weeklies,  200,000  total 
circulation,  needs  an  organizer  and 
ramrod  to  handle  growing  department. 
Responsibility  for  all  mailroom  produc¬ 
tion  efforts  as  well  as  purchasing,  hiring 
and  budgets.  The  trains  must  run  on 
time  for  these  twenty  products  coming 
off  of  two  press  lines.  Machine  and 
hand  inserting.  Excellent  opportunity 
for  a  no.-2  person  to  move  up  or  an 
excellent  no.-l  to  take  on  a  bigger  job. 
Immediate  opportunity  to  join  dynamic 
organization.  Part  of  a  stable,  family- 
owned  company.  Competitive  salary 
and  benefits.  Send  resume  Sentinel 
Publishing  Co.,  3501  East  46th  Ave., 
Denver,  CO  80216,  Attn:  Lynn  Ridder. 


JOne  of  Northern  California’s  fastest 
growing  newspapers  has  an  opening  for 
an  Assistant  Packaging  and  Distribution 
Manager.  We  are  a  morning  newspaper 
with  circulation  of  84,000  daily  and 
93,000  Sunday. 

The  successful  candidate  will  be 
responsible  for,  among  other  things,  the 
timely  distribution  of  daily  papers  and 
inserts  with  FERAG  inserting  equip¬ 
ment  and  winding  equipment  plus 
supervision  of  the  working  crew  includ¬ 
ing  performance  evaluations,  hiring  and 
discipline.  Extensive  mailroom  experi¬ 
ence  and  ability  to  work  well  with  others 
is  required.  Send  resume  to  Box  3666, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  1,  1989 
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POSITIONS  WANTED 
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POSITIONS  WANTED 
FREELANCE 


PLATE/PRESS  MANAGER 
Group  of  metro  weeklies,  200,000  total 
circulation,  needs  a  plate/press  supervi¬ 
sor  who  delights  in  clean,  crisp 
products,  well-maintained  equipment 
and  an  organized  “can-do"  approach. 
Responsible  for  all  camera,  stripping/ 
plate  and  press  activities  as  well  as 
purchasing,  hiring  and  budgeting. 
5-unit  Community  and  7-unit  Urbanite. 
We've  got  exciting  projects  ahead  and 
we  need  your  participation  immediate¬ 
ly.  Competitive  salary  and  benefits.  Part 
of  a  stable,  family-owned  company. 
Send  resume  and  salary  history  to 
Sentinel  Publishing  Co.,  3501  East 
46th  Avenue,  Denver,  CO  80216,  Attn; 
Lynn  Ridder. 


PRESSROOM  SUPERVISOR 

We  are  a  major  East  Coast  daily  news¬ 
paper  and  we  are  looking  for  someone 
who  is  a  problem  solver,  someone  who 
cares  about  quality,  who  can  think 
quickly  and  who  can  make  the  right 
move  under  deadline  pressure. 

If  you  can  do  all  of  the  above  and  have 
two  to  three  years  supervisory  experi¬ 
ence,  preferably  in  a  union  environ¬ 
ment,  have  experience  with  Offset 
presses  either  Goss  Metro  or  Headliner 
Presses  and  have  preventive  mainte¬ 
nance  experience,  we  can  offer  you  a 
challenging  position  with  excellent  pay 
and  comprehensive  benefits. 

Individuals  interested  in  meeting  the 
challenges  outlined  above  should  send 
a  resume  and  salary  requirements  to 
Box  3724,  Editor  &  Publisher. 


Printing/pressperson  with  knowledge  of 
Goss  Community,  who  knows  how  to  sell 
commercial  printing.  Need  hands-on 
production  manager  who  can  effectively 
supervise  pre-press/press  operations 
and  sell  commercial  printing.  Fax 
resume  to  011-671-646-6702.  Attn; 
General  Manager. 


PUBUC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ SALES _ 

FOOD  ACCOUNT 
SALES  REPRESNTATIVE 

We’re  looking  for  the  best  retail  food 
account  executive  in  the  country!  Must 
know  newspaper  advertising  inside  and 
out  and  have  an  understanding  of  what 
makes  major  retail  grocers  successful. 
The  ability  to  compete  with  other  media 
for  retail  advertising  dollars  and  win  is  a 
must. 

What  do  we  have  to  offer  in  return?  A 
chance  to  be  part  of  one  of  America’s 
best  metropolitan  dailies,  located  in 
one  of  the  sunbelt’s  most  desirable 
markets.  The  St.  Petersburg  Times  is  an 
excellent  place  to  be. 

In  addition  to  an  excellent  salary  and 
bonus  plan,  you’ll  participate  in  such 
extras  such  as  company  paid  pension 
plan,  profit  sharing  plan,  group  life  and 
major  medical  insurance  and  much 
more.  Interested?  Write  to  us  outlining 
background  and  salary  requirements: 

Employment  Office 
St.  Petersburg  Times 
PO  Box  1121 
St.  Petersburg,  FL  33731 
EOE,  M/F 


POSITIONS 

WANTED 


ADMINISTRATIVE 

EXPERIENCED  PUBLISHER  seeks 
news  challenge  in  community  journal¬ 
ism.  Have  owned  weeklies;  edited, 
managed  dailies.  Prepared  to  take  your 
paper  to  new  levels  of  editorial  excel¬ 
lence,  financial  success.  Box  3715, 
Editor  &  Publisher. 


GENERAL  MANAGER/OPERATIONS 
DIRECTOR.  Results  oriented,  hands-on 
manager.  Knowledgeable.  Experienced 
all  phases  of  newspaper  publishing. 
Proven  record.  Box  3650,  Editor  & 
Publisher. 


PUBLISHER  ~  Experienced  in  convert¬ 
ing  losing  and  marginal  newspapers  into 
quality,  profitable  publications.  Strong 
in  financial  planning,  marketing  strate¬ 
gies,  fiscal  control  and  personnel  moti¬ 
vation.  Has  run  every  newspaper  depart¬ 
ment.  Weekly,  daily  and  group  manage¬ 
ment  experience.  MBA  degree.  Seeks 
responsible,  challenging  position.  Box 
3669,  Editor  &  Publisher. 


WELL-QUALIFIED  COO,  record  in 
marketing,  sales,  production  and  circu¬ 
lation.  Has,  several  times  over, 
converted  weeklies  to  dailies  and  free  to 
paid.  Has  experience  with  newspapers, 
shoppers  and  business  or  trade  publica¬ 
tions.  Employed.  Box  3662,  Editor  & 
Publisher. 


Intelligent  discontent 
is  the  mainspring  of 
civilization. 

Eugene  V.  Debs 


CIRCULATION 


Employed  Circulation  Director  with  over 
20  years  experience  on  10,000/ 
200,000  papers  desires  change.  Good 
people,  organization  and  marketing 
skills.  CIS,  TMC,  ABC  and  budgeting. 
Prefer  Zone  4,  6,  and  8.  Box  3697, 
Editor  &  Publisher. 


SEASONED  ALL  OPERATIONS.  Strong/ 
sales/field/personnel  circulator  ready  to 
relocate.  (714)  538-3053. 


_ EDITORIAL _ 

AN  EXPERIENCED,  reliable  reporter, 
facile  writer,  skilled  copy  editor,  with  a 
background  in  local,  Washington,  DC 
and  international  coverage,  seeks  news 
or  public  relations  post.  Call  (212) 
666-8990  or  write  Apt.  15-D,  90() 
West  End  Ave.,  New  York,  NY  10025. 


BEST  SPORTS  SLOT  MAN  in  America, 
(I  can  prove  it),  seeks  greener  pastures, 
preferably  sports  editor’s  job.  Reply  to 
Box  3718,  Editor  &  Publisher. 

BRIGHT  GUY,  BIG  CITY 
Graphics/features  editor,  smaller 
market,  salary  ok.  Let’s  discuss  it. 

Box  3701,  Editor  &  Publisher. 


To  be  thought  rich  is 
as  good  as  to  be  rich. 

William  Makepeace 
Thackeray 


EDITORIAL  WRITER/COLUMNIST 
(nationally  distributed).  National  class 
as  serious  pundit,  but  also  funny.  Inde¬ 
pendent,  original,  prolific,  versatile. 
Left  of  center.  Available  to  edit  major 
editorial  page  or  something.  Box  3713, 
Editor  &  Publisher. 


EXPERIENCED  SPORTS  WRITER 
After  four-plus  years  of  major  league 
baseball,  NBA  and  college  basketball, 
and  writing  for  both  AM  and  PM 
editions,  this  hard  worker  is  ready  to 
move  up  and  relocate.  Box  3686,  Editor 
&  Publisher. 


Experienced  Feature/Religion  Editor 
seeks  position  with  creativity,  chal¬ 
lenge.  Accuracy,  layout  strengths.  Call 
Chuck,  telephone  (405)  237-1936. 

HELP  SAVE  A  LIFE:  Give  a  national 
award-winning  humor  columnist  a  job 
on  your  staff.  I  also  write  features, 
sports  and  hard  news.  13  years  daily 
newspaper  experience.  Stop  feeling 
guilty  -  hire  me  now! 

Box  3698,  Editor  &  Publisher. 


I  CAN  DELIVER 

a  paper  readers  want  that  informs, 
enlightens  and  entertains  them.  If  you 
are  looking  for  a  top  editor  who  can 
marshal  a  staff  effectively  to  achieve 
these  goals,  my  history  of  successes  will 
show  that  I’m  the  one.  Box  3681, 
Editor  &  Publisher. 


Journalist  with  12  years  experience 
seeks  layout/cqpy  editing  position  with 
daily  in  Zones  7  or  8.  Box  3722,  Editor 
&  Publisher. 


PACIFIC  RIM  REPORTER.  8  years 
covering  U.S.  trade  policy,  Japanese 
and  Korean  business  and  politics,  inter¬ 
national  container  shipping.  Seeks  job 
in  Washington,  D.C  for  metro  daily  or 
chain.  Call  (301)  681-3776  after  6 
PM.  or  write  to  Box  3706,  Editor  & 
Publisher. 


VERSATILE  MINORITY  FEMALE  at 
100,000  plus  daily  seeks  reporting  job 
and  advancement  ODpprtunity.  Masters 
degree.  Box  3705,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


FLORIDA-BASED  writer;  Internation¬ 
al  experience.  Covers  Aerospace 
(NASA-accredited),  hi-tech,  tourism, 
etc.  Samuels,  160  Bounty  St.,  Merritt 
Island.  FL  32952;  (407)  453-1772. 


FREELANCE  PHOTOGRAPHER  with 
journalistic  experience  will  be  in  Brazil 
for  six  months  beginning  in  August 
1989.  Because  of  previous  experience 
in  Brazil  and  Portuguese  fluency,  I  can 
provide  quality  images  at  fair  rates. 
Contact  Rick  (Jerharter,  PO  Box  268, 
San  Francisco,  CA  94101;  (415) 
282-8867. 


PHOTOGRAPHY 

PHOTOGRAPHER  with  4  years  experi¬ 
ence  in  everything  from  t-ball  to  the 
pro’s  and  all  phases  of  the  darkroom 
looking  to  move  up  to  a  large  daily. 
Strong  technical  skills  backed  by  a 
desire  to  be  one  of  the  best  around 
make  me  a  quick  study  and  a  hard- 
worker.  Reply  to  102  North  16th  Street, 
Greenville,  PA  16125. 


SWM  31,  seeks  relationship  with 
dynamic,  intelligent,  good- 
looking.. .paper.  Will  exchange  photo¬ 
graphy  skills  for  credit  lines  and  equit¬ 
able  pay.  Offer  professional  photo  and 
college  background,  ability  to  get  artis¬ 
tic  and  informative  shots.  Desire 
commitment  to  excellence.  Tabloids, 
Slicks  and  Broadcast  media  need  not 
reply!  Zone  4  or  9.  Robert  Bowling 
(503)  620-6412. 


PRODUCTION/TECH 

ATEX  systems  manner  or  systems  staff 
position.  5  years  ATEX  experience.  10 
years  electronics.  Currently  employed. 
Box  3677,  Editor  &  Publisher. 

AUSTRALIAN,  32  years  old  (production 
supenrisor),  seeks  hands-on  position  in 
a  newspaper  or  commercial  web.  Zone 
9,  USA.  Experienced  in  prepress 
bindery,  Goss  community,  press 
repairs,  etc. 

For  resume,  please  write  Box  216, 
Henley  Beach,  South  Australia  5022. 


PRODUCTION  MANAGER.  Exper¬ 
ienced.  Broad  knowledge  of  printing 
production.  Excellent  administrative 
skills.  Best  of  references.  Reply  to  Box 
3652,  Editor  &  Publisher. 


PUBUC  RELATIONS 

BASE  CLOSURE  MEANS  a  milita^ 
public  affairs  officer  is  open  to  public 
relations  jobs  in  government  or  ^ivate 
sector.  I’ve  spent  10  illustrious  years  in 
the  trenches.  Reply  to  Box  3715,  Editor 
&  Publisher. 
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SHOP  TALK  AT  THIRTY 


The  role  of  the  newspaper  ad  representative  redefined 


By  Steve  Seraita 

The  vast  changes  in  American  busi¬ 
ness  today  are  impacting  all  aspects  of 
newspaper  advertising,  including  the 
role  of  the  newspaper  representative. 

Since  1980,  more  than  350  major 
retailers  have  been  merged  or 
acquired  publicly  at  a  price  of  over 
$50  billion. 

Acquisitions  by  the  Campeau 
Corp.  of  Toronto  have  altered  the 
shape  and  concentration  of  the 
department  store  industry.  The  Cam¬ 
peau  Corp.  purchased  the  Allied 
group  in  1986,  which  delivered  to 
Campeau  such  major  names  as  Jor¬ 
dan  Marsh,  Ann  Taylor  and  others. 
This  was  known  as  the  “Sweet  Six¬ 
teen  Sale,”  because  16  divisions  were 
involved,  and  a  number  were  later 
sold  to  other  major  groups. 

After  a  hotly  contested  bidding  war 
with  Macy’s,  the  Campeau  Corp.  pre¬ 
vailed  again  last  year  and  bought  the 
Federated  chain  of  retailers.  This 
move  gave  Campeau  control  of 
Rich’s,  Bloomingdale's,  Burdines 
and  A&S,  among  others.  The  corpo¬ 
ration  plans  to  expand  and  profit  on 
the  “Bloomie”  label  across  America. 

These  retail  mergers  have  begun  to 
take  their  toll  on  newspaper  advertis¬ 
ing.  Newspaper  executives  consider 
the  consolidations  brought  about  by 
the  spate  of  mergers  and  acquisitions 


(Seraita  is  senior  vice  president/ 
director  of  sales  and  marketing  for 
Branham  Newspaper  Sales  in  New 
York.) 


uaoNnNMoa  Moud 

SM3N  HUM  ISUId  3Q 


Get  your  copy  of 

AdNcnivs 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  Ne\ws’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 


I  To;  Ad  News,  17-21  Bellevue  Street, 

I  Surry  Hills,  N.S.W.,  2010,  Australia 
I  VCCI  Please  send  me  AD  NEWS  for  one 
I  T  year  -  26  issues.  I  enclose  my 

I  bankdraft  in  Australian  currency  for  Aust.  $128. 


I  Name; _ 

I  Address; 
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to  be  a  major  contributor  to  the  poorer 
retail  advertising  climate  perfor¬ 
mance  this  past  year. 

The  coming  decade  promises  to  be 
a  challenging  one  for  the  nation’s 
retailers.  Increased  competition, 
shifts  in  demographics,  and  changing 
lifestyles  are  but  a  few  of  the  factors 
which  will  impact  the  way  retailers  do 
business. 

More  than  ever  before,  retailers  are 
experimenting  with  different  media 
strategies  in  an  attempt  to  target  their 
messages  to  specific  audiences. 
These  strategies  include  increasing 
the  usage  of  broadcast  and  cable  tele¬ 
vision  advertising. 


National  rate  advertising  in  news¬ 
papers  has  continued  to  diminish  for 
several  reasons.  Tobacco  advertis¬ 
ing,  formerly  a  core  national  cate¬ 
gory,  continues  to  be  weak  as  pres¬ 
sures  continue  to  plague  that  indus¬ 
try.  Advertising  in  financial  services 
diminished  due  to  last  year’s  stock 
market  crash.  Run-of-paper  food 
advertising  has  been  dropped  largely 
in  favor  of  free-standing  inserts. 

As  in  retail,  mergers  and  acquisi¬ 
tions  continue  to  reduce  the  number 
of  national  advertisers.  For  example, 
in  the  past  decade,  168  airlines  have 
gone  out  of  business.  Today,  eight 
carriers  control  93%  of  the  U.S.  pas¬ 
senger  traffic.  Some  20  cruise  lines 
have  merged  or  consolidated  within 
the  past  five  years. 

Concurrent  with  the  reduction  of 
advertisers  due  to  mergers,  the  com¬ 
petition  for  ad  dollars  has  increased 
considerably. 

Since  1970,  the  share  of  all  national 
advertising  dollars  garnered  by  televi¬ 
sion  has  risen  from  just  over  25%  to 
about  28%. 

During  that  same  time  period, 
newspaper’s  share  of  national  adver¬ 
tising  has  dropped  dramatically  from 
about  8%  to  below  6%  today. 

Spot  and  local  television,  as  well  as 
cable,  are  courting  local  advertisers 
aggressively.  Tv’s  gains  in  local 
advertising  dollars  has  been  truly 


spectacular,  increasing  tenfold  since 
1970.  Tv’s  share  of  local  dollars  has 
risenfromjustover8%in  1970  to  over 
14%. 

Conversely,  newspaper’s  share  of 
local  advertising  has  dropped  from 
nearly  59%  in  1970  to  about  53% 
today.  A  well-known  observer  of  the 
retail  scene  said  that  the  recent  spate 
of  mergers  and  acquisitions  has  cost 
the  newspaper  advertising  business  a 
half-billion  dollars  in  lost  revenues 
last  year. 

Another  problem  confronting  the 
industry  today  is  that  many  media 
people  believe  that  newspapers  are 
too  costly  to  buy.  Emotions  were 


fueled  with  the  release  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies’  1987  examination  of  newspaper 
rates,  which  showed  that  national 
advertisers  were  being  charged  an 
average  of  over  66%  more  than  retail 
advertisers.  Because  of  the  differen¬ 
tial,  more  advertisers  are  successfully 
finding  ways  of  circumventing  the 
national  rate.  Dealer  association 
rates,  co-op  and  preprinted  inserts  are 
some  of  the  ways  in  which  this  has 
been  accomplished.  As  a  result,  a 
clear  definition  of  national  advertising 
no  longer  exists. 

In  this  environment,  the  need  for 
quality  newspaper  sales  representa¬ 
tion  for  all  newspaper  display  adver¬ 
tising  has  never  been  greater.  News¬ 
paper  representative  organizations 
are  in  the  business  of  generating 
advertising  sales  for  their  Client  news¬ 
papers.  Their  salespeople  operate 
throughout  offices  located  in  key 
advertising  centers  around  the  coun¬ 
try,  enabling  them  to  call  upon  vast 
numbers  of  advertising  decision-mak¬ 
ers,  wherever  they  are  located. 

Newspaper  space  sales  representa¬ 
tives  can  be  a  great  asset  to  the  adver¬ 
tising  agency.  They  can  point  out 
opportunities  in  markets  not  on  the 
advertiser’s  list  and  also  advise  the 
buyer  on  local  market  developments 
which  affect  the  advertiser. 

(Continued  on  page  i5) 
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Newspapers  are  spending  huge  amounts  of  money 
today  for  research.  The  average  media  buyer  must 
serve  a  duai  roie  of  research  anaiyst  as  weii.  The 
representative  can  heip  the  media  buyer 
tremendousiy  in  this  phase  of  work. 


yfrV 


It'S  * 
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ANPA  Technical  Exposition  and  Conference 
^  New  Orleans,  LA  June  10-14 


new  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  AnPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  E&P  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  event!  ^ 


E6eP  Planning  Issue  —  May  13, 1989  This  issue,  published  a  month  before 

the  main  event,  is  a  favorite  among  conference  attendees.  It  is  in  the  format  of  a  pullout  section 
within  the  regular  E8rP  issue  and  is  used  by  our  readers  to  plan  their  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featuring  at  their  booths  with  special  emphasis  on  "what's  new"  in  the  industry. 
Your  ad  here  will  reach  high-quality  prospects  who  plan  their  time  carefully  and  will  therefore  ensure  high- 
quality  traffic  at  your  exhibit.  Additionally,  your  ad  here  promotes  your  products  and  services  to  the  entire  list 
of  newspaper  products  and  service  buyers  who  subscribe  to  and  receive  E&P  regularly. 

SPECIAL  OFFER  rind  out  about  our  "Exhibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It's  a 
new  feature  designed  to  bring  manufacturers  and  buyers  closer  together.  Call  your  local  E&Pad  rep  and  get  all 
the  details!  ^  Closings:  Space  —  April  12,  Ad  Material  —  May  3 

SA  EfiifP's  Conference  Issue  —  June  lO,  1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhibit  halls)  and  of  course,  it  wiil  go  to  the  complete 
list  of  E£(P  subscribers.  This  issue  gives  your  ad  message  added  exposure  because  it  wiil  have  an 
impact  on  quality  buyers  at  the  show  as  well  as  those  who  couldn't  make  it  to  the  show  —  our  regular 
Tj  subscribers.  The  riEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
/V  and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 
K  country.  ^  Closings:  Space  —  May  30,  Ad  Material  —  June  1 

f  EfilfP's  Post  Conference  Issue  —  June  17,  1989  Your  ad  in 

j/  this  issue  serves  to  weicome  your  prospects  home  and  immediately  reminds  them  of  what 

they  saw  at  your  booth.  Your  ad  here  utilizes  the  techniquesof  a  sales-call  follow-up  leaving  a 
•  strong  impression  on  the  minds  of  the  returning  attendees.  The  editorial  focus  is  on  the  high- 

lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prospects  who  did 
^  i  T  not  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Material  —  June  9 


NEW  YORK 
212  *675  *4380 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  alt  three  ESeF  "TEC"  issues! 


CHICAGO 
312 -BAS ‘0123 


SALES  OFFICES 

LOS  ANGELES 
213  *382  *6346 


SAN  FRANCISCO 
415  *421 ‘7950 


TORONTO 
416  *833  *6200 


ANFA 


No  matter  how  good  a  newspaper  is,  it’s 
useless  until  it  gets  into  the  readers’  hands. 

Making  sure  that  job  gets  done  right  are 
Marlene  Link  and  Paul  Johnston,  carriers  for 
the  Rocky  Mountain  News.  Marlene,  17,  is  an 
‘A  student,  varsity  athlete  in  three  sports  and 
yearbook  editor.  Paul,  15,  is  also  an  A  student, 
an  all-city  trombonist  and  was  carrier  of  the  year. 

Before  dawn  breaks  in  Denver,  both  are 
busy  with  routes  of  more  than  140  papers  each. 
They  provide  service,  not  just  delivery. 


“1  find  out  what  they  like.  Happy  customers 
are  the  best  kind  to  have’,’^says  Marlene.  Adds  Paul: 
“You  have  to  get  the  paper  on  the  porch  and  always 
on  time!’ 

That  attitude  has  help^  the  News  to  a  circu¬ 
lation  lead  of  126,000.  “Winning  the  service  battle 
wins  the  war,”  says  Ron  Myatt,  circulation  director. 
“The  foot  soldiers  in  the  field  are  the  ones  who  do  it” 
Marlene  Link  and  PaulJohnston.  Dependable. 
Reliable.  Part  of  the  front  line  for  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


